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Tracking  the  nevei 

NEW  YORK  TIMES  CREATES  ‘CONTINUOUS  NEWS  DESK’  TO  UPDATi 

isit  a  dozen  newspa-  editor,  will  run  the  new  desk.  Editor  Bill  Keller.  He  said  his 
per  Web  sites  at  mid-  which  will  be  housed  within  the  job  will  be  to  update  some  sto- 
day,  and  you'll  likely  print  newspaper's  newsroom,  ries  from  each  morning’s  paper 
see  very  similar  ver-  Gray  is  an  employee  of  the  with  explanatory  journalism  and 
sions  of  the  same  story.  After  newspaper,  not  its  Internet  divi-  analytical  takes  on  events, 
transferring  each  morning’s  sion.  Times  Co.  Digital.  "We’re  not  trying  to  be  a  wire 

newspaper  from  print  to  the  Initially,  the  staff  will  consist  service,”  Gray  said.  “We  will 
Web,  most  publications  rely  on  of  Gray,  a  deputy  editor,  and  weigh  in  on  those  kinds  of  sto- 
The  Associated  Press  or  other  four  rewrite  reporters,  three  in  ries  where  The  New  York  Times 
wire  services  to  update  the  news  New  York  and  one  in  Washing-  can  bring  something  special  and 
throughout  the  day.  ton.  Gray  expects  to  file  10  to  20  extra  to  the  topic.”  Gray  envi- 

Now  The  New  York  Times  is  stories  a  day  for  The  New  York  sions  a  continuum  of  news  from 
aiming  to  put  its  stamp  on  daily  Times  on  the  Web  at  http://  the  Times  that  begins  with  the 
Web  stories  with  the  creation  of  www.nytimes.com.  morning  newspaper,  continues 

a  Continuous  News  Desk.  Jerry  “By  midmoming.  the  news-  on  the  Web  site  through  the  day. 

Gray,  a  Times  employee  for  paper  starts  to  become  static  on  and  starts  again  with  the  next 
about  nine  years  and  most  the  Web  site,”  explained  Gray,  morning’s  print  edition, 
recently  the  “Metro”  political  who  reports  to  Times  Managing  Gray  said  his  job  isn’t  to  re- 

Toon  flares 
Texas  tempers 

Afire-themed  cartoon  telephone  calls 
drew  such  heated  protesting  the 
reader  response  that  cartoon,  ac- 
The  Arizona  Republic  cording  to  Edi- 
yanked  it  from  its  Web  site.  torial  Page  Editor  Keven  Willey, 

The  Phoenix  newspaper  first  who  told  E&P  that  “the  vast  saw  between  the  three  events: 
ran  the  drawing  by  its  Pulitzer  majority”  were  from  Texans  they  all  “occurred  in  Texas, 
Prize-winning  editorial  cartoon-  who  saw  it  on  the  paper’s  site  resulted  from  poor  judgment, 
ist,  Steve  Benson,  in  its  Nov.  19  (http://www.azcentral.com).  and  caused  needless  deaths.” 
print  edition.  Labeled  “Texas  The  cartoon  was  posted  on  Benson,  who  declined  to 
Bonfire  Traditions,”  it  showed  the  site  Nov.  19  and  pulled  Nov.  comment  beyond  referring 
flames  shooting  from  the  22.  “If  I  had  to  do  it  over  again,  callers  to  the  Republic's  com- 
Branch  Davidian  compound  in  we  would  not  approve  this  car-  ments  on  its  site,  won  his 
Waco,  a  burning  Ku  Klux  Klan  toon  for  publication,”  Willey  Pulitzer  in  1993  and  currently 
cross  in  Jasper  (where  a  black  wrote  in  a  Nov.  22  column.  “The  serves  as  president  of  the  Asso- 
man  was  dragged  to  death),  and  cartoon  sought  to  link  three  ciation  of  American  Editorial 
logs  symbolizing  the  recent  recent  American  tragedies  that  Cartoonists.  He  is  syndicated  to 
Texas  A&M  University  tragedy,  share  no  meaningful  linkages.”  about  200  papers  by  United 
Readers  subsequently  flood-  Willey,  who  added  that  “we  Media,  which  reported  no  corn¬ 
ed  the  Republic  with  more  than  apologize  for  our  error  in  judg-  plaints  about  the  cartoon  as  of 
2,000  e-mail  messages  and  ment,”  did  list  the  links  Benson  Nov.  23.  — DaveAstor 
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Sales-Driving  Tip  o’ the  Week:  Newspaper  insert  coiossus  Vaiassis  Communications  inc. 
says  results  of  new  Promotion  Decisions  Inc.  research  show  that  single-coupon  ads  on 
one  freestanding  insert  page  drive  47%  more  redemption  than  muitipie-coupon  ads. 


ending  story 


VEB  STORIES  THROUGHOUT 


place  the  news¬ 
paper:  "We’re 
setting  out  to 
take  The  New 
York  Times  in 
print  beyond  its 
current  bound¬ 
aries.” 

Scheduled  to 
begin  publishing 
in  mid-December, 
the  Continuous  News  Desk’s 
stories  will  be  marked  distinc¬ 
tively  to  identify  them  as  Times 
stories  original  to  the  Web  site. 

Bringing  that  New  York  Times 
brand  to  online-only  stories  is 
part  of  an  effort  to  differentiate 
the  site  from  news  sites  that  are 


DAY  BY  CARL 


running  identical 
wire  copy.  The 
Washington  Post 
is  trying  to  do 
the  same  thing 
with  its  PM 
Extra,  launched 
on  washington- 
post.com  in 
September. 

“Everybody’s 
report  after  1 1  o’clock  in  the 
morning  has  the  same  AP  lead 
on  it,”  said  Douglas  Feaver,  edi¬ 
tor  of  washingtonpost.com. 
“People  come  to  [our  site] 
expecting  to  see  Washington 
Post  journalism,  and  we’re  try¬ 
ing  to  find  a  way  to  deliver  it.” 


SULLIVAN 

Unlike  the  Times,  the  Post 
didn’t  hire  rewrite  people  to 
update  stories.  Instead,  existing 
Post  print  staffers  are  asked  to 
contribute.  Typically,  four  to  1 1 
stories  are  published  at  1  p.m. 

Feaver  said  the  set  publication 
date  doesn’t  prevent  the  site  from 
posting  breaking  news.  To  coor¬ 
dinate  Post  print  staffers  and  con¬ 
tributions  to  the  Web  during  the 
day,  the  newspaper  named  Tracy 
Grant,  formerly  a  local  business 
editor,  managing  editor  for  The 
Washington  Post  Online  Edition. 
She’s  still  a  print  newspaper 
employee  and  sits  in  the  paper’s 
newsroom,  where  she  works 
closely  with  the  print  staff.  ■ 


New  OSHA  regulations  old  hat’ 


In  contrast  to  the  angry 
reaction  from  many  other 
businesses,  newspapers 
are  not  getting  too  bent 
out  of  shape  over  the  proposed 
federal  ergonomic  standards. 

“We’ve  been  doing  this  for 
seven  or  eight  years  now,”  said 
Paul  Reiser,  safety  director  for 
The  Oregonian  in  Portland. 
“We  have  a  person  on  board 
whose  only  job  is  to  work  with 
people  the  minute  they  start 
feeling  uncomfortable.  Our 
complaints  and  claims  now  are 
very  minimal.  ...  The  new  reg¬ 
ulations  I  don’t  think  are  going 
to  bother  us  at  all.” 

Newspapers’  generally  low- 
key  reactions  to  the  regulations 
announced  Nov.  22  by  the 
Occupational  Safety  and 
Health  Administration  (OSHA) 
reflect  the  fact  that  the  industry 


We’ve  been 
doing  this  for 
seven  or  eight 
years  now. 

—  Paul  Reiser, 
safety  director, 
The  Oregonian 

■f 

“is  ahead  of  a  lot  of  other 
industries  in  terms  of  estab¬ 
lishing  ergonomic  programs,” 
said  Paul  Boyle,  vice  president 
of  government  affairs  for  the 
Newspaper  Association  of 
America. 

The  new  regulations  affect 
virtually  every  newspaper  in 


^  the  nation  because  they  address 
i  the  ergonomic  injuries  employ- 
j  ees  can  get  by  typing  on  a  com- 
j  puter  in  the  newsroom,  locking 
j  a  plate  into  a  printing  press,  or 
I  stacking  bundles  of  preprints 
I  into  inserter  heads  in  the  pack- 
}  aging  center. 

Almost  every  newspaper 
would  be  required  to  maintain 
what  OSHA  calls  a  “basic  pro¬ 
gram.”  Someone  must  be  ap¬ 
pointed  to  inform  employees 
about  ergonomic  risks  and 
!  ensure  that  workers  have  a  way 
to  report  injuries, 
i  OSHA’s  full  program  re¬ 
quires  employers  to  identify, 
analyze,  and  control  job  haz¬ 
ards;  conduct  ergonomic  train¬ 
ing;  provide  a  way  to  remedy 
so-called  MSD  (musculoskele- 

!  Continued  on  Page  4 


briefs 

Fightin’  Irish  may 
live  up  to  name 

Like  their  school’s  mas¬ 
cot  with  his  balled  fists, 
student  editors  at  the  Uni¬ 
versity  of  Notre  Dame’s 
student  paper  are  prepar¬ 
ing  to  do  battle  with  the 
administration. 

The  Observer,  which 
bills  itself  as  “the  indepen¬ 
dent  newspaper”  despite 
administrative  editorial  con¬ 
trol,  went  against  an 
administrative  ban  and 
published  a  quarter-page 
ad  for  OUTreach  ND,  a 
group  for  gay,  lesbian,  and 
bisexual  students.  OUT¬ 
reach  ND  isn’t  recognized 
by  administrators  as  an 
official  student  group  at  the 
South  Bend,  Ind.,  school, 
and  therefore  is  banned 
from  advertising  in  the 
Observer. 

^nish-language 
job  site  launch^ 

Hola,  job  seekers. 

Laborum.com  an¬ 
nounced  Nov.  23  that  it 
sold  a  $6-million  equity 
stake  to  Silicon  Valley 
investors  to  launch  a 
Spanish-language  Web 
site  for  job  seekers  in  the 
United  States  and  South 
America. 

The  site,  which  went 
online  Nov.  27,  will  include 
job  listings,  resume  post¬ 
ing,  and  job-seeking 
advice  and  information  for 
jobs  in  Argentina,  Chile, 
Peru,  Mexico,  Columbia, 
and  eventually,  Brazil. 

About  $1 .5  million  has 
been  spent  on  3  million 
newspaper  advertising 
inserts  in  Mexico,  Chile, 
Peru,  Columbia,  and  the 
United  States,  according  to 
laborum.com’s  chief  execu¬ 
tive  Rafael  Rodriguez.  San¬ 
tiago,  Chile-based 
laborum-.com  is  owned  by 
Seminarium  International. 

Continued  on  Page  10 
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tal  disorder)  injuries;  and  keep  records  for 
at  least  three  years. 

Newspapers  are  most  upset  about  the 
agency’s  proposal  to  mandate  the  much 
costlier  program  if  an  employer  reports  a 
single  Job-related  ergonomic  injury. 

“In  my  opinion,  that  is  way,  way  too 
unreasonable,”  said  Celia  Booth,  direc¬ 
tor/safety  and  loss  prevention  for  Gannett 
Co.  Inc.’s  74  daily  newspapers.  OSHA’s 
new  policy  does  have  a  provision  it  calls 
“Quick  Fix”  that  allows  a  business  to 
avoid  the  full  program  if  the  job  hazard 
that  caused  the  single  ergonomic  injury 
can  be  remedied  within  90  days. 

Gannett  encourages  employees  to  report 
suspected  repetitive  strain  injuries  as  early 
as  possible,  but  Booth  and  other  safety 
experts  worry  that  the  new  regulations  will 
make  employers  responsible  for  injuries 
employees  sustain  playing  recreational 
sports  or  even  surfing  the  Net  at  home. 

“How  do  you  handle  a  situation  where 
someone  spends  10  hours  on  the  Internet 
doing  Christmas  shopping  late  into  the 
night  on  a  poorly  designed  workstation  at 
home  —  then  comes  into  work  Monday 
and  says,  ‘My  hands  hurt.’?”  Booth  asked. 

—  Mark  Fitzgerald 


NUMBERS  OF  DOLLARS  SPENT  ON  ADS  SHOW  GAP  IN  THI 


As  the  holiday  season  ap¬ 
proaches,  newspapers  are 
winning  e-retail  advertising 
at  an  unprecedented  rate, 
challenging  TV  as  the  favored  medium. 

Newspapers  still  trail  TV  by  a  large 
margin  in  the  broad  category  of  dot-com 
advertising,  but  are  much  closer  in  the  e- 
retail  segment.  From  January  to  August,  e- 
retailers  spent  about  $74  million  on  TV 
and  $60  million  on  newspajsers,  according 
to  Competitive  Media  Reporting. 

They  are  choosing  newspapers  for 
three  main  reasons,  said  Rishad  Tobac- 
cowala,  president  of  Starcom  IP,  an  Inter¬ 
net  marketing  unit  of  the  Leo  Burnett  Co. 
in  Chicago.  They  are  good  vehicles 
because  of  the  announcement  factor,  with 
start-ups  reporting  details  about  their  new 
sites  in  print;  short  turnaround  times  in 
comparison  to  other  media,  which  is  vital 
for  e-retailers  in  a  fast-paced  competitive 
marketplace;  and  precise  targeting,  with 
advertising  in  not  only  local  papers  but 
zoned  editions  of  local  papers. 

Newspapers  also  will  be  used  more  fre¬ 
quently  during  the  holiday  season  because 
there’s  no  TV  time  left  to  buy.  “The  fourth 
quarter  is  sold  out,”  said  Harpret  Ahuja, 
executive  director  at  Mediacom  Digital,  a 
division  of  Grey  Advertising  in  New  York. 

E-retail  advertising  will  be  high  because 
consumers’  e-retail  buying  could  reach  $12 
billion  this  holiday  season  (a 
growing  chunk 

of  an  estimated  ujftuVd  an 

$170  billion  in 

traditional  retail  ^ 

sales). 

E-retail  ads  fre- 
quently  appear  in 
stand-alone  high- 
tech  sections  of 

newspapers.  The  San  ^ 

Francisco  Chronicle 

ran  “The  greatest  of 

E’s,”  a  24-page  sec- 

tion,  on  Nov.  7  dealing 

with  the  effect  of  e-  : 

commerce  on  the  Bay 

Area  with  60%  advertis- 

ing.  “We  sold  $600,000 

to  29  advertisers,”  said 

Ernie  Pricco,  the  Chroni- 

c/e’s  national  advertising 


Publisher  won’t 
sell  his  ‘baby’ 


The  San  Francisco  Chronicle's  Ernie 
Pricco  received  a  bounty  of  advertisers 
for  its  special  on  e-commerce. 

director.  Mercata.com,  Petsmart.com, 
Driveoff.com.  and  Buy.com  were  the  e- 
retail  advertisers. 

The  Chicago  Tribune  ran 
!  its  first  eBusiness  section 
-  \  Nov.  8  with  54  pages  and 

\  advertising.  The  e- 

'  onVn'  •  \  retail  advertisers  were 

_ _ \  Harrods.com.  Officedepot- 

\  .com,  and  Mypoints.com, 
^  \  spokesman  Jeffrey 

-.-  •■St*  ^  \  Bierig. 

\  At  The  New  York 

\  Times,  a  tech  buyers’ 

\  guide  (Nov.  1 8)  and  a 
\  special  gifts  section 
\  (Nov.  28)  are  expected 
jjg;  \  to  see  extra  e-retail 

'  activity,  noted  Jill 
— "*  Holzman,  senior  vice 

\  president  of  ad- 

\  vertising. 

©’^  Of  course,  e- 
\  ’’^tail  advertising 
doesn’t  just  run  in 
special  sections. 


The  president  of  21st  Century  News¬ 
papers  has  canceled  plans  to  seek  a  buyer 
or  merger  partner  for  the  Michigan  group 
of  dailies  and  weeklies. 

Frank  H.  Shepherd,  57,  announced  last 
summer  he  was  going  to  retire  and  return 
to  his  home  in  Charlevoix,  Mich.,  to 
attend  to  his  family’s  needs.  Now,  he 
plans  to  move  the  company’s  headquarters 
from  Mount  Clemens  to  Charlevoix. 

Shepherd,  former  vice  president  of 
newspaper  operations  for  Scripps  Howard 
Inc.,  formed  the  company  in  1997.  It 
includes  The  Oakland  Press  in  Pontiac, 
circulation  82,000;  The  Macomb  Daily  in 
Mount  Clemens,  circulation  56,700;  The 
Daily  Tribune  in  Royal  Oak,  circulation 
17,600;  and  several  weeklies.  The  compa¬ 
ny  also  owns  the  Greater  Detroit  News¬ 
paper  Network,  an  ad  sales  group  based  in 
Royal  Oak. 

“This  is  my  baby,  and  I  love  it,”  The 
Oakland  Press  quoted  Shepherd  as  say¬ 
ing.  “I’m  glad  my  family  and  I  have  found 
a  way  to  continue  to  operate  the  company 
and  still  remain  together  in  Charlevoix, 
our  home.”  —  Lucia  Moses 
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ring  up  e-retail  ad  sales 

SEGMENT  BEING  CLOSED  BETWEEN  NEWSPAPERS  AND  TV  BY  KEN  LIE 


“It's  coming  in  across  the  board,”  Holzman 
said,  explaining  that  the  ads  appear  in  all 
sections  for  all  kinds  of  products,  from 
fashion  to  electronics. 

A  spokesman  for  The  Boston  Globe, 
Rick  Gulla,  said  heavy  spending  by 
e-retailers  for  the  holidays  will  include 
run-of-press  (ROP)  and 
pre-printed  ads  from 
Amazon.com  as  well  as 
ads  from  Value  Ameri¬ 
ca,  Mercata.com,  and 
Shop.  now.  The  paper 
has  earned  “in  the  low 
seven  figures"  from 
dot-com  and  e-retail 
this  year,  said  Gulla, 
who  declined  to  predict 
how  much  more  it 
would  make  over  the 
holidays. 

At  The  Dallas  Morn¬ 
ing  News,  Doug  Olsson, 
general  advertising  di¬ 
rector,  said,  "We  have  .several  commitments 
from  e-retailers  for  the  holiday  season,”  in¬ 
cluding  Value  America,  Mercata.com,  Pet- 
smart.com  and  Officedepot.com. 

Larry  Green,  vice  president  of  advertis¬ 
ing  for  the  Chicago  Sun-Times,  notes  that 
two  kinds  of  e-retailers  are  buying  space: 
purely  online  businesses,  such  as  Amazon.¬ 
com,  and  brick-and-mortar  retail  stores, 
such  as  Walmart  and  K-Mart,  that  are  now 
selling  online.  Online  selling  is  “another 
channel  of  distribution  for  tr^iditional  retail¬ 
ers,”  Green  said. 

Nordstrom,  the  Seattle-based  retailer 
with  103  stores,  launched  Nordstrom- 
Shoes.com,  an  extension  of  its  online  store, 
earlier  this  month.  It  is  being  supported  by 
a  $17-milIion  multimedia  campaign, 
including  ads  in  USA  Today,  The  Wall 
Street  Journal,  The  New  York  Times,  and 
the  L)s  Angeles  Times,  said  Colleen  Chap¬ 
man,  a  Nordstrom  spokeswoman. 

Traditional  retailers  often  use  separate 
agencies  to  buy  advertising  for  their  e-retail 
operations,  said  John  Rowe,  the  account 
executive  at  the  Chicago  Sun-Times  who 
handles  e-commerce  accounts. 

The  result  may  be  double  the  advertis¬ 
ing,  with  separate  ads  for  the  store  and  the 
online  business,  some  running  the  same 
day,  others  a  month  apart,  Rowe  said. 


To  secure  the  business,  the  Chicago  Sun- 
Times  and  The  New  York  Times  added  sales¬ 
people  to  their  staffs  who  handle  only 
e-commerce  accounts. 

Rowe  said  he  tries  “to  develop  packages 
for  the  e-retail  clients,”  often  bundling  ROP 
ads  with  ads  on  the  Sun-Times  Web  site. 

While  e-retailers  often 
say  they  buy  TV  because 
it  is  the  best  medium  for 
branding,  Rowe’s  clients 
brand  their  products  with 
innovative  print  ads. 
"The  agencies  creating 
the  ads  come  up  with 
crazy  ideas  to  use  the 
newspaper  as  a  plat¬ 
form  for  their  cam¬ 
paigns,”  he  said. 

One  of  Rowe’s  ad¬ 
vertisers  ran  a  four-color 
print  ad  that  blended  with 
the  editorial  content  at 
the  top  of  the  page.  The 
ad  had  no  straight  lines,  like  a  typical  ad, 
but  wrapped  around  the  editorial,  creating  a 
unique  effect.  “E-retailers  and  especially 
start-ups  are  willing  to  go  against  the 
curve,”  he  said.  “That’s  what  I  love  about 
this  industry.” 

If  there’s  anything  not  to  love  about  the 
current  situation  for  the  newspaper  industry, 
it’s  that  only  the  largest  papers  are  getting 
the  business. 

"'The  Wall  Street  Journal,  The  New  York 
Times,  the  Chicago  Sun-Times,  and  the 
other  top  markets  are  running  this  busi- 


E-retailers  peddle  their  wares  in  newspapers. 

:  ness,”  said  Bob  Schoenbacher,  president  of 
Metro  Suburbia,  a  rep  firm  that  sells  adver¬ 
tising  for  Newhouse,  Gannett,  and  others. 

"Only  the  top  10  markets  are  getting  the 
business.”  said  The  Dallas  Morning  News' 
Olsson.  (Fortunately  for  him,  Dallas 
is  ranked  seventh  among  U.S.  markets.) 

Exceptions  to  this  rule  are  papers  in 
smaller  markets  with  a  high  Internet  pres¬ 
ence.  The  1 80,000-circulation  Austin  (Texas) 
American-Statesman  has  had  5 1  dot-com 
and  e-retail  advertisers  since  March,  said 
Jack  Puryear,  national  manager  of  major  ac¬ 
counts.  Advertisers  are  flocking  to  Austin 
because  “we’re  No.  2  on  the  list  of  the 
'  most-wired  cities  in  America,”  he  said.  ■ 


Advertise?  Yes.  Pay?  Maybe. 


A  problem  for  newspapers  with  e-retail 
accounts  is  worrying  about  whether 
they’ll  pay  their  bills. 

“We  haven’t  had  a  bad  experience,  but 
there  are  those  who  have,”  said  Nicholas 
Cannistraro  Jr.,  president/general  manag¬ 
er  of  the  Newspaper  National  Network. 
Cannistraro  said  that  some  advertising 
agencies  for  e-commerce  firms  try  to 
practice  “sequential  liability,”  which 
allows  them  to  avoid  financial  liability  if 
their  clients  don’t  pay  up.  But  Cannistraro 
won’t  accept  that,  since  agencies  are  cus¬ 


tomarily  liable  for  their  ciier.ts’  bills.  If 
he’s  unsure  of  a  client’s  or  its  agency’s 
credit,  he  demands  cash  upfront,  he  said. 

“We  ask  for  credit  information,  and  if  it 
looks  reasonable,  we’re  fine,  but  if  it  does¬ 
n’t.  we  ask  for  cash  upfront,”  said  Ernie 
Pricco,  national  advertising  director  of  the 
San  Francisco  Chronicle. 

“There’s  lots  of  undercapitalized  oper¬ 
ations  among  e-commerce  companies 
and  their  agencies,”  Cannistraro  said. 
“Newspapers  have  to  be  careful  about 
getting  paid.”  —  Ken  Liebeskind 
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League  of  their  own 
for  Globe  and  T&G 

TIMES  CO.  PLANS  NEW  MASS.  UNIT  BY  LUCIA  MOSES 


The  New  York  Times  Co.  will 
operate  its  soon-to-be  acquired 
Worcester,  Mass.,  Telegram  cfe 
Gazette  in  a  separate  unit  with 
The  Boston  Globe,  rather  than  with  the 
New  York  Times  Regional  Newspaper 
Group  of  21  smaller  papers.  The  two 
papers  are  likely  to  pursue  clustering 
strategies,  but  few  details  were  available 
at  press  time. 

“There’s  a  lot  of  things  yet  to  be  decid¬ 
ed,”  according  to  Globe  spokesman 
Richard  Gulla. 

The  Times  Co.  beat  out  several  news¬ 
paper  companies  in  a  bid  to  buy  the 
106,748-daily-circulation  T&G  from  the 
Chronicle  Publishing  Co.  of  San  Francis¬ 
co  for  $295  million.  The  sale,  cleared 
recently  by  the  U.S.  Justice  Department, 
is  not  expected  to  close  for  several  weeks. 

According  to  a  memo  to  staff  from 
T&G  Publisher  Bruce  Bennett,  Times 
Co.  President  and  CEO  Russell  T.  Lewis 
said  the  proximity  of  the  Globe  and  the 
T&G,  which  serves  central  Massachu¬ 


setts  on  the  edge  of  the  Globe’s  market, 
made  them  a  natural  fit.  Bennett  was 
away  last  week  and  couldn’t  be  reached 
for  comment. 

Lewis  has  said  he  sees  the  possibilities 
of  the  two  papers  gaining  clustering  effi¬ 
ciencies,  which  could  include  sharing 
printing,  circulation,  purchasing,  and  back- 
office  functions,  as  well  as  joint  ad  buys. 

T&G  representatives  said  they  didn’t 
have  enough  information  on  the  operating 
arrangement  to  express  an  opinion  on  it. 

“It’s  too  early  to  react  to  it,”  said  Tim 
Schick,  administrator  for  the  Providence 
Newspaper  Guild,  which  represents  about 
150  T&G  editorial  staffers.  “We  don’t 
know  where  labor-relations  policy  will  be 
set,  at  the  Telegram  &  Gazette  or  Globe. 
The  devil’s  in  the  details.” 

Kathleen  A.  Shaw,  a  longtime  T&G 
reporter  who  heads  the  newspaper’s 
union,  speculated  that  the  papers’  coop¬ 
eration  could  give  T&G  editorial  staffers 
more  opportunity  for  movement  to  the 
Globe.  ■ 


DECEMBER 

10  Internet  Media  Dynamics:  How  to  Buy 
&  Sell  Web  Ads,  Adweek  Conferences, 
Laredo  Group,  Hilton  Airport  Hotel,  Los 
Angeles 

JANUARY 

13- 15  NAA  Co-op  Orientation  and  Train¬ 
ing  Workshop,  Newspaper  Association  of 
America,  Sumner  Suites  Hotel  Riverwalk, 
San  Antonio 

14- 15  Investigative  Reporters  and  Edi¬ 
tors  Regional  Conference,  Investigative 
Reporters  and  Editors,  National  Press 
Club,  Washington 

23- 28  “SuperConference  2000,”  NAA 
Newspaper  Operations  Conference, 
Newspaper  Association  of  America, 
Fontainebleau  Hilton,  Miami  Beach,  Fla. 

FEBRUARY 

3-5  Seventh  Annual  Intercultural  Com¬ 
munications  Conference,  University  of 
Miami  School  of  Communications,  Univer¬ 
sity  of  Miami,  Coral  Gables,  Fla. 

9-12  E&P’s  1 1th  Annual  Interactive 
Newspapers  Conference  and  Trade  Show, 
Editor  and  Publisher,  Hyatt  Regency  New 
Orleans/Ernest  N.  Mortal  Convention  Cen¬ 
ter,  New  Orleans 

24- 25  Annual  Newspaper  Advertising 
Conference,  World  Association  of  News¬ 
papers,  TBA,  Florence,  Italy 

24-25  AAF  “25  Most  Promising  Minority 
Students,”  American  Advertising  Federa¬ 
tion,  Waldorf-Astoria,  New  York 

MARCH 

1-3  AAAA  Media  Conference,  American 
Association  of  Advertising  Agencies,  Dis¬ 
ney’s  Contemporary  Resort,  Orlando,  Fla. 

8-11  SNA  Spring  Publishers  Conference, 
Suburban  Newspapers  of  America,  Westin 
resort,  Maui,  Hawaii 


12-15  lAPA  Mid-Year  Meeting,  Inter 
American  Press  Association,  Fiesta  Ameri¬ 
cana  Coral  Beach,  Cancun,  Mexico 


16-18  IFPA  Spring  Conference,  Indepen¬ 
dent  Free  Papers  of  America,  KonKai  Con¬ 
tinental  Plaza  Resort,  San  Diego 


17-20  National  Collie  Media  Spring  Con¬ 
vention,  College  Media  Advisers/Columbia 
Scholastic  Press  Association,  Marriott  Mar¬ 
quis,  New  York 


Striking  a  biow  for  sanity 


w 


hen  a  27-year-old  New  York 
woman  was  seriously 
injured  after  a  stranger 
smashed  her  head  with  a 
New  York 


brick,  the 

Daily  News  did  more 
than  just  report  the  story. 

In  a  rare  front-page  edito¬ 
rial  published  Nov.  19, 
the  tabloid  demanded  that 
state  officials  do  more  to 
keep  the  city’s  mentally  ill 
locked  up. 

Although  police  contin¬ 
ued  to  search  for  the 
assailant  who  struck 
Nicole  Barrett  Nov.  16.  and 
had  not  determined  if  the 
suspect  was  mentally  ill,  the 
editorial  concluded  that 
such  attacks  would  likely  be 
reduced  if  authorities  stepped  up  efforts  to 
house  the  criminally  insane  and  deranged. 

“It’s  time  to  end  the  madness,”  said  the 
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editorial  headlined,  “Get  the  Violent  Cra¬ 
zies  Off  Our  Streets.”  According  to  the  edi¬ 
torial,  “No  amount  of  crime  prevention  or 
quality-of-life  enforce¬ 
ment  can  protect  New 
Yorkers  from  them.” 

Editorial-Page  Editor 
Michael  Goodwin  said 
such  Page  One  opin¬ 
ions  are  published  only 
about  once  a  year,  but 
said  they  are  done 
when  an  important 
issue  arises.  He  said 
others  have  ranged 
from  subway  fare 
hike  opposition  to 
calls  for  the  Olympic 
Games  to  be  held  in 
New  York. 

“With  the  front  page,  you 
can  attempt  to  capture  a  public  mood.”  he 
said.  “What  good  is  a  newspaper  if  it  can’t 
take  a  position?”  —  Joe  Strupp 


Note:  To  list  events,  please  fax  to  Calendar  Editor 
at  (212)  691-7287. 

Additional  information  about  these  and 
future  events  can  be  found  at 
http://www.mediainfo.com/ephome/ 
events/eventshtm/calendar99.htm 
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A  Closer  Look  at  Diversity 
IN  THE  Northwest. 


For  more  than  a  decade,  the  minority  WA  \  ^  1811111 

population  of  North  Central  Washington  ^  i  ^  V 

has  been  increasing  at  a  dramatic  rate,  y 
But  despite  affirmative  action  programs 

that  called  for  actively  seeking  and  hiring  W^\ 

minority  workers,  racial  and  ethnic  minori-  \ 

ties  now  make  up  a  miniscule  portion  of  Sl 

the  region's  local  government  work  force.  ^  ^ 

An  in-depth  look  at  this  situation 

by  The  Wenatchee  World,  was  honored  ^  ^ 

for  Distinguished  Coverage  Diversity. 

The  five-day  series,  "Stuck  in  Place, 

.rr.  ^  .  I  j.  Photograph  by  Don  Seabrook/The  Wenatchee  World 

Affirmative  Action  in  NCW,  examined  the 

disparity  between  the  minority  population  of  North  Central  Washington  and  the  employment  of  minorities  in  local  governments. 

But  this  series  was  not  about  finger-pointing.  "The  package  was  complete,"  said  a  member  of  the  judging  committee, 
"in  the  sense  that  not  only  problems,  but  solutions  were  offered." 

It  is  this  sort  of  bold,  compassionate  and  thorough  journalism  that  typifies  C.B.  Blethen  Award  winners.  For  the  past 
24  years,  these  awards  have  been  presented  by  The  Seattle  Times  in  memory  of  C.B.  Blethen,  The  Seattle  Times'  publisher  from 
1 91 5-1 941 .  This  year,  writers  from  1 5  newspapers  belonging  to  the  Pacific  Northwest  Newspaper  Association  were  recognized 
for  outstanding  regional  journalism. 


Photograph  by  Don  Seabrook/The  Wenatchee  World 


Distinguished  Deadline  Reporting 

Under  50,000  circulation  1.  Staff,  Skagit  Valley  Herald,  Mount  Vernon,  WA, 
'Anacortes  refinery  explosion."  2.  Brodie  Farquhar,  Terry  McConn,  Jose  Miguel 
Romero,  Walla  Walla  Union-Bulletin,  Walla  Walla,  WA,  "Pipeline  blast  knocks  out 
natural  gas."  Over  50,000  circulation  1.  Staff,  The  Oregonian,  Portland,  OR, 
“Thurston  High  School  shooting."  2.  Staff,  Seattle  Post-Intelligencer,  Seattle,  WA, 
"Shooting  triggers  bus  plunge  off  Aurora  Bridge." 

Distinguished  Feature  Writing 

Under  50,000  circulation  1 .  Tanya  Kerstiens,  The  Bellingham  Herald,  Bellingham,  WA, 
"Fight  for  Life."  2.  Warren  Cornwall,  Post  Register,  Idaho  Falls,  ID,  "The  Color  of 
Love."  Over  50,000  circulation  1 .  Erin  Hoover  Barnett,  The  Oregonian,  Portland,  OR, 
"Brian's  Journey."  2.  Brian  Willoughby.  The  Columbian,  Vancouver,  WA,  "True 
Believers." 

Distinguished  Enterprise  Reporting 

Under  50,000  circulation  1.  Tom  Roeder,  The  Chronicle,  Centralia,  WA,  “Plague  of 
Meth."  2.  Mike  Leei  Tri-City  Herald,  Tri-Cities,  WA,  "A  River  Wasted."  Over  50,000 
circulation  1 .  Richard  Read,  The  Oregonian,  Portland,  OR,  "The  French  Fry  Connection," 
2.  Staff,  The  Salt  Lake  Tribune,  Salt  Lake  City,  UT,  "Modern-day  Polygamy." 

Distinguished  Investigative  Reporting 

Under  50,000  circulation  1.  Carol  Bradley,  Great  Falls  Tribune,  Great  Falls,  MT,  "Lots 
of  Donors,  Few  Results."  2.  Chris  Mulick,  Tri-City  Herald,  Tri-Cities,  WA,  "WPPSS 
accused  of  Ignoring  Freon  leaks."  Over  50,000  circulation  1.  Deborah  Nelson, 
Jim  Simon,  Eric  Nalder  and  Danny  Westneat,  The  Seattle  Times,  Seattle,  WA,  "Trading 


away  the  West."  2.  Julie  Sullivan,  Karen  Dorn  Steele  and  Kim  Barker,  The  Spokesman- 
Review,  Spokane,  WA,  "City  of  Second  Chances." 

Distinguished  Coverage  of  Diversity 

Under  50,000  circulation  1 .  Wendy  Harris,  Yakima  Herald-Republic,  Yakima,  WA, "  Farm- 
Worker  Housing."  2.  Staff,  The  Wenatchee  World,  Wenatchee,  WA,  "Stuck  in  Place: 
Affinnative  Inaction  in  NCW."  Over  50,000  circulation  1 .  Staff,  The  Spokesman-Review, 
Spokane  WA,  "In  it  together."  2.  Staff,  The  Seattle  Times,  Seattle  WA,  "Islam  on  the  rise." 

Debby  Lowman  Award 

1 .  Jane  Hadley,  Seattle  Post-Intelligencer,  Seattle,  WA,  "Thieves  prey  on  mailboxes." 

2.  Eric  Sorensen,  The  Seattle  Times,  Seattle,  WA,  "Condo  dwellers’  lament:  When  it 
rains,  it  pours  in." 

Entries  for  2000  C.  B.  Blethen  Awards  must  be  received  by  May  XX,  2000.  Stories  must 
appear  in  a  daily  newspaper  (belonging  to  the  Pacific  Northwest  Newspaper 
Association)  in  Alaska,  British  Columbia,  Idaho,  Montana,  Oregon,  Utah  or  Washington 
between  March  1,  1999  and  February  28,  2000.  Contact  the  Pacific  Northwest 
Newspaper  Association,  P.O.  Box  11128,  Tacoma,  WA  9841 1  (253/272-361 1 ).' 
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Goss  emerges 
from  Chapter  1 1 

WILL  CLOSE  READING  PLANT,  CONSOLIDATE 
SINGLE’WIDE  ASSEMBLY  BY  JIM  ROSENBERG 


Upon  signing  a  new,  $250-mil- 
lion  bank  credit  agreement, 
Goss  Graphic  Systems  Inc. 
completed  its  capital  restruc¬ 
turing  Nov.  19  and  emerged  from  its 
Chapter  1 1  bankruptcy  under  a  reorgani¬ 
zation  plan  approved  Oct.  22  by  the  U.S. 
Bankruptcy  Court  in  Delaware. 

The  Westmont.  Ill.,  press  maker’s  new 
agreement  consists  of  $150  million  in  term 
loans  and  $100  million  in  revolving  credit. 
It  replaces  a  $200-million  bank  agreement 
and  interim  financing  provided  by  the  com¬ 
pany’s  lenders  and  principal  stockholder, 
Stonington  Partners,  when  it  initiated  its 
prearranged  bankruptcy  proceeding. 

As  reported  here  earlier,  the  reorganiza¬ 
tion  also  includes  Stonington  Partners’ 
contribution  of  $50  million  in  new  equity 
capital  and  Goss  Holdings  Inc.’s  exchange 
of  $I  12.5  million  in  senior  subordinated 
notes  for  $225  million  principal  amount 
of  notes  of  Goss  Graphic  Systems.  The 
new  notes  include  a  2 '/2-year  moratorium 
on  cash  interest,  and  noteholders  will 


j  receive  approximately  one-third  of  the 
common  stock  in  Goss  Holdings. 

I  Jim  Sheehan,  Goss  chairman  and  CEO, 
j  called  the  new  capital  structure  “more  in 
j  line  with  the  nature  of  our  business”  and 
!  said  the  lower  debt  and  added  liquidity  are 
I  important  to  restoring  profitability  at 
I  Goss’  Americas  unit.  He  also  pointed  to 
I  further  cost  reductions  and  efforts  to 
j  “refine”  the  Goss  product  portfolio, 
j  Marketing  Director  Barbara  Gora  said 
I  the  last  remark  referred  to  understanding 
I  “which  products  have  the  strongest  global 
!  appeal  and  then  focusing  on  those.”  She 
I  cited  extensions  to  existing  press  lines  as 
i  one  example  of  other  products  that  would 
be  manufactured  “by  request.” 

Goss  also  appointed  two  new  members 
i  to  its  board  of  directors:  Les  Kraft,  a  for¬ 
mer  longtime  Goss  executive,  and  Tom 
j  Cochill,  former  president  of  WebCraft 


I  Technologies  Inc.,  a  commercial  printer. 

At  the  same  time,  Goss  said  it  will  trans- 
i  fer  assembly  of  all  single-width  presses  ex- 
j  cept  the  Universal  line  to  its  facility  in 
I  Cedar  Rapids,  Iowa,  beginning  in  January, 
i  It  plans  to  close  its  Reading,  Pa.,  factory. 

’  Product  lines  moving  to  Iowa  are  the 
i  Goss  Community,  Magnum,  Urbanite,  and 
j  G18.  All  Universal  production  will  be  con- 
j  solidated  at  Goss’  Nantes,  France,  facility, 

I  where  it  was  developed.  In  the  past  year, 
Reading  had  taken  on  some  manufacturing 
j  of  the  semicommercial  single-wide  presses 
I  When  Reading  ends  its  assembly  oper- 
j  ations  by  year-end,  the  facility  will  func- 
j  tion  as  a  warehousing  and  storage 
operation  for  approximately  six  months. 

I  Goss  called  consolidation  “a  key  com- 
i  ponent  in  . . .  efforts  to  streamline  manufac- 
j  turing  processes.”  The  move  follows  an 
j  internal  reorganization  that  put  all  world- 
I  wide  manufacturing  under  Senior  Vice 
j  President  Matt  Cribari.  Sheehan  said  it  will 
j  “strengthen  our  global  operations  by  fur- 
j  ther  aligning  products  to  market  demand.” 

1  Consolidation  of  assembly  in  Cedar 
Rapids,  Sheehan  continued,  should  better 
,  enable  Goss  to  meet  customers’  needs  “by 
I  reducing  cycle  times  and  accelerating 
!  global  supply  chain  initiatives”  and  will 
I  allow  integration  of  the  “best  practices 
I  across  several  product  lines.”  ■ 


Changing  taste  in  waste 


Are  you 
paying 
too  much? 


How  much  do  you  spend 
weekly  on  manual  assembly 
of  your  Sunday  package? 

Cut  that  figure  dramatically 
with  BIG  STUFF™  hoppers. 
Our  hoppers  feed  the  tough 
stuff  like  pre-inserted  sections. 

Discover  a  breakthrough  at 
www.bigstuff-stepper.com 

Or  call  Stepper:  91 3-782-2584 
9 13-782-2441  (fax) 


Asian  markets  are  raising  the  j 
value  of  yesterday’s  news,  at  j 
least  in  the  United  States.  En¬ 
ron  Capital  &  Trade  Resources 
attributes  rising  prices  paid  for  recovered  j 
or  old  newspapers  (ONP)  to  “the  re-emer-  j 
gence  of  the  Asian  consumers,”  whose  j 
“change  in  ...  taste”  has  “favored  U.S.  j 
waste  over  the  lesser-quality  European 
counterpart.” 

Houston-based  Enron  said  the  price  of  I 
“old  newsprint  is  at  its  highest  level  ever,”  j 
except  for  the  period  from  August  1 994  to  I 
October  1995.  “Traditionally,  this  is  the 
highest-generation  time  of  the  year,  and 
yet  the  price  continues  to  climb,”  it  report¬ 
ed  in  a  bulletin  last  month. 

Average  national  per-ton  prices  for 
ONP  are  $43.50  for  No.  6  (a  mix  by  itself  S 
not  suitable  to  recycle  into  newsprint),  up 
70%  since  last  October,  and  $69.50  for 
No.  8  (almost  entirely  cleanly  printed 
newspapers  and  unprinted  waste),  up  6 1  % 
over  the  past  year. 

Noting  that  most  de-inking/recycling  ! 


operations  are  in  seaboard  states,  Jerry 
Powell,  editor  of  Resource  Recycling  maga¬ 
zine  and  related  newsletters  in  Portland. 
Ore.,  said  price  varies  with  geography,  with 
“nearly  a  50%  price  bonus  to  the  coast.”  He 
said  new  capacity  coming  on-line  in  South 
Korea  is  helping  drive  demand  in  Asia, 
where  North  American  recovered  newspa¬ 
pers  are  preferred  because  they  are  “whiter 
and  stronger”  than  supplies  from  elsewhere. 

(Powell  said  a  No.  7  grade  of  recovered 
newsprint  is  now  used  at  some  North 
American  mills  with  de-inking  plants.  Its 
small  but  significant  portion  of  office  and 
magazine  paper  adds  the  benefits  of 
stronger,  whiter  fiber  and  some  clay  to  the 
resulting  pulp.) 

“A  sure  sign”  of  recovered  newspapers 
improving  worth,  said  Powell,  “is  when 
newspapers  are  scavenged  off  the  street.” 
While  that’s  sure  to  happen  when  the  price 
paid  to  collection  companies  surpasses 
$90  per  ton.  he  said  it  begins  to  be  seen  at 
the  $70  level  —  about  where  West  Coast 
prices  are  now.  —  Jim  Rosenberg 
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RECYCLED  PAPER 


PUBLISHER’S  COUPON  EXPIRES  12/31/99 


^Kseomt  Cousu^ 

\ 

□  YES!  Please  send  me  a  one-year  subscription  to  E&P  (52  | 
weekly  issues,  including  the  E&P  Syndicate  Directory)  for 
only  $75. 1  save  $61.00  off  the  cover  price! 


A.  Your  Business  (Check  Only  Qne  Category) 


1 .  j  Daily  Newspaper 

2.  j  Weekly  Newspaper 
2a.  J  Radio  Station 

2b.  J  TV  Stations 
2c.  J  Cable  TV  Network 
2d.  J  On-line  City  Guide 
6.  J  Magazine /Other 
Publication 

2e  J  Software  Provider 

3.  jCorp./Ind  ./Assn. 

Buying  Advertising 
Space 

4.  J  Advertising  Agency 

5.  J  Newspaper  Rep. 


7.  J  Graphic  Arts  /  Printing 

Service  /  Newspaper 
Supplier 

8.  J  News  Service/ Feature 

Syndicate 

9.  J  Publicity  and  Public 

Relations 

10.  J  Library  /  Federal  /  State 

and  Local 
Governments 

11.  J  Education:  Students/ 

Teachers 

Other  (Please  specify) 


I  B.  Your  Occupation  (Check  Only  Qn?  Category) 


®L 


□  Save  me  more  money!  Send  me  two  years  for  only  $135 

□  Bill  me.  □  Payment  enclosed.  Charge  my  □  VISA  □  MC  □  AMEX 

# _ Exp. _ 

Signature _ 
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If  you’re 
faxing  a  tip  to  i 
the  Arkansas  ! 

Democrat- 
Gazette  in  Lit¬ 
tle  Rock,  make 
sure  your  calling 
card  is  active. 

Since  Nov.  4,  the 
1 79,000-daily-circulation 
paper’s  fax  line  has  been  on  a 
900  number  that  hits  faxers  with  a 
$  1  -per-minute  charge. 

Executive  Editor  Griffin  Smith 
said  he  implemented  the  new  fee  to 
reduce  junk  faxes  and  unsolicited  PR  notices 
that  were  clogging  the  fax  machine  each  day, 
often  blocking  real  incoming  news.  “We  were 
getting  thousands  of  junk  faxes  every  month, 
and  we  have  limited  newsroom  manpower  to 
staple  and  distribute  them.”  Smith  said.  “This 
[fee]  has  reduced  it  considerably.” 

Smith  said  he  borrowed  the  idea  from  The 
Orlando  (Fla.)  Sentinel,  which  first  implement¬ 
ed  a  similar  fee  five  years  ago. 

The  900  number  went  into  effect  after  the 
Democrat-Gazette  conducted  an  internal  review 
of  its  faxload  and  discovered  that  about  80%  of 
those  received  each  day  were  useless. 


Since 
the  fee 
became 
effective. 
Smith  said 
the  fax  traffic 
has  dropped  by 
about  75%,  with 
most  items  consid¬ 
ered  to  be  useful  documents.  The  newspaper  has 
kept  its  free  fax  line,  but  gives  that  number  only 
to  known  sources  and  those  who  are  faxing 
requested  items. 

Some  neighboring  editors,  such  as  Kerri 
Gonzales  of  the  nearby  Jacksonville  (Ark.) 
Patriot,  feared  the  fax  fee  might  drive  away 
news  or  readers.  “It  could  be  a  deterrent.” 
she  said.  “I  think  people  would  be  incredibly 
frustrated.” 

But  Democrat-Gazette  Deputy  Editor  Frank 
Fellone  defended  the  charge,  saying  it  was  not 
only  a  good  management  tool,  but  also  an  eco¬ 
logical  plus.  “We’re  saving  trees,”  he  said. 

—  Joe  Strupp 


QUOTE  OF  THE  WEEK 
ONE  WOULD  BE 
HARD  PRESSED 
TO  FIND  A 
FUNDAMENTAL 
CONSTITUTIONAL 
RIGHT  THAT 
[PRESIDENT] 
CLINTON  HAS  NOT 
AHACKED  IN  THE 
COURTS. 

—  Robyn  Bhimner, 
editorial  board  member, 
St  Petersburg  {Fto.)  Tbnes, 
and  syndicated  cotaaimist, 
Scripps  Howard 
Newsservice 

(p.22) 


Herald  News  serves 
slice  of  ‘Paper-oni’ 

To  spice  up  the  sampling  pro¬ 
gram  for  its  new  Plain- 
field/Shorewood,  Ill., 
edition.  The  Herald 
News  delivered  its 
Sunday  edition  to  non¬ 
subscribers  in  pizza  boxes. 
“Stuffed  Paper-oni  Supreme 
Newspaper  delivered  hot 
with  fresh  local  news!”  the 
box  read. 

But  in  a  joke  likely  to 
go  right  over  the  heads  of 
potential  subscribers,  the  cari¬ 
cature  of  a  portly,  mustachioed 
pizza  baker  on  the  box  is 

www.mediainfo.com 


Herald  News  Publisher  and 
Copley  Chicago  Newspapers 
President  Art  Wible. 

“It  was  [Marketing 
Director]  Randy 
Chapman  who  put 
the  chef’s  hat  on 
me,  I  guess  to  see  if  I 
still  had  a  sense  of 
humor,”  Wible  said.  The 
character  is  known 
around  the  office  as 
“Luigi  Wibleoni.” 
This  is  Wible’s 
second  cameo  appearance  on  a 
Copley  Chicago  promotion. 
When  The  Courier  News  in 
Elgin  converted  to  an  a.m.  in 


1997,  the  chain  delivered  a  can 
of  coffee  to  advertisers  and  read¬ 
ers  that  caricamred  Wible  and  a 
donkey  in  a  parody  of  Colom¬ 
bian  Coffee’s  “Juan  Valdez.” 

—  Mark  Fitzgerald 

Checking  out  the  dead 

Sixty  years  ago,  when  an 
employee  of  the  Willard  Library 
in  Evansville,  Ind.,  was  spooked 
by  a  ghostly  vision  of  a  gray- 
clad  woman  one  night,  the  leg¬ 
end  of  the  “Lady  in  Gray”  was 
bom.  Since  then,  scores  of  other 
library  employees  have  reported 
sightings  of  the  apparition  while 
working  late  nights. 


The  Evansville  Courier  & 
Press  installed  a  video  camera  in 
the  library  and  linked  the  video 
to  its  Web  site  to  let  people  see 
for  themselves  if  the  library  is 
haunted.  What  was  supposed  to 
be  a  short-lived  Halloween- 
related  gimmick  has  developed  a 
life  of  its  own,  attracting  visitors 
and  media  from  around  the 
world.  The  paper  says  the  Ghost 
Cam  helped  boost  traffic  to  the 
its  main  Web  site  by  about  7,000 
page  views  per  day,  up  from 
50,000.  “It  was  sort  of  the 
Evansville  version  of  the  Loch 
Ness  monster,”  says  Derk. 

—  Lucia  Moses 
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Wyoming  papers  blast 
McKinney  gag  order 

Wyoming’s  two  biggest 
papers  editorialized  against 
the  lifelong  gag  order  that 
prevents  Aaron  McKinney  or 
his  lawyers  from  discussing 
his  conviction  in  the  murder 
of  gay  college  student 
Matthew  Shepard. 

“In  other  words,  the  public 
will  not  be  allowed  to  know 
more  about  McKinney’s  ver¬ 
sion  of  events  than  it  learned 
during  the  trial.  This  sets  an 
extremely  dangerous  prece¬ 
dent,”  stated  an  editorial  in 
the  31,000-circulation  Star- 
Tribune  in  Casper. 

Like  the  Star-Tribune,  an 
editorial  in  the  16,400-circu¬ 
lation  Wyoming  Tribune- 
Eagle  in  Cheyenne  said 
Prosecutor  Cal  Rerucha  had 
given  victim  Matthew  Shep¬ 
ard’s  parents  too  large  a  role 
in  fashioning  the  controver¬ 
sial  plea  bargain  that  prevent¬ 
ed  a  death  sentence. 

“Will  other  cases  in 
Wyoming  or  the  rest  of  the 
nation  follow  in  these  same 
footsteps,  allowing  victims  to 
have  the  deciding  role  in  the 
prosecution’s  decisions  and 
silencing  tho.se  on  the  other 
side  of  the  case?  That  would 
be  a  mistake,”  the  Tribune- 
Eagle  wrote. 

N.Y.  Times  regional  HQ 
moving  to  Florida 

With  nine  of  its  Southern 
newspapers  in  Florida  —  and 
none  in  Georgia  anymore  — 
the  New  York  Times  Region¬ 
al  Newspaper  Group  is  mov¬ 
ing  its  headquarters  from 
Atlanta  to  Tampa.  Fla. 

The  move  is  expected  to 
begin  in  January  and  take 
about  four  months  to  com¬ 
plete.  The  regional  headquar¬ 
ters  handles  circulation, 
advertising,  marketing,  com¬ 
puter,  and  other  operations 
for  the  Florida  papers,  plus 
three  papers  apiece  in  Alaba¬ 
ma,  Louisiana,  and  North 
Carolina;  two  in  California; 


and  one  in  South  Carolina. 

Herald  asks  readers 
to  pick  top  10  stories 

At  a  time  when  newspa¬ 
pers  are  marking  the  faux 
end  of  the  century  and  the 
millennium  by  compiling 
lists  of  the  most  important 
people  and  events.  The 
Miami  Herald  is  taking  a  dif¬ 
ferent  approach. 

You  pick  the  top  10  stories 
of  the  century,  the  newspaper 
is  asking  readers  in  a  contest 
with  a  trip  to  Hong  Kong  as 
its  grand  prize.  On  its  Web 
site  at  http;//www. 
herald.com,  the  Herald  is 
posting  100  front  pages  from 
the  century,  starting  with  an 
Oct.  19,  1906,  report  on  the 
massive  hurricane  that  swept 
over  Miami,  continuing 
through  to  Dec.  20,  1998, 
headlines  about  President 
Clinton’s  impeachment. 

Court  to  review  Jewell’s 
status  as  public  figure 

Former  Olympics  security 
guard  Richard  Jewell  may 
have  a  better  chance  of  win¬ 
ning  his  libel  suit  against  The 
Atlanta  Journal-Constitution 
now  that  the  Georgia  Court  of 
Appeals  has  agreed  to  review 
an  October  lower-court  ruling 
that  he  became  a  public  figure 
by  granting  interviews  to  the 
news  media  after  the  bombing 
at  Atlanta’s  Olympic  Centen¬ 
nial  Park  in  July  1996. 

Jewell  was  working  there 
when  he  discovered  a  knap¬ 
sack  filled  with  explosives  and 
steered  a  crowd  away  from  it. 
Lauded  at  first  for  his  heroic 
act,  Jewell  then  became  a  sus¬ 
pect  and  was  closely  moni¬ 
tored  for  days  by  journalists 
and  police.  He  eventually 
received  an  apology  from  the 
U.S.  Justice  Department  but 
nothing  from  Cox  Communi¬ 
cations,  the  papers’  owner.  He 
is  seeking  compensation  for 
emotional  and  financial  dis¬ 
tress  caused  by  the  Journal- 
Constitution's  coverage. 


As  a  public  figure,  Jewell 
would  have  to  prove  the  Jour¬ 
nal-Constitution  knew  the 
information  printed  was  false 
and  acted  with  reckless  disre¬ 
gard  for  the  truth  when  print¬ 
ing  an  article  quoting  anony¬ 
mous  sources  who  named  him 
as  a  bombing  suspect.  As  a 
private  citizen,  he  would  have 
to  prove  only  that  the  Journal- 
Constitution  was  negligent 
and  careless  in  reporting 
defamatory  allegations. 

Newsprint  use  up 
in  September 

U.S.  daily  newspapers 
used  790,000  metric  tons  of 
newsprint  in  September,  or 
1.3%  more  than  in  the  same 
month  a  year  earlier,  accord¬ 
ing  to  the  Newspaper  Associ¬ 
ation  of  America. 

End-of-month  September 
inventories  totaled  1 ,03 1 ,000 
metric  tons,  a  39-day  supply, 
up  2.5%  from  September 
1998,  when  end-of-month 
inventories  totaled  1 ,006,000 
metric  tons,  a  39-day  supply. 

The  NAA’s  preliminary 
figures  for  October  indicate 
that  consumption  will  have 
ri,sen  3.3%  to  899,000  metric 
tons,  while  inventories  will 
have  slipped  0.5%  to  978.000 
metric  tons. 

Reaching  The  Pinnacle 
as  editor  and  publisher 

Two  former  San  Jose 
(Calif.)  Mercury  News 
employees  have  quit  their  Jobs 
to  buy  and  run  The  Pinnacle,  a 
17,500-circulation  weekly 
paper  in  Hollister,  Calif. 

Reporter  Tracie  Cone,  42, 
and  photographer  Anna  Marie 
dos  Remedios.  29,  took 
charge  Nov.  26  as  publisher 
and  editor,  respectively,  of  the 
free  paper  serving  San  Benito 
County.  The  agricultural  area 
at  the  southern  end  of  Silicon 
Valley  is  fast  becoming  a  bed¬ 
room  community  for  workers 
in  San  Jose,  and  The  Pinnacle 
goes  to  every  household  there. 

“I  guess  we  were  for  years 


caught  up  in  covering  big  sto¬ 
ries  in  big  cities”  —  Cone 
worked  at  The  Miami  Herald 
before  coming  to  the  Mercury 
News,  dos  Remedios  at  the 
Houston  Post  —  “but  now 
we’ve  come  to  appreciate  how 
important  small-town  journal¬ 
ism  is,  and  how  who  had  the 
fattest  hog  at  the  county  fair  is 
sometimes  the  most  important 
thing  that  can  go  in  a  newspa¬ 
per,”  Cone  told  E&P. 

She  and  dos  Remedios 
approached  the  paper’s  owner, 
K&S  Market  Inc.  —  whose 
late  founder  Frank  Lauer  start¬ 
ed  the  paper  in  1986  —  and 
bought  The  Pinnacle  for  an 
undisclosed  price.  So  far,  their 
plans  include  introducing  a 
Web  presence  and  a  letters-to- 
the-editor  page. 

“This  is  exciting,”  said 
Cone.  She  laughed.  “We're 
going  to  be  an  editor  and 
publisher!” 

Gray  Lady  ‘Reflects’ 

The  New  York  Times  will 
publish  a  special  Jan.  1  news 
section  called  “The  Millenni¬ 
um;  Visions  and  Reflections,” 
in  which  Times  writers  plumb 
the  future  of  technology, 
cities,  political  power,  biology 
and  human  identity. 

Home-delivery  customers 
will  receive  the  special  section 
with  their  regular  papers; 
other  readers  can  pre-order 
them.  It  will  also  be  distrib¬ 
uted  free  by  Times  Square 
Business  Improvement  Dis¬ 
trict  staff  to  New  Year’s  Eve 
revelers  in  Times  Square. 

Nolan  column  will 
resurface  in  N.Y. 

Former  San  Jose  Mercury 
News  writer  Chris  Nolan’s 
new  weekly  Silicon  Valley 
column  —  still  to  be  named 
but  similar  to  her  old  Mercury 
Ne^'s  column.  ‘Talk  Is 
Cheap”  —  makes  it  debut  in 
the  New  York  Post  Dec.  2. 

—  Reported  and  written 
by  Mark  Fitzgerald 
and  Ellen  Liburt 
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We’ve  grown,  but  we 
haven’t  changed 
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It  all  started  with  a  printer’s  apprentice  and  an  unwavering 
belief  in  the  principles  of  freedom.  Today,  Freedom  Communications, 
founded  by  R.C.  H(^es,  has  grown  to  27  daily  and  34  weekly  newspa¬ 
pers,  17  magazines,  and  eight  broadcast  television  affiliates. 

But  the  core  values  established  by  Freedom’s  founder  still  resonate 
strongly  with  every  associate  today.  And  Freedom  is  committed  to  mak¬ 
ing  sure  that  those  values  translate  into  tangible  benefits  for  the  local 
communities  it  serves.  It’s  called  the  Freedom  Way. 


Respect  for 


Individual 


Freedom 


Anv  threat  to 


individual  freedom  is 


steadfastly  opposed 


by  Freedom  (A)mmunications.  It  means  that  no  one 
should  fear  retribution  for  participating  in  the  news 
process,  that  news  organizations  should  be  free  to  col¬ 
lect  and  report  information  with  the  aim  of  protecting 
a  Ifee  societx. 


(x)mmunity 

Freedom  associates'  unfet¬ 
tered  enthusiasm  in  sharing 
the  responsibilitt  of  improv¬ 
ing  communities  unic|ucl\  dis¬ 
tinguishes  them  as  people  of 
compassion  and  moralitt  — 
people  we  want  as  friends 
and  neighbors. 


Integrity 


To  e\ery  Freedom  associate, 
standing  up  for  what  is  right 
and  monil.  not  for  what  is  popu¬ 
lar  or  profit-driven,  ensures  that 
local  citizens  get  information 
that  isn  t  influenced  by  any¬ 
thing  other  than  the  truth. 


i.\  C  )  I'ust.  Diiistuii  i.\.C  1  Ihe  Tree 
Press.  Ihe  l  ima  <<)hiu)  .\eu  s. 
Marrsrille  (Calif,  t  Al>f>eald)emucra!. 
McAllen  i  Texas  t  The  Munitur.  Sen 
Hern  i.\.C  I  Siin  luiirnal.  ( iJessa 


Freedom  Communications  assttciates  believe  in  J  ifC"!  OOg 
takitig  ownership  of  their  decisions  Fhey  are  expect¬ 
ed  to  use  their  good  judgement  and  resolve  how  FCtiniing 


I  Texas  I  American.  The  <  iraiiffe 
Cuiintv  'Calif  >  Teiiisler  Panama  City 
I  h'la  I  The  Sen  s  Herald.  Puiiales 
'.\  .\l  i  .\eirs-Tnhiiiie.  PurterriUe 
n.alifi  Recurder.  Santa  Rasa  Heach 
' TIa  I  The  Wditan  San.  Sedalia  'Wlu.l 
Demucrat.  Seymutir  ( Ind  i  The 
Tribune.  The  Shelhy  i.\  C.  /  Star 
Tncnmcari  i.\  .M  /  The  Quay  Cuiinty 
Still.  I  ictarrille  'Calif  l  Daily  Pre.cs 


their  beha\  ior  may 
affect  other  individ- 
itals  and  reflect 
upon  Freedom  — 
using  the  compan\  s 
core  values  as  a 
guide. 


COMMUNtCATIONS.  INC 
limine.  (!alif 


■As  the  centur\  draws  to  a  close.  Freedom  Communications 
will  remain  committed  to  itpholding  its  core  values  which 
include  the  compan\  s  promise  that  it  will  continually  .strive 
to  improve  how  it  conducts  business  atid  alwavs  consider 
how  that  business  impacts  people  s  everyday  lives. 


Freedom  associates  develop 
atid  mature  as  employees  and 
people  w  ith  the  help  of  numer¬ 
ous  programs  that  foster 
grow  th  and  discovery  By  sharp¬ 
ening  skills  and  sta\  ing  on  top 
of  industry-relevant  trends,  asso¬ 
ciates  learn  to  give  the  best  of 
themselves  to  their  work  and 
their  communities 


By  Lucia  Moses 


Transit  paper  has 
its  key  people 
on  board 


metr 


The  new  publisher  of  what  is 
said  to  be  the  first  daily  U.S. 
transit  paper  said  the  idea’s 
strength  lies  in  its  unconven¬ 
tionality. 

Transit  Publications  Inc.  Metro  (TPI 
Metro),  the  U.S.  division  of  Swedish 
media  giant  Modem  Times  Group  (MTG), 
plans  to  launch  a  daily  serving  Phila¬ 
delphia’s  1  million  SEPTA  (Southeastern 
Pennsylvania  Transportation  Authority) 
system  commuters. 

Jack  Roberts,  the  paper’s  newly  hired 
managing  director  (the  equivalent  of  pub¬ 
lisher),  said  TPI  Metro’s  business  model 
and  the  chance  to  work  for  a  start-up  sold 
him  on  the  job. 

The  paper,  set  to  launch  in  late 
January,  will  resemble  MTG’s  papers  in 
Europe:  free  tabloids  with  short  takes  on 
local,  national,  and  international  news. 
Unlike  most  dailies,  Metro  will  outsource 
printing  and  distribution,  and  won’t  run 
editorials. 

“How  often  do  you  get  to  work  for  a 
company  that’s  starting  a  new  daily  news¬ 
paper?”  Roberts  asked.  “I  think  it  really 
challenges  some  of  the  longstanding 
beliefs  of  the  publishing  business.” 

Roberts,  50,  is  a  former  editor  at  The 
Philadelphia  Daily  News  and  Phila¬ 
delphia  Business  Journal.  He  most  recent¬ 
ly  was  vice  president  of  business  develop¬ 
ment  at  Philadelphia-based  Farm  Journal 
Corp.,  a  publisher  of  agriculture  titles. 

Other  key  people  on  board  are  Mary 
Ellen  Bomak,  former  features  editor  at  the 
Bucks  County  (Pa.)  Courier  Times,  as  edi¬ 
tor;  and  Allen  Murphy,  marketing  director 
for  public  radio  station  WHYY  in 
Philadelphia,  as  advertising  director. 

Metro,  operating  under  contract  with 
SEPTA,  will  distribute  copies  in  racks  at 
the  authority’s  stops.  Under  the  10-year 
contract,  SEPTA  gets  12%  of  ad  revenues 


per  year  and  one  page  per  day  to  fill  with 
SEPTA  news.  An  initial  run  of  1 10,000  is 
planned. 

Roberts  said  Metro  expects  to  hire 
about  15  editorial  staffers  initially.  The 
company  is  planning  to  promote  the 
launch  with  an  ad  campaign  to  run  in 
trade  publications,  on  radio,  and,  natu¬ 
rally,  within  the  SEPTA  system. 

While  some  observers  have  ques¬ 
tioned  whether  Metro  can  survive  in  a 


competitive  newspaper  market  that’s 
home  to  two  dailies,  Roberts  said  his 
own  commuting  experience  helped  con¬ 
vince  him  Metro  was  an  idea  whose  time 
has  come. 

“The  thing  most  dramatic  to  me  was 
how  many  people  were  reading  nothing,” 
he  said.  “One  time  they  do  have  plenty  of 
time  to  read  is  when  they’re  on  the  train 
going  to  work.” 

Philadelphia  will  be  MTG’s  test  ca.se  for 
the  United  States,  where  it  wants  to  put 
more  transit  papers.  MTG  already  has  five 
Metro  papers  in  Europe.  It  made  deals  to 
start  more  next  year  in  England,  Switzer¬ 
land,  and  Chile,  and  it  wants  to  replicate 
the  formula  around  the  world. 

“The  transit  systems  have  to  decide 
they  have  a  communication  need,  that 
they  have  the  time  and  the  resources  and 
it  fits  into  their  overall  program,”  said 
Floyd  Weintraub,  vice  president  of  Metro 
International,  North  America,  who  has 
been  talking  to  transit  systems  in  U.S. 
cities.  “It’s  also  a  hard  concept,  because 
this  is  not  what  transit  systems  do.  ... 
You’ve  got  to  be  invited  in.”  ■ 


Study:  Independents  to  stabilize 


With  independent  newspapers  in 
short  supply,  their  numbers  will 
stabilize  in  10  years,  according 
to  an  analysis  by  New  York  investment 
bankers  AdMedia  Partners  Inc. 

AdMedia  projected  that 
about  half  the  nation’s  300 
independent  or  family-owned 
dailies  will  be  sold  five  years 
from  now,  but  their  numbers 
will  level  off  to  well  above  100 
by  2010. 

“There  will  always  be  pa¬ 
pers  out  there,  but  inventory  is 
going  to  shrink,”  AdMedia 
Managing  Director  Charles 
Wrubel  said.  “Smaller-circula- 
tion  papers  may  not  be  of 
interest  to  public  companies 
they’re  strategic.” 

John  Mannenga,  who  facilitates  the  27- 
member  Independent  Newspaper  Group, 
agreed  with  AdMedia’s  outlook.  “It’s 
going  to  stabilize  because  there  aren’t 
going  to  be  many  left,”  he  said.  “It’s  like 
buying  shoreline.” 

Mannenga  said  more  independents  are 


Charles  Wrubel 


unless 


staying  that  way  by  diversifying,  plan¬ 
ning  for  succession,  and  getting  more 
business-savvy. 

“They’re  better  business  people  than 
they  were  a  generation  ago,” 
he  said. 

One  example  is  The  Record 
in  Hackensack,  N.J.,  which  has 
been  family-owned  for  three 
generations.  Publisher  and 
CEO  Malcolm  A.  Borg  said 
estate  planning,  diversifica¬ 
tion,  and  hiring  good  managers 
have  been  keys  to  the  compa¬ 
ny’s  success. 

“At  this  present  time,  there’s 
absolutely  no  reason  any  of  us 
want  to  sell,  because  there’s  no 
need  to  sell,”  said  Borg,  whose  son  and 
daughter  work  in  the  company. 

Wrubel,  who  based  his  findings  on 
buyers’  and  sellers’  responses  to  a  ques¬ 
tionnaire,  predicted  the  shrinking  supply 
will  help  keep  prices  high  and  ratchet  up 
the  pressure  on  buyers  and  sellers. 

“They’ll  step  up  to  the  plate  a  little 
quicker,”  he  said.  ■ 
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OSHA's  hair  trigger 

Proving  that  even  lumbering  federal  bureaucracies  can  move  quickly  when  they 
have  to.  the  Occupational  Safety  and  Health  Administration  (OSHA)  last  week 
took  advantage  of  Congress’  extended  holiday  break  to  introduce  its  long-awaited 
—  and.  perhaps,  long-dreaded  —  ergonomic  standards. 

The  bottom  line  on  these  proposed  regulations  reflects  OSHA's  performance 
over  the  last  decade:  Overall,  not  as  bad  as  they  could  be.  but  in  their  details  not 
thought  through  as  well  as  they  could  be,  either.  The  good  news  for  most  big  news¬ 
papers  is  that  their  existing  ergonomics  programs  will  be  grandfathered-in.  and 
won’t  have  to  be  replaced  by  more  elaborate,  bureaucratic-friendly  schemes.  The 
good  news  for  small  papers  are  the  “Quick  Fix”  rules  that  will  help  them  avoid  set¬ 
ting  up  a  full-blown  ergonomic  program  with  its  burdensome  training,  analysis, 
and  record-keeping  obligations.  Under  Quick  Fix.  pushed  strongly  by  the  News¬ 
paper  Association  of  America,  if  a  workplace  situation  that  caused  an  injury  can  be 
remedied  in  90  days,  then  a  newspaper  would  avoid  the  full  ergonomic  program. 

Two  problems  are  immediately  obvious  in  the  proposed  regs. 

First,  there’s  the  provision  that  mandates  paying  employees  90%  of  their  pay 
and  100%  of  benefits  if  a  health  care  provider  asserts  they  need  time  off  because 
of  Job-related  musculoskeletal  disorders  (MSD),  such  as  a  wrenched  back  or  carpal 
tunnel  syndrome.  The  potential  for  fraud  is  obvious,  but  OSHA  doesn’t  provide 
employers  with  adequate  safeguards. 

Second,  there’s  the  so-called  "trigger"  event  that  would  mandate  for  at  least 
three  years  the  adoption  of  the  costly  full  ergonomic  program:  A  single  MSD 
injury.  One  workplace  mistake  —  or,  indeed,  one  injury  that  may  prove  wholly 
unrelated  to  the  Job  —  is  an  awfully  quick  trigger.  Even  California,  nobody’s  reg¬ 
ulatory  pushover,  sets  its  trigger  at  two  injuries.  At  the  very  least,  these  parts  of 
OSHA’s  regulations  cry  out  for  a  Quick  Fix  by  the  agency. 

Suddenly  silent  In  St,  Paul 

Back  last  March.  Minnesota  Gov.  Jesse  Ventura  was  in  full  froth  when  the  St. 
Paul  Pioneer  Press  exposed  massive  academic  fraud  within  the  University  of 
Minnesota’s  basketball  program.  The  ex-wrestler  said  the  paper  was  “despicable” 
because  its  reporting  of  classroom  cheating  led  to  the  suspension  of  four  players 
days  before  the  start  of  the  NCAA  tournament.  When  the  team  went  on  to  lose  in 
the  first  round  to  tiny  Gonzaga  University,  Ventura  thundered  that  it  was  “another 
example  of  Pioneer  Press  sensational  Journalism  ...  [taking]  away  the  pleasure  of 
these  young  people  who  have  worked  so  hard  to  get  to  that  tournament,  and  some¬ 
how  spoil  it  for  them.” 

Now,  after  the  release  Nov.  1 9  of  a  1  .OOO-page  investigative  report  by  an  outside 
law  firm,  it  turns  out  the  reporting  by  the  Pioneer  Press  and.  later,  by  its  rival  Star 
Tribune  in  Minneapolis,  was  exactly  right  all  along.  Those  young  people  may  have 
worked  hard  on  the  basketball  court,  but  it  was  their  academic  advisor  — churning 
out  more  than  400  term  papers  in  five  years  —  who  was  doing  the  heavy  lifting  in 
the  classroom.  So  what  was  the  ever-quotable  Ventura’s  reaction  to  this  absolute 
confirmation  of  academic  fraud  at  his  state’s  largest  university?  He  issued  a  three- 
sentence  press  statement  supporting  the  university  president,  and  wasn’t  available 
for  further  comment.  The  former  professional  wrestler,  it  seems.  Just  can’t  get  his 
hands  around  the  words.  “I  was  wrong.” 
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‘Visitors’  right,  ‘hits’  wrong 

Thanks  for  your  article  on  the  launch  of 
our  new  community  site  here  at  dallas 
news.com  [E&P  Interactive,  Oct.  21].  One 
correction:  our  site  gets  100,000-plus  vis¬ 
itors  a  day,  not  hits. 


Gerry  Barker 
Dallas  site  manager 
Belo  Interactive 

‘Lean  Dean’  weii-rounded 

A  belated  thanks  and  congrats  for  a 
generally  well-rounded  article  by  Robert 
Neuwirth  about  [William]  Dean  Singleton 
in  the  Sept.  18  issue  [p.  26]. 

One  thing  that  seemed  to  get  relatively 
little  attention  in  the  article  and  that  I  hope 
E&P  will  follow  up  on  is  the  long-term 
impact  such  individuals  and  companies  as 
Singleton  and  MediaNews  Group  Inc. 
have  on  democracy  and  journalism  when 
they  slash  staff,  pay,  benefits,  and  our  his¬ 
toric  watchdog  role. 

To  quote  Singleton  in  the  section  of  your 
article  regarding  investigative  Journalism: 
“Some  people  say  we  owe  it  to  readers  to 
give  them  what  they  need.  Bulls—.”  But 
that’s  the  very  reason  journalism  is  guaran¬ 
teed  freedom  in  the  U.S.  Constitution: 
Democracy  depends  on  our  getting  all  the 
news  out  there,  and  digging  for  info  as  nec¬ 
essary;  we  owe  democracy  that  role  as  the 
fourth  estate.  For  Singleton  to  say  other¬ 
wise  not  only  denies  the  vital  civic  role 
local  newspapers  play  in  democracy,  but 
drives  young  people  and  veteran  journalists 
away  from  journalism  as  a  profession. 


Further,  it’s  very  disheartening  to  try 
convincing  young  people  to  go  into  the 
profession  —  and  stay  in  it  —  when  they 
see  how  poorly  MediaNews  and  others 
pay,  the  way  they  treat  their  staffs,  and  the 
risk  to  credibility  they  bring  on  the  papers 
when  they  fail  to  adequately  and  candidly 
report  their  deeds  (such  as  MediaNews’ 
settlement  in  a  circulation-fraud  case  in 
northern  California). 

The  Newspaper  Guild  and  other  unions 
have  striven  for  decades  to  raise  the  living 
standards  and  working  conditions  of  jour¬ 
nalists  and  other  media  workers,  only  to 
have  such  entities  as  MediaNews  slash 
pay  (as  it  did  at  the  Long  Beach  [Calif.] 
Press-Telegram)  nearly  50%  in  a  major 
metropolitan  area  so  that  the  cost  of  living 
cannot  adequately  be  met;  slash  staff; 
eliminate  (as  MediaNews  did)  sick  pay, 
bereavement  leave,  vacation  pay,  etc.; 
hike  journalists’  insurance  co-pays  above 
other  workers;  and  risk  the  paper’s  credi¬ 
bility  by  not  fully  reporting  its  own  busi¬ 
ness  dealings  with  its  “competitor,”  the 
Los  Angeles  Times. 

To  add  insult  to  injury,  Singleton  even 
admits  in  your  article  that  the  P-r“is  now 
very  profitable”  —  yet  workers’  pay,  ben¬ 
efits,  etc.,  have  been  lowered. 

What  impact  does  such  disregard  for 
staff  and  integrity  have  on  the  future  of  the 
profession  and  local  communities?  My 
guess  is  that  the  impact  is  negative  and  that 
the  impact  is  considerable.  It’s  something 
MediaNews  needs  to  look  at  more  closely; 
otherwise,  it  is  saving  the  mere  shell  —  the 
mere  "paper”  —  of  a  "news”paper.  That  is 


not  what  modem  American  journalism  is 
supposed  to  be  about. 

Gary  North 
president 

Los  Angeles  Newspaper  Guild 
Local  39069  TNG-CWA/Local  69  TNG 
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from  Editor  &  Publisher,  Nov.  26,  1949 

Sales  of  newspapers  have  in¬ 
creased  during  the  last  year  in  33  of 
the  42  cities  where  television  sta¬ 
tions  have  been  operating  commer¬ 
cially,  according  to  an  E&P  study. 


The  Vatican  ruled  Nov.  23  that  the 
Roman  Catholic  sacraments  must  be 
refused  to  Catholic  news  vendors 
who  sell  Communist  newspapers 
knowingly  and  freely. 


In  a  bam  once  occupied  by  Gen. 
George  Washington’s  troops,  Gen. 
Dwight  D.  Eisenhower  presented  a 
gold  medal  and  $2,000  to  Charles 
Francis  Coe,  editor  and  publisher  of 
the  Palm  Beach  (Fla)  Post-Times  for 
the  Freedom  Foundation’s  award  for 
the  best  editorial  promoting  the 
American  way  of  life. 
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Former  President  George  Bush, 
above  right,  and  his  son,  Texas 
Gov.  George  W.  Bush,  were  all 
smiles  when  talking  to  reporters 
last  June  at  the  family  compound 
in  Kennebunkport,  Maine.  Because 
of  press  restraints  allegedly  applied 
at  the  behest  of  the  Bush  family, 
however,  smiles  have  been  few  and 
far  between  lately  for  certain 
professors  at  Texas  A&M 
University’s  George  Bush 
School,  right. 


Freedom  of  sn 
all  theory  and 
at  Texas  A&Nl 


By  Allan  Wolper 

George  Herbert  Walker  Bush 
was  still  angry  weeks  after 
the  tiny  Bryan-College 
Station  Eagle  accused  him 
and  his  son  of  gagging  pro¬ 
fessors  and  intimidating  administrators  at 
the  school  that  bears  his  name  at  Texas 
A&M  University.  “That  was  not  a  very 
good  story.”  the  former  president  har¬ 
rumphed  when  E&P  reached  him  at  his 
Kennebunkport,  Maine,  retreat.  “It  was 
inaccurate  in  a  lot  of  ways.  People  can 
write  what  they  want.  That  is  why  I  don’t 
give  interviews  anymore.” 

The  Eagle's  investigative  report  on 
Aug.  22  alleged  that,  on  two  occasions, 
associates  of  the  former  president  or  his 
son,  Texas  Gov.  George  W.  Bush, 
demanded  that  professors  at  the  George 
Bush  School  of  Government  and  Public 
Service  be  reprimanded  for  anti-Bush 


www.medjainfo.com 


The  Eagle’s 
team  in  recent 
coverage  of 
academic 
freedom  under 
fire  at  the  Bush 
School  are 
Craig  Kibler, 
assistant 
managing 
editor,  left,  and 
John  Kirsch, 
staff  reporter. 


comments  published  in  Texas  newspa¬ 
pers.  It  also  revealed  that  Bush  School 
Director  Charles  F.  Hermann,  under  pres¬ 
sure  from  A&M  officials,  wrote  and  cir¬ 
culated  a  memo  to  several  professors  last 
year  warning  them  against  causing 
“embarrassment  to  the  Bush  family”  and 
suggesting  that  "failure  to  comply”  could 
lead  to  dismissal. 

Professors  at  the  school  have  now  con¬ 
firmed  to  E&P  that  on  two  additional 
occasions  between  1996  and  1998,  aides 
to  Gov.  Bush  made  outraged  calls  to  offi¬ 
cials  at  the  Bush  School  to  complain 
about  newspaper  quotes  attributed  to  fac¬ 
ulty  members. 

E&P  also  has  learned  that  the  press 
and  politics  controversy  at  the  Bush 
School  convinced  at  least  three  political- 
science  professors  —  including  one  who 
was  set  to  become  an  associate  dean  —  to 


A* 


questioned 


reject  teaching  positions  there. 

Many  at  the  school  charge 
that  the  Bush  family  has  become 
increasingly  sensitive  to  critical  open  up 
comments  since  Gov.  Bush  to  &ns 
began  contemplating  a  cam- 
paign  to  follow  in  his  father's 
footsteps  to  the  White  House.  ■ 

George  C.  Edwards  III,  director  of  the  ~ 

Center  for  Presidential  Studies  at  the  Bush  ^ 

School,  put  that  in  perspective,  telling  university.  “We  cherish  academic  free- 
E&P:  “It  looks  like  here  is  a  presidential  dom  here,”  says  Ray  Bowen,  president  of 

candidate  who  can’t  take  the  heat  or  tries  Texas  A&M.  “There  is  no  reason  why 

to  stymie  free  discussion.”  anyone  shouldn’t  talk  to  the  press  about 

Did  Gov.  Bush  direct  his  aides  to  call  anything.  The  Eagle  story  was  not  about 
A&M  officials  to  angrily  protest  critical  facts,  but  about  perception.” 
comments  Bush  School  professors  made  Bowen  and  other  A&M  administrators 
to  reporters  about  the  Bush  family?  “We  say  they  want  professors  to  offer  opinions 
have  no  knowledge  of  this,  and  Gov.  Bush  when  they  are  supported  by  scholarly 
would  not  condone  it,”  Scott  McClellan,  a  research. 

Bush  spokesman,  tells  E&P.  That  caveat  has  some  faculty  members 

Texas  A&M  administrators  insist  that  learning  to  muzzle  themselves  so  they 
professors  at  the  Bush  School  can  say  don’t  have  to  contend  with  either  Bush 

anything  they  want  to  any  newspaper  as  family  or  official  A&M  ire. 

long  as  the  media  outlet  understands  the  “That  is  administrative  gobbledy- 
faculty  members  are  not  speaking  for  the  gook,”  comments  Jonathan  Kvanvig,  a 
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professor  of  philosophy  who  teaches  an 
ethics  course  at  the  Bush  School,  but  is 
quitting  in  disgust  after  this  academic 
year.  “It  is  inconsistent  to  say  you  have 
academic  freedom  if  you  put  any  kind  of 
qualifier  on  it.  It’s  just  plain  stupid,  and 
I’m  sick  of  it.” 

The  Bush  influence  at  the  school  was 
cemented  with  the  appointment  last  sum¬ 
mer  of  Robert  Gates,  former  CIA  chief  dur¬ 
ing  the  Bush  administration,  as  interim 
dean,  replacing  Hermann  (see  sidebar,  p. 
21).  Gates  tells  E&P  that  he  accepted  the 
job  offer  after  receiving  pleas  from  former 
President  Bush  and  his  former  national  se¬ 
curity  adviser,  Brent  Scowcroft,  who  heads 
the  George  Bush  Foundation. 

"The  Gates  appointment  rein¬ 
forced  the  perception  that  the 
Bush  family  had  an  undue 
amount  of  influence  at  the  Bush 
School,”  says  John  Kirsch,  the 
reporter  for  the  25,()()0-circula- 
tion  Eagle  who  wrote  the  article 
in  August  that  infuriated  the  for¬ 
mer  president. 

In  his  telephone  interview  with 
E&P,  President  Bush  called 
Gates  “a  very  good  choice.  I 
asked  him  to  take  the  job  when  he 
called  me.  So  did  a  lot  of  other 
people. We  were  happy  he  did.” 

The  Bush  complex 

The  commotion  at  the  43,()()0-student 
Texas  A&M  campus  in  rural  College 
Station,  Texas,  has  startled  A&M  observers 
who  watched  its  growth  since  the  1960s, 
when  it  was  primarily  an  engineering/agri¬ 
cultural  outpost.  It  has  long  played  second 
fiddle  academically  to  the  University  of 
Texas,  although  in  recent  years  it’s  been 
receiving  good  marks  for  efforts  to 
improve  its  liberal  arts  education. 

Founded  in  1997,  the  Bush  graduate 
school  sits  on  90  acres  alongside  the 
George  Bush  Presidential  Library  and  the 
Bush  Conference  Center.  Although 
named  after  the  former  president,  it  is 
administered  by  Texas  A&M  and  funded 
by  state  revenues  and  a  wide  assortment 
of  grants.  Viewed  as  a  conservative  alter¬ 
native  to  its  Lyndon  Baines  Johnson 
counterpart  in  Austin,  the  Bush  School  is 
staffed  primarily  by  faculty  from  A&M’s 
liberal  arts  colleges  and  outside  visiting 
experts  and  professors. 

The  most  visible  branch  of  the  Bush 
School  is  the  Center  for  Presidential 
Studies.  Edwards,  its  director  and  a  dis¬ 
tinguished  professor  of  political  science, 
became  a  regular  on  TV  talk  shows  dur¬ 
ing  the  impeachment  and  trial  of 
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President  Clinton,  raising  his  profile  and 
that  of  his  center. 

The  center’s  national  advisory  board 
includes  media,  academic,  and  political 
experts,  including  authors  and  historians 
Stephen  E.  Ambrose  and  James  Mac¬ 
Gregor  Burns;  Thomas  M.  DeFrank. 
Washington  bureau  chief  of  the  New  York 
Daily  News',  and  Kathleen  Frankovic,  of 
the  CBS  News/New  York  Times  Poll. 

Pressure  begins 

In  1996,  the  66,()00-circulation  Corpus 
Christi  Caller-Times  asked  Edwards  to 
predict  the  outcome  of  the  presidential 
race  between  President  Clinton  and  for¬ 


mer  U.S.  Sen.  Bob  Dole,  R-Kan. 

Edwards  candidly  said  in  an  Oct.  25 
article  that  Clinton  had  a  “decent  chance 
of  carrying  Texas,  which  shows  how 
badly  [Dole]  is  doing.”  And  then  he  added 
a  bombshell,  “People  don’t  like  the 
Republicans  very  much  [this  year].” 

The  comments  provoked  an  angry  tele¬ 
phone  call  from  Donald  Wilson,  execu¬ 
tive  director  of  the  Bush  Presidential 
Library  and  a  member  of  Edwards’  advi¬ 
sory  board  at  the  Bush  School,  to  Ellyn 
Perrone,  then  A&M’s  chief  state  legisla¬ 
tive  lobbyist. 

Perrone,  in  turn,  called  Ron  Douglas, 
provost  of  A&M’s  liberal  arts  college, 
which  administered  the  Bush  School,  and 
Charles  Hermann,  director  of  the  school. 

Two  weeks  later,  Edwards,  Hermann, 
Douglas,  and  Perrone  met  to  discuss 
Wilson’s  angry  reaction  to  the  newspaper 
article. 

“The  school  was  just  getting  off  the 
ground.”  Douglas  recalls  in  an  interview. 
“We  discussed  how  to  distinguish  be¬ 
tween  someone’s  personal  opinion  and 
their  professional  opinion.  We  weren’t 
trying  to  pressure  anyone.” 

Edwards  saw  the  meeting  quite  differ¬ 
ently.  “Ellyn  tried  to  discourage  us  from 


being  critical,”  he  says.  “I  said  forcefully 
that  the  meeting  was  very  inappropriate 
and  should  never  have  taken  place.” 

He  informed  the  group  that  the  press 
was  interested  in  a  professor’s  opinion, 
not  academic  research  culled  from  arcane 
journals  “1  explained  newspapers  weren’t 
going  to  put  those  kind  of  things  [cita¬ 
tions]  in  their  stories  anyway,”  he  says. 

Afterwards,  Hermann  asked  professors 
at  the  Bush  School  to  frame  their  answers 
to  press  inquiries  about  the  Bush  family 
as  “independent  analysts.” 

Full-court  press 

The  next  publicized  incident  occurred 
two  years  later  in  1998  after  Todd 
J.  Gillman,  a  Dallas  Morning 
News  political  writer,  telephoned 
James  Aune,  an  associate  profes¬ 
sor  of  speech  communications 
who  had  a  research  grant  at  the 
Center  for  Presidential  Studies  at 
the  Bush  School. 

“He  wanted  to  know  if  I  could 
give  him  an  objective  analysis  of 
the  debate  between  Governor  Bush 
and  his  Democratic  opponent,” 
Aune  reminisces  with  a  rueful 
laugh.  “I  obviously  did.” 

In  the  Oct.  16,  1998,  article, 
Aune  ridiculed  former  President 
Bush’s  speaking  style  even  as  he 
praised  the  debating  technique  of  his  son. 
“Almost  against  my  own  better  judgment. 
I  thought  he  [Gov.  Bush]  looked  presi¬ 
dential,”  Aune  told  The  Dallas  Morning 
News  after  viewing  the  televised  debate 
on  C-Span. 

But  he  didn’t  stop  there.  “He’s  so  much 
in  his  demeanor  like  his  father.  But  his 
father  was  so  inept  as  a  public  speaker. 
The  governor  seems  to  have  corrected  all 
that,”  Aune  added. 

One  week  later.  Dale  Laine  Jr.,  then  the 
campaign  manager  of  Gov.  Bush’s  re- 
election  campaign,  telephoned  Ellyn 
Perrone,  in  a  reprise  of  the  Corpus  Christi 
Caller-Times  incident.  “Dale  was  just 
expressing  his  concern.”  Perrone  recalls. 
“1  don’t  know  whether  or  not  the  Bush 
family  asked  him  to  call.” 

Perrone,  now  a  vice  president  at  A&M, 
says  Laine  called  her  because  Aune  did 
not  cite  any  statistical  or  research  data  in 
analyzing  the  former  president’s  rhetoric. 

“He  believes,  and  so  do  I,  a  faculty 
member  should  take  responsibility  for 
what  they  say,”  she  says.  “But  most 
reporters  just  identify  a  professor  as  if  he 
is  representing  the  university.”  She  wants 
professors  to  provide  citations  for  their 
opinions  if  at  all  possible.  “If  it  is  his 
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own  opinion,”  she  says,  “then  he  has  to 
say  that.” 

In  any  case,  Perrone  expressed  Laine’s 
concerns  in  a  telephone  call  to  Hermann. 
“I  wanted  to  give  Chuck  a  heads-up,”  says 
Perrone.  “It’s  what  I  did  two  years  before 
when  Don  Wilson  had  called.” 

Laine’s  call  to  Perrone  might  have  had 
financial  implications  for  Texas  A&M  as 
well.  The  state  Legislature  had  just  begun 
closed-door  discussions  —  initiated  by 
Gov.  Bush  —  on  a  university  request  for  a 
special  multimillion-dollar  appropriation 
to  the  Bush  School.  “We  knew  it  was 
being  discussed,”  says  Provost  Douglas. 

Was  Laine  following  orders  from  Gov. 
Bush  when  he  telephoned  A&M  to  com¬ 
plain  about  Aune’s  remarks?  “It  is  in 
character  of  what  we  know  about  the  gov¬ 
ernor,”  says  Kim  Quaile  Hill,  a  professor 
of  political  science  who  formerly  taught  at 
the  Bush  School.  (Laine  declined  to  com¬ 
ment  to  E&P  when  reached  at  home.) 

George  Edwards  —  whose  media  visi¬ 


bility  makes  him  more  free  than  other 
academics  to  speak  his  mind  —  suggests 
Gov.  Bush  was  behind  it. 

“The  governor’s  irritation  is  a  momen¬ 
tary  thing,”  Edwards  says.  “He  should 
have  knov.'n  better  than  to  have  someone 
make  the  calls  in  the  first  place.” 

He  adds,  “  I  don’t  think  anyone  from 
the  governor’s  office  is  going  to  call 
again.  It  didn’t  change  my  behavior  in 
any  way.  If  they  try  to  censor  anyone 
here,  we  would  all  be  gone.” 

Threats  of  termination 

Hermann  responded  to  Perrone’s  tele¬ 
phone  call  about  Aune’s  characterization  of 
the  former  president  by  distributing  to 
selected  Bush  faculty  members  an  e-mail 
entitled,  ‘Talking  To  Media.”  He  reminded 
his  colleagues  that  they  had  “repeatedly” 
discussed  the  Bush  family  issue  and 
warned  them  not  to  “use  the  affiliation  with 
the  Bush  School  in  ways  that  cause  embar¬ 
rassment  to  the  Bush  family.” 


He  then  drafted  a  memo  to  guide  Bush 
faculty  interaction  with  the  media.  In  that 
memo,  he  said  he  was  not  insisting  that  the 
faculty  endorse  everything  the  Bush  family 
did  or  said.  “Rather  our  interest  is  to  avoid 
embarrassment  or  distress  to  members  of 
the  Bush  family  or  place  them  in  an  awk¬ 
ward  position  in  which  media  ask  them  to 
comment  or  defend  themselves  against 
Bush  School  faculty,”  Hermann  wrote. 

He  explained  that  anyone  who  was 
“unwilling  to  abide  by  this  policy”  should 
not  accept  a  teaching  position  at  the  Bush 
School  and  warned  that  “failure  to  comply 
can  lead  to  termination  of  the  relationship.” 

Hermann  then  circulated  the  memo  to 
several  colleagues.  Donald  Deere,  then 
an  associate  director  of  the  Bush 
School,  sent  back  an  e-mail  warning 
that  implementing  Hermann’s  policy 
could  lead  to  newspaper  headlines  like, 
“Bush  School  Muzzles  Faculty.”  Deere 
said  that  both  Texas  A&M  and  the  Bush 
family  would  suffer  “for  even  the 


fajf/e’s-eye  view  of  Bush  School 


John  Kirsch’s  story  in  The  Eagle 
received  virtually  no  newspaper 
attention  outside  the  Lone  Star 
State.  “I’ve  been  surprised  by  the 
lack  of  response  from  other  news  organi¬ 
zations,”  says  Kirsch,  a  47-year-old 
reporter  who  joined  The  Eagle  three  years 
ago  as  its  Texas  A&M  University  beat 
reporter.  “Maybe  it  is  because  we’re  such 
a  small  paper.  Maybe  it  was  because  it 
was  so  complex,  and  people  thought  it 
was  esoteric.” 

Kirsch,  who  received  an  Investigative 
Reporters  and  Editors  (IRE)  fellowship 
last  year  that  helped  him  with  his  report¬ 
ing,  spent  most  of  his  journalism  career  in 
Iowa,  where  he  was  bom.  He  understands 
the  small-paper  syndrome,  learning  it 
firsthand  at  The  Gazette  in  Cedar  Rapids, 
the  Iowa  City  Press-Citizen,  and  other 
newspapers  before  coming  to  the  25,000- 
circulation  Eagle. 

Texas  A&M  President  Ray  Bowen  says 
he  believes  the  story  died  because  it  over¬ 
stated  the  facts  and  “because  there  was 
nothing  there.” 

Craig  Kibler,  the  assistant  managing 
editor  at  The  Eagle  who  worked  on  the 
story  with  Kirsch,  felt  certain  the  big-time 
political  reporters  covering  the  presiden¬ 
tial  campaign  would  pick  it  up.  “It  was  a 
good,  solid  story,”  says  Kibler.  “If  I  were 
to  speculate,  I  would  guess  it  wasn’t 


picked  up  because  it  wasn’t  published  or 
broadcast  by  a  major  media  outlet.” 

In  fact,  the  Texas  papers  that  did  pub¬ 
lish  part  of  the  story  apparently  made  lit¬ 
tle  or  no  effort  to  advance  it. 

Kirsch  believes  the  impact 
of  the  story  was  muted  by 
The  Associated  Press, 
which  sent  out  a  14-inch 
version  of  the  lOO-inch 
Eagle  story.  “When  it  was 
boiled  down  that  much,  it 
lost  a  lot  of  its  nuance,”  he 
says.  “I  was  surprised  be¬ 
cause  academic  freedom  is 
an  important  press  story.” 

The  Dallas  Morning 
News,  flagship  of  the  same 
Belo  chain  that  owns  The 
Eagle,  ran  a  major  chunk  of 
the  piece.  The  Morning  News  seemed  the 
most  likely  paper  to  follow  up  on  the  story 
because  its  October  1998  story  quoting  a 
Bush  School  professor’s  negative  analysis 
of  former  President  George  Bush  helped 
create  the  academic  uproar. 

“It  was  not  something  I  was  interested 
in  pursuing  [further]  until  I  spoke  to  you,” 
Wayne  Slater,  the  Austin  bureau  chief  of 
The  Dallas  Morning  News,  tells  E&P. 

Donnis  Baggett,  editor  and  publisher  of 
The  Eagle,  says  he’s  gotten  mostly  posi¬ 
tive  reaction  to  the  story  from  his  readers 


among  the  125,000  people  in  College 
Station  (home  of  Texas  A&M)  and  its  sis¬ 
ter  city,  Bryan.  But  he  says  he  has  “heard 
through  the  grapevine  that  people  at  Texas 
A&M  are  not  happy  with  it.” 
Baggett,  who  b«:ame  editor 
of  The  Eagle  four  years  ago 
after  19  years  at  The  Dallas 
Morning  News,  says,  “They 
know  a  lot  of  people  who  are 
friends  of  mine.  This  wasn’t 
an  easy  story  to  publish. 

“Everyone  here  either 
works  for  Texas  A&M  or 
knows  someone  who  works 
for  Texas  A&M.  And  the 
Bushes  are  always  here, 
either  visiting  the  school  or 
the  library,  or  attending  some 
event.” 

Baggett  believes  that  The  Eagle  per¬ 
formed  a  public  service  for  A&M  by  run¬ 
ning  the  story.  “It’s  out  there  now,”  he 
says.  “It’s  out  in  the  open  —  a  story  that 
had  been  whispered  about  for  months.” 

Kirsch,  working  on  a  follow-up  to  his 
August  opus,  says  the  impact  of  the  story 
hit  him  right  before  it  was  published.  “At 
one  point,  it  dawned  on  me  that  this  story 
involved  the  governor,  who  might 
become  president,  and  his  father,  who  is  a 
former  president,”  he  says. 

—  Allan  Wolper 


Donnis  Baggett,  editor, 
The  Eagle 
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appearance  of  a  loyalty  oath  or  the  like 
to  be  a  requirement  for  Bush  School 
affiliation.” 

Shortly  afterwards,  Hermann  suffered 
a  cerebral  hemorrhage,  and  until  he 
recovered  Deere  served  as  the  school’s 
acting  director. 


Former  President  George  Bush,  right,  and  Texas  Gov.  George  W.  Bush  meet  with  the 
inaugural  class  of  the  Bush  School  in  September  1997. 


Thank  god  he  has  tenure 

During  this  period.  Deere  discussed 
Hermann’s  draft  memo  with  the  school’s 
eight-member  executive  committee  and 
was  told  to  scrap  it.  Deere  recalled  the 
memo  but  word  about  the  gist  of  it  leaked 
out.  Professors  panicked,  believing  the 
Bush  family  was  censoring  them.  The 
implication  was  clear:  Criticize  the 
Bushes  and  you  might  pay  for  it. 

As  the  memo  debate  simmered,  James 
Aune,  the  professor  who  pummeled  the 
ex-president’s  speaking  style  in  The 
Dallas  Morning  News,  telephoned  Gill- 
man  and  left  this  message  on  his  answer¬ 
ing  machine:  “It  strikes  me  that  this 
[Laine’s  call  to  Perrone]  doesn’t  bode  well 
about  the  governor’s  attitude  about  acade¬ 
mic  freedom.  Thank  god  I  have  tenure.” 

Aune  feels  the  same  way  today.  “One 
has  to  be  so  careful,  it  is  absurd.  I  find 
myself  calculating  more,”  he  says.  “I  am 
not  likely  to  do  this  sort  of  thing  again. 
From  now  on,  I  am  going  to  devote  myself 
to  18th-century  political  theory.  It’s  safer.” 

The  hubbub  over  the  memo  turned  into 
a  semipublic  debate  last  December  when 
faculty  questioned  Hermann  about  the 
perceived  Bush  family  complaints.  “A 
number  of  people  got  up  and  yelled  about 
academic  freedom,”  says  a  faculty  mem¬ 
ber  who  attended  the  meeting.  “But  it 
didn’t  last  too  long.” 

Sources  say  that  the  faculty  meeting 
was  just  one  of  the  sessions  in  which  pro¬ 
fessors  exchanged  stories  about  Bush  and 
his  political  associates. 

“We  knew  that  there  were  at  least  four 
calls  to  Chuck  [Hermann]  complaining 
about  statements  made  by  Bush  faculty,” 
says  a  professor  who  requested  anonymity. 
“One  time  a  governor’s  aide  called  him,  but 
found  out  he  was  out  of  town.”  Another 
professor  says  that  a  Bush  family  aide 
called  to  complain  about  the  admissions 
program  —  an  indication,  he  says,  of  how 
much  they  wanted  to  control  the  school. 

The  fallout 

John  Kirsch,  the  47-year-old  reporter 
who  wrote  The  Eagle  report  last  August, 
employed  the  Freedom-of-Information 
Act  to  collect  his  cache  of  memos  and 
documents,  which  E&P  used  as  a  jour¬ 
nalistic  road  map  to  understand  the  Bush 
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family  relationship  with  Texas  A&M. 

“I  asked  the  university  for  all  of  the 
material  they  had  on  the  Bush  family,  and 
they  sent  me  a  pile  of  stuff,”  he  recalls.  “I 
was  surprised  that  they  gave  me  so  much 
of  it.  To  have  all  that  stuff  in  writing  is 
what  made  the  story.” 

Ray  Bowen,  the  Texas  A&M  president, 
tells  E&P  the  memos  that  castigated  facul¬ 
ty  for  criticizing  the  Bush  family  were  “stu¬ 
pid  ideas”  that  were  never  fully  carried  out. 
“We  should  be  blamed  for  doing  things,  not 
for  thinking  of  doing  things,”  he  explains. 

But  some  faculty  members  have  specu¬ 
lated  that  publishing  the  memos  in  The 
Eagle  in  detail  has  had  a  debilitating 
impact  on  free  speech.  “People  are  guard¬ 
ed  now,”  Kirsch  says.  “Lately,  every  time 
I  talk  to  someone,  they  turn  me  over  to 
university  relations  for  approval.” 

Hermann  believes  that  publishing  the 
memos  might  have  a  liberating  effect  on 
faculty  free  speech:  “You  can’t  be  held 


prisoner  if  the  media  knows  about  it.” 

A  number  of  the  professors  who  still 
teach  at  the  Bush  School  insist  they  are 
free  to  air  their  views  to  reporters  on  any 
subject  they  choose. 

“1  am  free  to  talk  to  you,”  says  Ashgar 
Zardkoohi,  a  professor  of  management  at 
the  Bush  School.  “Our  local  newspaper 
[The  Eagle]  was  very  accurate,  but  I  think 
that  it  was  just  talking  about  one  incident. 
It  was  unfortunate,  but  there  isn’t  any¬ 
thing  [censorious]  going  on  right  now.” 

But  Kirsch  is  not  so  sure.  A  few  weeks 
ago,  he  waited  with  a  university  official 
for  the  conclusion  of  an  A&M  academic 
convocation  at  the  Rudder  Theater,  a  mile 
from  the  Bush  School.  When  the  assem¬ 
bly  of  A&M  faculty  broke  up,  “the  door 
opened  and  everyone  started  coming  ou*:,” 
Kirsch  recalls.  “And  this  official  [sitting 
next  to  him]  got  up  and  said  he  had  to 
leave.  He  said  he  shouldn’t  be  seen  talk¬ 
ing  to  me.”  ■ 
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A  spymaster  in  the  house  of  gov 


Professors  at  the  Bush  School 
were  stunned  last  summer 
when,  without  warning.  Texas 
A&M  fired  Charles  F.  Hermann 
as  its  director  after  it  became  a  free-stand¬ 
ing  college  at  A&M.  Hermann,  a  politi¬ 
cal-science  professor,  had  run  the  school 
since  it  began  accepting  students  in  1997 
and  would  have  been  given  the  title  of 
dean  if  he  had  kept  his  job. 

A&M  appointed  former  Bush  adminis¬ 
tration  CIA  chief  Robert  Gates  as  interim 
dean  to  replace  Hermann,  who  remains  at 
the  school  as  an  associate  dean.  Gates 
accepted  A&M’s  Job  offer  after  receiving 
pleas  from  former  President  George  Bush 
and  Brent  Scowcroft. 

Critics  of  the  Gates  appointment  say 
Hermann  —  although  loyal  to  the  Bush 
family  —  was  replaced  because  he  was 
too  independent.  However,  the  university 
contends  it  cut  Her¬ 
mann  loose  to  search 
for  a  big  name  to  run 
the  school. 

In  any  event.  Gates 
is  currently  trying  to 
calm  raw  fears  at  the 
school.  He  has  told 
professors  in  private 
breakfasts  and  lunch¬ 
es  that  he  did  not 
know  beforehand 
about  the  academic 
and  First  Amendment 
debate  that  had  divid¬ 
ed  the  school. 

"The  idea  of  a 
school  imposing  re¬ 
strictions  or  quality 
control  on  professors' 
speech  is  reckless  and 
unwise.”  Gates  says. 

"Anyone  who  calls  me  from  the  outside 
about  what  our  faculty  members  say  in  a 
newspaper  will  get  an  unwelcome 
response.” 

But  Gates  is  asking  his  faculty  mem¬ 
bers  to  follow  the  Bush  family  and  A&M 
guidelines  for  interviews  with  Journalists. 
"The  people  here  can  say  whatever  they 
want.”  Gates  insists.  “All  1  ask  is  that 
[they!  make  it  clear  [to  reporters)  that 
they  are  not  speaking  on  behalf  of  the 
school.  .Any  school  that  carries  the  name 
of  a  former  president,  especially  a  new 
one.  needs  to  be  guarded.” 

Gates,  who  lives  north  of  Seattle  and 


travels  the  country  mak¬ 
ing  speeches  and  attend¬ 
ing  corporate  board 
meetings,  has  earned 
praise  for  his  behavior 
even  as  professors  rage  at 
the  political  machina¬ 
tions  that  cost  Hermann 
his  Job. 

"The  way  Chuck 
(Hermann]  was  fired  was 
unfair  and  completely 
unprofessional,”  says 
Kim  Quaile  Hill,  a  pro¬ 
fessor  of  political  sci¬ 
ence.  “It  was  obvious 
there  was  pressure  from 
the  Bush  family  to  make  those  changes.” 

Hill  says  he  turned  down  an  appoint¬ 
ment  to  become  the  associate  dean  of  the 
Bush  school  because  of  the  way  the  uni¬ 
versity  treated  Her¬ 
mann.  “At  least  two 
of  my  colleagues 
also  decided  not  to 
teach  there  because 
of  all  the  political 
meddling,”  Hill 
says. 

At  the  same 
time.  Gates  says  he 
hoped  to  correct  a 
newspaper  inter¬ 
view  in  which  he 
was  quoted  as  say¬ 
ing  he  took  the  Job 
at  the  singular  urg¬ 
ing  of  former 
President  Bush. 

“1  made  a  mis¬ 
take,"  he  says. 
“When  1  was  inter¬ 
viewed,  1  said  I 
offered  to  do  the  Job  for  President  Bush. 
What  1  should  have  said  was  that  he  asked 
if  1  would  take  it  if  it  were  offered  to  me.” 
That  subtle  distinction  has  everything  to 
do  with  whether  the  Bush  political  family 
has  taken  over  the  hiring  and  firing 
processes  —  a  situation  that  Bush  School 
academics  believe  is  a  way  to  control  free 
speech. 

Gates  says  that  he  accepted  the  Job  as 
interim  dean  at  the  urging  of  former 
President  Bush  and  Scowcroft.  "The 
point  is  that  these  were  personal  friends 
of  mine  who  clearly  wanted  me  to  do  this. 
Their  purpose  was  to  persuade  me  to  take 


it  when  Ron  Douglas  [A&M  provost], 
finally  called  and  offered  it  to  me.” 

He  will  remain  interim  dean  until  a 
search  committee  chaired  by  Condoleeza 
Rice,  former  Stanford  University  provost, 
selects  a  permanent  dean.  Rice  is  current¬ 
ly  a  foreign-policy  adviser  to  Gov.  Bush's 
presidential  campaign. 

Even  before  Gates’  arrival,  the  Bush 
family  had  produced  a  more  far-reaching 
change  at  the  institution.  Hermann  had 
told  colleagues,  ever  since  the  founding 
of  the  school,  that  Gov.  Bush  was 
demanding  that  Texas  A&M  President 
Ray  Bowen  give  the  institution  named 
after  his  father  its  academic  and  political 
independence. 

On  Feb.  3,  1999,  Hermann  tried  to 
head  it  off  with  a  memo  to  Woodrow 
Jones  Jr.,  dean  of  the  liberal  arts  college, 
which  was  trying  to  retain  administrative 
control  of  the  Bush  School.  “We  all  know 
that  the  pressure  for  an  independent  Bush 
School  comes  from  outside  the  universi¬ 
ty,”  Hermann  wrote.  “They  are  politically 
powerful,  and  they  are  not  dumb.” 

He  was  too  late.  The  state  Legislature 
by  then  had  agreed  to  include  a  secret 
rider  to  an  appropriations  bill  that  provid¬ 
ed  A&M  with  $2.5  million  over  two 
years.  The  legislation  had  a  highly  unusu¬ 
al  condition  attached  to  it:  A&M  had  to 
permit  the  Bush  School  to  become  inde¬ 
pendent  (while  remaining  in  the  A&M 
system).  The  rider  was  not  made  public 
until  late  April  when  the  bill  was  passed. 

"The  faculty  knew  nothing  about  it,” 
says  Hermann.  "It  is  very  unusual  to  have 
a  secret  rider  on  an  appropriations  bill. 
That  meant  it  was  never  debated  in  pub¬ 
lic.”  —  .Allan  Wolper 


“Any  school 
that  carries  the 
name  of  a  former 
president, 
especially  a  new 
one,  needs  to  he 
guarded.” 

—  Robert  Gates 
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getting  jt  right 


How  the  press  saved 
Clinton’s  presidency 

AND,  WHEN  HABEAS  CORPUS  WAS  EVISCERATED, 
‘WHERE  WAS  THE  PRESS?’  BY  NAT  HENTOFF 


On  Nov.  6,  1999,  during  an 
ABC-TV  interview,  the 
president  said  of  his  im¬ 
peachment  travail:  “1  was 
right  to  stand  and  fight  for 
my  country  and  my  Constitution  and  its 
principles.  ...  The  American  people  were 
very  good  to  stand  with  me.” 

Clinton  should  also  be  very  grateful  to 
the  American  press.  After  Clinton  was 
acquitted  of  the  impeachment  charges,  fed¬ 
eral  Judge  Susan  Webber  Wright’s  cold, 
clear  language  in  nailing  him  for  contempt 
of  court  months  later  must  have  surprised 
many  of  those  readers  and  viewers  who 
came  across  her  own  contempt  for  the  pres¬ 
ident.  (The  story  soon  disappeared.) 

Months  of  the  relentlessly  effective 
White  House  spin  machine  had  convinced 
much  of  the  populace  that  Clinton  had 
been  pursued  by  a  reckless,  vindictive 
prosecutor  for  only  —  as  the  president 
now  puts  it  —  “a  bad  personal  mistake.” 
Accordingly,  there  was  little  public  pres¬ 
sure  for  the  Senate  to  find  him  guilty  of  the 
impeachment  charges. 

It  took  Judge  Wright  to  report  what  the 
press  has  largely  failed  to  focus  on  —  and 
explain. 

Clinton,  she  ruled,  had  violated  “this 
court’s  orders  by  giving  false,  misleading, 
and  evasive  answers  that  were  designed  to 
obstruct  the  judicial  process.  ...  [He  has 
engaged]  in  misconduct  that  undermines 
the  integrity  of  the  judicial  system.” 

At  the  very  beginning  of  this  story  lead¬ 
ing  to  the  impeachment  charges,  the  presi¬ 
dent  violated  his  oath  to  protect  the 
Constitution  by  subverting  Paula  Jones’ 
fundamental  right  to  due  process  in  a  law¬ 
suit  by  lying  under  oath  in  his  deposition 
(the  Fifth  Amendment  in  the  Bill  of  Rights). 

Moreover,  as  Richard  Posner,  chief  judge 
of  the  7th  U.S.  Circuit  Court  of  Appeals, 
emphasizes  in  his  new  book  on  the  im¬ 
peachment,  “An  Affair  of  State”  (Harvard 


University  Press):  Clinton’s  long  series  of 
subsequent  criminal  acts  included  “viola¬ 
tions  of  federal  criminal  law  that  were  felo¬ 
nious,  numerous,  and  nontechnical.” 

So  nontechnical  that  they  would  have 
been  understandable  to  the  public  if  the 
press  had  given  them  at  least  as  much  atten¬ 
tion  as  the  semen-stained  dress. 

It  took  [a  judge]  to 
report  what  the 
press  has  largely 
failed  to  focus  on. 

But  the  press’  failure  to  cover  Clinton’s 
even  more  serious  pre-Lewinsky  attacks  on 
constitutional  rights  has  been  much  more 
damaging  to  the  public’s  right  to  know. 

In  1 996,  he  pushed  for  and  signed  the 
Anti-Terrorism  and  Effective  Death  Pen¬ 
alty  Act.  It  so  greatly  weakened  the  right 
to  habeas  corpus  that  most  prisoners  on 
death  row  who  have  exhausted  their  state 
post-conviction  appeals  since  being  sen¬ 
tenced  after  the  law  was  signed  will  be 
executed  within  a  year  without  reviews  by 
federal  courts. 

Until  that  law,  74  prisoners  set  for  exe¬ 
cution  since  1976  were  freed  after  years  on 
death  row  because  federal  courts  had 
reviewed  their  cases  and  found  —  because 
of  DNA  or  other  proofs  of  innocence  — 
that  they  were  wrongly  convicted. 
Clinton’s  law  now  gives  such  prisoners 
only  one  year,  with  rare  exceptions,  to  find 
federal  judges  to  listen  to  them. 

The  same  law  authorizes  the  deporta¬ 
tion  of  aliens,  including  long-term  resi¬ 
dent  aliens,  suspected  of  alleged  ties  to 
terrorism  —  without  the  defendants  or 
their  lawyers  being  allowed  to  see  the  evi¬ 


dence  against  them.  Recently,  a  federal 
district  judge  in  New  Jersey  declared  that 
provision  flatly  unconstitutional,  but  his 
decision  applies  only  to  New  Jersey,  and 
the  government  continues  to  use  secret 
evidence  in  these  cases. 

How  many  Americans  know  about  this 
assault  on  the  basic  constitutional  right  of 
the  accused  “to  be  confronted  with  the 
witnesses  against  him”  (the  Sixth 
Amendment  in  the  Bill  of  Rights). 

Clinton  also  successfully  got  Congress 
to  pass  a  law  that  allows  the  FBI  to  use 
roving  wiretaps.  From  now  on,  a  warrant 
for  a  tap  on  one  particular  phone  can  be 
extended  to  every  other  phone  the  person 
under  suspicion  uses.  If  the  target  were  to 
visit  your  home  or  office,  you  would 
become  part  of  a  law-enforcement  record 
—  because  of  your  association  with  a  pos¬ 
sible  or  actual  criminal. 

How  many  readers  and  viewers  were 
told  about  these  roving  wiretaps,  now  also 
extended  to  conference  calls? 

How  many  users  of  the  Internet  know 
that  Clinton  vigorously  pressured  the  solic¬ 
itor  general  to  urgently  persuade  the  U.S. 
Supreme  Court  to  defend  the  Communi¬ 
cations  Decency  Act?  That  law  would  have 
essentially  prohibited  anything  on  the 
Internet  that  is  not  suitable  for  children. 

Fortunately,  the  Supreme  Court  provid¬ 
ed  the  president  with  a  lesson  on  the  First 
Amendment  by  disagreeing  with  him,  by 
a  9-0  vote. 

After  Clinton  and  Congress  in  the  1996 
law  eviscerated  habeas  corpus  —  the  old¬ 
est  fundamental  right  in  the  English- 
speaking  world,  dating  back  to  the  Habeas 
Corpus  Act  of  1679  —  U.S.  Sen.  Daniel 
Patrick  Moynihan.  D-N.Y.,  said  to  me: 
“Where  was  the  press?  There  were  only  a 
few  paragraphs  in  a  few  papers.  And  it 
was  a  one-day  story.” 

Robyn  Blumner,  a  syndicated  colum¬ 
nist  and  an  editorial  board  member  of  the 
St.  Petersburg  (Fla.)  Times,  notes:  “One 
would  be  hard  pressed  to  find  a  funda¬ 
mental  constitutional  right  that  Clinton 
has  not  attacked  in  the  courts.” 

How  many  other  members  of  the  press 
know  that?  ■ 


Hentoff  writes  a  syndicated  column  for 
The  Washington  Post  and  United  Media, 
as  well  as  The  Village  Voice  in  New  York. 
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newspeople 


by  Jamie  Santo  newspeople@mecliainfo.com 

Arizona  John  Boyette  to  metro  editor  at  The  correspondent  for  the  AP  in  West  Palm 

Chris  Webster  to  director  of  sales  and  Augusta  Chronicle  from  South  Carolina  Beach.  Fla.  Testa  succeeds  Mike  Bezdek. 

marketing  at  the  Daily  News-Sun  in  Sun  bureau  chief  for  the  daily.  Boyette  sue-  who  left  the  AP  to  pursue  an  opportunity 

City  from  general  manager  at  the  weekly  ceeds  Jennifer  Miller.  with  an  online  company. 

Midland  Mirror  in  Midland.  Ontario.  Mike  Wynn  to  deputy  metro  editor  from 

assistant  metro  editor.  Emily  Sweeney  to 

California  staff  reporter  for  the 

Ron  O’Neal  to  vice  president/westem  Indiana  weekly  Brookline  Tab 

manager  of  newspaper  relations  for  Tim  Franklin  to  executive  editor  of  The  from  staff  writer  for  the 

Parade  and  React  magazines  in  Los  Indianapolis  Star  from  associate  manag-  weekly  Bedford  Min- 

Angeles  from  western  regional  manager  ing  editor  of  business  at  the  Chicago  uteman. 

of  newspaper  relations  for  New  York-  Tribune,  effective  Jan.  3.  Franklin  suc- 
based  Parade.  ceeds  Frank  Caperton.  who  is  retiring  Michigan 

(E&P,  Nov.  20,  p.  4).  John  Batdorff  II  to 

chief  operating  officer  of  the  Pioneer 
Iowa  Group,  publisher  of  the  Big  Rapids  Pio- 

Dan  Ehl  to  managing  editor  of  the  Ad  neer,  from  general  manager. 

Express  &  Daily  lowegian  in  Centerville  John  Norton  to  general  manager  from 
from  news  editor  of  The  Newton  Daily  publisher  of  the  daily  Sturgis  Journal. 
News.  Ehl  succeeds  Chuck  Clamant.  Karen  E.  Neal  to  advertising  manager 

from  assistant  advertising  manager.  Neal 
Maryland  succeeds  Denise  Clasen.  who  was  named 

Ross  Settles  to  vice  president  for  new  advertising  manager  of  The  Houghton 
business  and  new-product  development  Lake  Resorter. 
for  Times  Mirror  Interactive  in  Baltimore, 
a  newly  established  unit  of  Los  Angeles- 
based  Times  Mirror,  from  vice  president 
of  marketing  for  The  Baltimore  Sun. 


Sweeney 

Brookline  Tab 


Delaware 

Deborah  Henley  to 

executive  editor  of  The 
News  Journal  in  Wil¬ 
mington  from  manag¬ 
ing  editor  of  The 
Courier-Journal  in 
Louisville,  Ky.  Both  are 
Gannett  Co.  Inc.  dailies. 

Henley  succeeds  Jane  Amari.  who  left  in 
October  to  become  publisher  of  The 
Arizona  Daily  Star  in  Tucson. 


Henley 

The  News 
Journal 


Craig  Eiter  to  senior 
vice  president,  finance 
of  the  Star  Tribune  Co. 
in  Minneapolis  from 
vice  president,  finance,  if' 

Eiter 

New  Jersey  ^  star 

Tribune  Co. 

Eduardo  Kapian  to 

managing  editor-money  for  Dow  Jones 
Newswires  in  Harborside  from  deputy 
managing  editor  at  the  New  York-based 
wire  service.  Kaplan  will  oversee  daily 
coverage  of  fixed-income  and  foreign- 
exchange  news. 


Georgia 

Rusty  Taylor  to  the  newly  created  posi¬ 
tion  of  classified  advertising  manager  at 
the  La  Grange  Daily  News  from  classified 
sales  representative. 


Massachusetts 

Karen  Testa  to  news  editor  for  The 
Associated  Press  bureau  in  Boston  from 


Vlte  specialize  in  assisting  owners 
in  exploring  and  negotiating  the  sale 
of  their  daily  npw^peis  or 
noisily  n^yspa^r  graup& 


New  York 

william  Norwich  to  the  newly  created 
position  of  entertaining  editor  at  The  New 
York  Times  Magazine,  where  he  will  start 
editing  features  next  February.  He  has  been 
a  contributor  to  “Fashions  of  the  Times.” 


Ohio 

Matt  Fabyan  to  publisher  of  the 
Cleveland  Free  Times  from  associate  pub¬ 
lisher  at  the  alternative  weekly. 

Lisa  Chamberlain  to  editor  in  chief 
from  associate  editor.  They  succeed  pub¬ 
lisher  and  editor  Randy  Siegel,  who  is 
stepping  down  as  publisher  to  spend  time 
with  his  family. 
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Virginia 

Mark  Laskowski  to 

publisher  of  the  daily 
Potomac  News  in 
Woodbridge  from  ad¬ 
vertising  director  at  The 
Hickory  (N.C.)  Daily 
Record.  Laskowski  suc¬ 
ceeds  Peter  Yates,  who 
will  be  leaving  in  early 
position  with  the  Daily 
Harrisonburg. 

Washington 

James  Stickel  to  advertising  director 
at  the  Yakima  Herald-Republic  from 
advertising  director  for  The  Times  in 
Trenton,  N.J. 

Donna  Perry  to  circulation  director  at 
the  daily  from  circulation  director  at  the 
Appeal-Democrat  in  Marysville.  Calif. 

OBITUARIES. . 

Robert  L.  Brooks.  78,  former  editor  of 
The  News  &  Observer  in  Raleigh,  N.C., 
died  Nov.  18.  Brooks  joined  The  News  & 
Observer  as  a  sportswriter  in  December 
1946,  later  Joining  the  news  desk.  Brooks 
served  as  managing  editor  from  1972 
until  his  retirement  in  1986.  Most  nights. 
Brooks  proofread  the  daily  himself,  tak¬ 
ing  copies  of  the  next  day’s  paper  with 
him  and  calling  in  corrections. 

Thelma  Gaylord,  81,  who  helped  her 
husband  build  a  media  and  entertainment 
empire,  died  Oct.  27.  Gaylord,  wife  of 
Edward  L.  Gaylord,  editor  and  publisher 
of  The  Daily  Oklahoman  in  Oklahoma 
City,  played  an  active  role  in  the 
Oklahoma  Publishing  Co.  For  many 
years,  she  was  an  officer  and  director  of 
the  company,  which  includes  The  Daily 
Oklahoman.  Opryland  Hotel  in  Nashville, 
Tenn.,  the  Broadmoor  Hotel  in  Colorado 
Springs,  Colo.,  and  numerous  broadcast¬ 
ing  and  cable  outlets  in  several  states. 

John  Rogers,  74,  longtime  editor, 
died  Nov.  2 1 .  Rogers  began  his  career  at 
the  McCloud  (Miss.)  Daily  Journal  be¬ 
fore  he  was  sent  to  Europe  to  fight  in 
World  War  II.  He  received  the  Bronze 
Star  and  Purple  Heart  for  his  service 
there.  Afterwards,  he  was  graduated  from 
the  University  of  Mississippi,  studied 


overseas,  and  spent  eight  years  working 
for  the  European  edition  of  Stars  and 
Stripes.  Rogers  joined  The  Denver  Post  as 
a  copy  editor  in  1961,  was  named  assis¬ 
tant  managing  editor  in  1965,  and  served 
as  managing  editor  from  1970  until  1977. 
After  leaving  the  Post,  Rogers  supervised 
the  copy  desk  at  The  Arizona  Daily  Star 
in  Tucson  until  his  retirement  in  1981. 

Patricia  Robb  Stager,  67,  society  edi¬ 
tor  for  the  San  Francisco  Chronicle,  died 
Nov.  14  of  complications  from  cancer 
surgery.  While  Patricia  Robb  was  bom 
into  “Society,”  her  entry  into  the  newspa¬ 
per  world  was  less  sudden.  After  an  over¬ 
heard  quip  of  hers  was  run  by  columnist 
Herb  Caen,  she  began  sending  her  items 
to  columnists,  and  was  hired  at  the  mori¬ 
bund  San  Francisco  Call-Bulletin.  After 
the  paper  folded.  Robb  married  Wilfred 
Steger,  moved  abroad,  and  had  two  sons 
before  returning  to  San  Francisco  in  the 
1970s.  Unfazed  by  her  long  hiatus,  she 
resumed  her  submissions  and  was  hired 
by  the  Chronicle.  Steger  spent  the  next 
25  years  detailing,  celebrating,  and  occa¬ 
sionally  dishing  the  fetes  and  peccadillos 
of  the  city’s  high  society.  Known  as  a 
diligent  journalist  despite  her  less-seri¬ 
ous  subject  matter,  she  wrote  her  last 
columns  in  advance  to  run  during  her 
hospitalization.  Her  final  column,  pub¬ 
lished  Nov.  7,  made  no  mention  of  her 
illness. 

Bob  Talbert.  63,  whose  Detroit  Free 
Press  column  ended  this  summer  after 
31  years,  died  of  a  burst  duodenal  ulcer 
Nov.  19  following  heart-bypass  surgery. 
He  had  suffered  from  the  infected  ulcer 
for  three  months.  A  native  of  South 
Carolina.  Talbert  began  his  career  as  a 
sportswriter  at  the  The  State  and  the  old 
Columbia  Record  in  Columbia.  S.C., 
where  he  also  worked  as  a  news  and  fea¬ 
tures  editor.  He  joined  the  Free  Press  in 
1968.  “Bob  knew  people  and  what  they 
wanted  in  a  newspaper,”  Publisher  Heath 
Meriwether  said  in  the  Free  Press  story 
on  Talbert’s  death.  In  addition  to  his  col¬ 
umn,  which  chronicled  the  famous  and 
not-so-famous  folks  of  Detroit,  Talbert 
also  was  known  for  co-writing  the  1970 
country  music  hit,  “Where  Have  All  Our 
Heroes  Gone?”  with  “Whispering”  Bill 
Anderson. 


Laskowski 

Potomac 

News 


December  for  a 
News-Record  in 


AWARDS . 

The  National  Press  Foundation  an¬ 
nounced  the  winners  of  its  1999  awards, 
to  be  presented  at  the  foundation’s  17th 
annual  dinner  Feb.  24  in  Washington.  Jim 
Willse,  editor  of  The  Star-Ledger  in 
Newark.  N.J.,  was  named  the  George 
Beveridge  Editor  of  the  Year.  Willse, 
editor  of  The  Star-Ledger  since  1995,  was 
commended  by  the  award  judges  for  the 
“tenacity,  courage,  and  thoroughness  of 
the  paper’s  coverage  of  the  New  Jersey 
State  Police,”  particularly  the  focus 
placed  upon  police  use  of  racial  profiling 
to  identify  suspects.  Mike  Thompson, 
editorial  cartoonist  for  the  Detroit  Free 
Press,  will  receive  the  Clifford  K.  and 
James  T.  Berryman  Cartoonist  of  the 
Year  Award.  Allen  H.  Neuharth.  founder 
of  the  Freedom  Forum  and  former  chair¬ 
man  of  Gannett  Co.  Inc.,  will  be  honored 
for  Distinguished  Contributio''<  to 
Journalism.  Neuharth.  who  began  his 
career  as  a  reporter  on  a  small  newspaper 
in  his  native  South  Dakota,  later  launched 
USA  Today.  In  1991,  he  founded  the 
Freedom  Forum.  Alison  Mitchell,  con¬ 
gressional  correspondent  for  The  New 
York  Times  and  Linda  Douglass  of  ABC 
News  were  tabbed  for  the  1999  Everett 
McKinley  Dirksen  Awards  for  Con¬ 
gressional  Reporting. 

The  inaugural  winners  of  the  Nancy 
Dickerson  Whitehead  Awards  were  hon¬ 
ored  for  their  excellence  in  reporting  on 
drug  and  alcohol  issues.  The  awards  honor 
the  efforts  of  the  late  Nancy  Dickerson,  an 
award-winning  journalist  and  author  who 
was  CBS  News’  first  female  correspon¬ 
dent,  to  improve  media  coverage  of  drug 
issues.  The  annual  awards  will  go  to  two 
journalists,  one  from  print  media  and  one 
from  broadcast,  and  each  winner  is  to  re¬ 
ceive  $10,000.  This  year,  co-winners  were 
named  in  both  categories,  with  the  $  10,000 
award  to  be  shared.  The  print  winners  were 
The  New  York  Times'  Timothy  Egan,  cited 
for  his  two-part  series  on  the  crack  cocaine 
epidemic,  and  The  Kansas  City  (Mo.) 
Star's  Matthew  Schofield,  cited  for  a  mul¬ 
tipart  series  that  focused  on  one  woman’s 
drug  addiction  to  methamphetamine.  Tim 
Golden  of  The  New  York  Times  and  Polly 
Saltonstall  of  The  Standard  Times  in  New 
Bedford,  Mass.,  earned  honorable  men¬ 
tion. 
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Give  thanks  for  this  cornucopia 
of  info  about  world  holidays 

THIS  WEB  SITE  WILL  HELP  FILL  YOUR  STYLE  PAGES  WITH  FEATURES  ON*^ 
EVERYTHING  FROM  ALASKA  DAY  TO  WAITANGI  DAY  BY  CHARLES  BOWEN 


With  Thanksgiving,  the 

United  States  enters  its 
biggest  holiday  season 
of  the  year.  Actually, 
though,  the  whole 
world  is  feasting  and  celebrating  at  year’s 
end,  from  Hanukkah  in  the  Jew¬ 
ish  world  to  the  start  of  Ramadan 
among  Muslims  to  Christmas  for 
Christians. 

All  this  holiday  hoopla  re¬ 
minds  us  that  with  our  ever-more 
cosmopolitan  readership,  it 
behooves  any  newspaper  to  be 
aware  of  holidays  and  festivals 
celebrated  by  various  religious 
groups  and  nationalities,  as  well 
as  in  individual  U.S.  states,  and 
not  only  now  but  all  year-round. 

For  instance; 

•  Suppose  you’re  doing  a 
story  about  a  family  of  immi¬ 
grants  from  Kyrgyzstan.  You  _ 

may  find  yourself  needing  a 
quick  refresher  on  Noruz,  which  is,  of 
course,  the  Persian  New  Year. 

•  Perhaps  you’re  working  ahead  on 
travel  pieces  and  you  need  to  know  when 
the  “bank  holidays”  are  in  England  and 
Scotland. 

•  A  little  closer  to  home, 

O  maybe  the  piece  you’re  editing 
about  Hawaii  makes  reference  to 
state  observances  such  as  “Prince 
*  I  Jonah  Kuhio  Kalanianaole  Day” 

^  and  “King  Kamehameha  Day” 

and  you’d  like  to  verify  the  dates 
—  not  to  mention  the  spellings  or 
origins!  —  of  the  holidays. 

•  Or,  say,  your  editors  rush  out 
of  the  planning  meeting  needing 
to  find  out  when  Easter  is  next 
year.  Yours  is  not  to  reason  why; 
■»— ;  yours  is  but  to  log  on  and  provide 
^r\  the  answer  before  they  reach  the 
coffeepot. 

You  need  the  Worldwide  Holi- 
day  &  Festival  Site,  which  covers 
V  J  J  historic,  religious,  and  cultural 
■  MM  observances  around  the  world.  To 
use  the  database  to  find  events  in  a 
specific  nation,  visit  the  site  at 


http://www.holidayfestival.com  and  click 
on  the  “Countries”  link  in  the  left-hand 
column,  which  produces  a  hyperlinked 
alphabetized  list  of  countries,  from 
Afghanistan,  the  Aland  Islands,  and  Alba¬ 
nia  to  Zaire,  Zambia,  and  Zimbabwe. 


Worldwide  HolMar  &  Festival  Site 


1 


www.holidayfestival.com 


Click  on  the  name  of  the  nation  you’re 
researching,  then  watch  as  the  site  lists  the 
country’s  public  holidays,  religious  move- 
able  feasts,  and  other  observances,  such  as 
Halloween  and  April  Fool’s  Day,  along 
with  their  dates.  It  also  often  provides 
related  links,  such  as  reference  books  for 
events  and  activities  in  that  country. 

Or  if  you’re  searching  for  the  holidays 
of  a  specific  church  or  faith,  click  on  the 
“Religions”  link  on  the  introductory  page. 
The  site  lists  key  world  religions,  includ¬ 
ing  Christianity,  Islam,  Judaism,  Hin¬ 
duism,  and  Buddhism  as  well  as  Baha’i, 
Jainism,  Sikhism,  Voudun,  and  Zoroastri¬ 
anism.  The  subsequent  article  provides  an 
overview,  noting,  for  instance,  that  the 
Islamic  calendar  is  made  up  of  12  lunar 
months  with  Friday  being  the  day  of  rest. 

“In  many  countries,”  it  observes, 
“shops  and  offices  may  be  found  open 
after  midday  prayers  are  finished,  but  gov¬ 
ernment  offices  and  so  on  are  invariably 
closed  for  the  whole  day.”  It  then  lists  the 
names  and  dates  of  the  specific  religion’s 
major  festivals,  holidays,  fasts,  and  other 
events. 

Or  if  you  need  to  know  what  holidays 


are  being  observed  right  now,  click  on  the 
“This  Month”  link  in  the  left  column.  The 
site  then  displays  a  calendar  page  with 
color-coded  national  public  holidays,  reli¬ 
gious  feasts,  holy  days,  and  non-religious 
observances  across  the  globe  for  each  day. 
Each  day’s  entries  are  hyper¬ 
linked,  so  click  any  to  see  the 
details.  You  also  can  check  the 
calendar  page  for  the  previous 
month  and  the  next  month. 

Other  considerations  in  using 
the  site: 

You  also  can  search  the  data¬ 
base’s  resources.  Click  on  the 
“Search”  link  on  the  introducto¬ 
ry  page  and  the  site  opens  a  data 
entry  form.  Enter  a  word  or  even 
part  of  a  word.  Do  not  use  aster¬ 
isks  as  wild  cards;  instead.  Just 
enter  the  part  of  the  word  that  is 
common  to  all  the  entries  you 
____  seek.  For  instance,  entering 
“Christ”  would  find  Christmas, 
Christian,  and  Christianity. 

2 Watch  out  for  regional  spellings, 
which  the  database  honors.  So,  if  you 
enter  “Labor  Day”  as  a  primary  search, 
you  may  want  to  do  a  secondary  search 
for  “Labour  Day.” 

3 The  site’s  operators  also  warn  that 
some  of  the  holiday  information  — 
including  specific  dates  —  might  be  incor¬ 
rect  for  some  smaller,  remote  countries.  If 
you  are  worried  about  that,  click  on  the 
introductory  page’s  “Accuracy”  link, 
which  gives  you  a  report  on  how  recently 
each  country’s  data  has  been  updated 
along  with  a  status  report  that  can  be  help¬ 
ful.  For  example,  about  Afghanistan,  the 
site  reports  “dubious  data  —  no  informa¬ 
tion  received  since  Taliban  revolution.”  ■ 

KOZ  facilitates  donations 

KOZ.com  recently  announced  that  non¬ 
profit  organizations  using  its  Community 
Publishing  System  4.0  can  opt  for  an 
online  donations  service.  Research  Trian¬ 
gle,  N.C. -based  KOZ  has  partnered  with 
DonorNet  to  handle  pledge  processing, 
event  registration,  membership  enroll¬ 
ment,  product  sales,  and  online  auctions. 


26  EDITOR  a  PUBLISHER  NOVEMBER  27, 1999 


www.mediainfo.com 


WtilNIi  Wchtt, 


Xocb  toioQ,  tS 

^»iob«ts,Webmwt«r 


'•W0^tiy»  U:S1 


'Hm  it  tht  thwd  tim«  this  \\t 
rt»«  iwM  m  the  site  updetei 

Tht  Pfitt  Rtittse  that  I  sent  to ) 
Sptciti  Offtf  hat  been  closed  kw 
totiiy  untccttrtable  and 

I  *  kfwe#  you^  rtatiy  busy  Mate,  but  I 


iy«  nao  to  chase  you.  tan  you  PLEASE  teQ 
a  updates  I  have  been  requesting  ? 

sent  to  you  last  week  is  stM  not  pubbshed.  and  the 

- r  4  days  but  is  stdl  up  on  the  ske  Ties  is 

ts  causing  some  embarassment  with  the  clients 

need  this  sotted  out  yesterday  I 


Jmm  Smith 

lAtrtittttg  Manager 


phone  0171  123  4567 
email  jsmithQcompany  com 


WOULDN’T  YOU  LIKE  TO  TELL  THEM  T0_^D0  IT  THEMSELVES? 


WELL  NOW  YOU  CAN. 


"MEDIASURFACE™  2.0 

ENTERPRISE  CONTENT  MANAGEMENT 

INTRODUCING  MEDIASURFACEr**  2.0  -  A  REVOLUTION  IN  WEB-BASED  CONTENT  MANAGEMENT  FOR  THE  ENTERPRISE. 

Mediasurface  2.0  puts  control  of  Web  based  business  needs  in  the  hands  across  the  business,  from  the  Web  developer  to  the  content  owners  in 

of  those  who  own  the  content,  and  removes  the  need  for  large  amounts  of  marketing,  sales,  finance  and  admin,  human  resources,  production  and 

custom  development.  Fully  supportive  of  the  Web  publishing  process  at  every  executive  management  -  in  fact  anyone  who  needs  to  communicate 
stage,  Mediasurface  2.0  integrates  with  the  WP,  design,  e-commerce  and  within  or  outside  the  organization.  Mediasurface  2.0  supports  XML  and 

personalization  tools  of  your  choice.  Mediasurface  2.0  enables  management  includes  functionally  rich  Integration,  Reporting  and  Content  Gateway 

and  direct,  rapid  publishing  of  Web  content  by  everyone  involved  in  the  Web  Modules,  enabling  content  submission  via  the  browser  from  any  location. 

For  more  information,  or  to  register  for  a  FREE  Workshop  Call;  415  495-7307  or  EMAIL;  into©niediasurface.com 

Mediasurface  2.0  is  applicable  to  a  diverse  range  of  clients  and  businesses.  Current  clients  include  Barclaycard,  CNN,  WS  Atkins,  Reuters  and  Oxford  University  Press. 
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marketing&sales 

Automaker  ads,  up  1 14%, 
expected  to  keep  on  truckin’ 

ARE  TRADITIONAL  ADVERTISERS  CHASING  DOTCOM  UPSTARTS?  BY  JOE  NICHOLSON 


www.btackvoices.com 


Automobile  manufacturers 

are  pumping  money  into 
newspaper  advertising,  and 
some  analysts  predict  a  con¬ 
tinuing  ad  surge  and  a 
record-breaking  year  for  auto  sales. 

“There’s  just  a  ton  of  money  around,” 
said  Wasserstein  Perella  Director  Edward 
Atorino.  “Newspapers  are  showing  some 
surprising  strength.  I  haven’t  seen  gains 
like  this  in  years. 

“Manufacturers  may  be  trying 
to  compete  with  the  dot.com 
guys,”  added  Atorino.  “Estab¬ 
lished  advertisers  are  having  to 
fight  back  against  the  new  guys.” 

Automakers’  ad  spending 
splurge  will  run  past  the  fourth 
quarter,  Atorino  predicted.  The 
first  half  of  2000  should  be  “very 
nice.”  he  added,  and  the  second 
half  may  be  equally  good  “if  the 
economy  holds  up.” 

Kevin  Gruneich  of  Bear, 

Stearns  &  Co.  Inc.  said,  “I’m  seeing  con¬ 
sistently  strong  numbers  in  automotive, 
especially  coming  from  manufacturers.” 
He  added  newspapers  seem  to  be  getting  a 
bigger  share  of  the  automakers’  ad  pie. 

Linage  of  factory  automotive,  or  manu¬ 
facturer,  ads  gained  1 1 4%  through  the  first 
nine  months  of  this  year,  and  it  gained 
156%  in  September,  the  most  recent 
month  measured  by  the  EcSP/Competitive 
Media  Reporting  monthly  indices. 

Those  indices  compare  levels  this  year 
with  those  last  year;  part  of  the  auto  spike 
—  but  only  part  —  reflects  deflat¬ 
ed  ad  levels  last  year  due  to  the 
General  Motors  strike. 

The  156%  September  Jump  in 
manufacturers’  ads  was  made  up 
mostly  of  ads  for  American  prod¬ 
ucts,  said  Chuck  Paul,  39,  CMR 
director  of  client  services  and 
major  accounts  manager.  Some 
58%  of  the  ads  were  for  domestic 
cars;  22%  for  domestic  trucks  and 
vans;  19%  for  imported  autos;  and 
the  remaining  1%  for  tires  and 
vehicle  cleaning  products. 

General  Motors,  the  No.  1 
automaker,  accounted  for  the 


lion’s  share,  a  whopping  67%,  of  the 
September  jump,  and  a  lot  of  the  ads 
were  for  GM’s  flagship  Cadillac,  said 
Paul.  Daimler-Chrysler  and  Ford  also 
contributed  to  the  increase.  ■ 

Ad  directors  eye 
$1  trillion+  market 

Media  ad  directors  and  other  experts 
traded  strategies  for  luring  U.S.  minori¬ 
ty  consumers,  who  spend 
$1,176  trillion  a  year,  at 
the  Ethnic  Mediascape 
2000  conference  Nov.  18- 
19  in  New  York. 

Many  mainstream 
newspapers,  including  a 
number  in  cities  where 
whites  have  become  a 
minority,  still  seem  to 
view  readers  as  exclusively 
white,  said  some  partici¬ 
pants  at  the  conference, 
speaking  on  panels  and  in 
interviews  with  E&P. 

Those  newspapers  will  lose  advertisers 
if  they  don’t  show  that  they  reach  African- 
American,  Asian-American,  and  Hispan- 
ic-American  readers,  said  conference 
participants. 

If  newspapers  in  predominantly  minor¬ 
ity  cities  persist  in  ignoring  minorities, 
some  will  go  out  of  business,  predicted 
Alfred  L.  Schreiber,  the  white  managing 
partner  of  New  America  Strategies  Group, 
the  New  York-based  ad  agency  that  orga¬ 
nized  the  conference. 

“These  [minorities]  are  not  marginal¬ 
ized  elements  anymore.  ...  These  people 
can  be  friend  or  foe.  L.et’s  get  real,”  said 
Schreiber,  whose  agency  targets  minority 
markets  for  advertisers  such  as  J.C.  Pen¬ 
ney,  State  Farm  Insurance,  Glaxo  Well¬ 
come,  and  Daimler-Chrysler. 

Minorities’  purchasing  power  has  more 
than  doubled  in  the  last  decade  from  $500 
billion  and  is  expanding  rapidly,  said 
Schreiber. 

Adding  to  the  risk  for  mainstream 
newspapers,  surveys  show  minorities 
are  more  likely  to  buy  products  adver¬ 
tised  in  proliferating  minority  media 
outlets,  including  newspapers,  TV, 


radio,  magazines,  and  online. 

Largely  due  to  immigration,  the  minor¬ 
ity  population  is  growing  seven  times 
faster  than  the  white  population,  said 
Schreiber,  who  conceded  he  still  has  “a 
very  hard  sell”  convincing  many  big 
advertisers  to  target  minorities. 

Resistance  of  big  advertisers  to  minority 
markets  was  also  described  by  Kent 
Carthan.  vice  president  for  national  sales  of 
American  Minorities  Media,  a  New  York- 
based  newspaper  rep  firm  that  handles 
minority,  college,  and  military  newspapers. 

“Most  of  the  media  buyers  are  young 
white  kids  coming  out  of  the  colleges 
who  really  don’t  understand  [minority] 
markets,”  said  Carthan.  48,  an  African 
American. 

Melvin  C.  Fallis,  vice  president  for 
sales  and  marketing  ofblackvoices.com.  a 
subsidiary  of  the  Chicago-based  Tribune 
Co.,  said  most  newspapers  were  “not 
doing  a  very  good  job”  covering  news 
about  minorities  and  often  use  photos  of 
blacks  only  to  illustrate  negative  stories. 

Fallis,  an  African  American  with  more 
than  two  decades  in  advertising  and  mar¬ 
keting  management  at  J.  Walter  Thomp¬ 
son,  Lever  Brothers,  and  Coca-Cola,  said 
advertisers  who  know  many  of  their  cus¬ 
tomers  are  minorities  are  increasingly 
likely  to  turn  away  from  newspapers 
geared  only  to  white  readers.  ■ 


Chuck  Paul 
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syndicates 


For  Bill  Mitchell,  CNN  means 
Cartoonist  Nabbed  Net  job 

FORMER  NEWSPAPER  CREATOR  MAKING  A  LIVING  ON  THE  WEB  BY  DAVE  ASTOR 


toons”  aren’t  appropriate  online,  but  still 
keeps  his  file  sizes  small:  “My  typical 
user  is  probably  on  a  56K  or  less  modem.” 

Mitchell,  41,  worked  for  the  Rochester 
(N.Y.)  Democrat  and  Chronicle  from 
1987  to  1994  before  moving  online.  He 
joined  the  Excite  search  engine  in  1995 
and  CNN  two  years  later.  His  Web  car¬ 
toons  were  also  syndicated  by  Tribune 
Media  Services  for  a  white. 

Does  Mitchell  miss  anything 
about  print  cartooning?  “The 
camaraderie  of  the  newsroom, 
talking  with  journalists  about 
the  issues,  being  part  of  an 
editorial  board,  and  having 
an  original  cartoon  to  hold  at 
the  end  of  the  day,”  replied 
the  Idahoan. 

But  Mitchell,  whose 
socially  liberal  and 
fiscally  conservative 
work  also 
appears  on 
CNN’s  “In- 


tics”  TV  show,  doesn’t  miss  print  enough 
to  return.  “What  1  find  really  appealing 
about  the  Web  is  that  it’s  new  territory 
wide  open  for  innovating  and  experiment¬ 
ing,”  he  said. 

Mitchell  predicted  more  editorial  car¬ 
toonists  will  make  a  living  online.  “There 
are  fewer  outlets  and  positions  in 
print,  and  those  positions  are 
being  held  onto  longer,”  he 
said.  “The  only  way 
to  get  fresh  voices, 
including  more  mi¬ 
norities  and  wo¬ 
men,  is  for  a  new 
medium  to  open 
up.  The  Web  is  the 
future  of  political 
cartooning.  And  for 
the  next  generation 
of  MacNellys, 
Oliphants,  Borg- 
mans.  and  Con¬ 
rads,  the  technolo¬ 
gy  will  be  sec- 


side  Poli-  Mitchell,  self-caricatured  above,  scouted  out  the  Web.  ond  nature.”  I 


Can  editorial  cartoonists  fac¬ 
ing  a  shrinking  job  pool 
make  a  living  on  the  Web? 
For  Bill  Mitchell,  the  answer 
is  yes  —  because  the  CNN 
Interactive  contract  employee  earns  more 
than  he  did  as  a  full-time  print  cartoonist. 

“I’ve  never  regretted  leaving  newspapers 
to  go  online.”  said  Mitchell,  who  does  three 
cartoons  a  week  for  CNN’s  AllPolitics.com. 
And  he  just  began  syndicating  these  car¬ 
toons  to  other  media  and  nonmedia  sites  for 
fees  often  higher  than  what  newspapers  pay. 

When  a  visitor  to  a  client  site  clicks  on 
Mitchell’s  link,  his  server  delivers  a  car¬ 
toon  formatted  to  look  like  part  of  the  site. 

Mitchell  (whose  own  site  is  at  http:// 
www.ToonLink.com)  spends  about  eight 
hours  creating  each  Web  cartoon,  twice  as 
long  it  used  to  take  for  a  print  one.  He  draws 
the  cartoon,  scans  it  into  his  computer,  ma¬ 
nipulates  the  images,  and  adds  color  and 
GIF  (graphics  interchange  format)  anima¬ 
tion  effects.  Many  cartoons  feature  changes 
of  image  or  wording  every  few  seconds. 

He  said  “static  black-and-white  car- 

‘Non  Sequitur’  switching 
to  Universai  in  February 

Wiley  Miller  is  moving  his  “Non 
Sequitur”  comic  from  the  Washington 
Post  Writers  Group  (WPWG)  to  Univer¬ 
sal  Press  Syndicate,  effective  Feb.  1 . 

Partly  because  of  the  switch.  Miller 
has  decided  not  to  launch  a  Web  version 
of  his  “Homer”  comic  this  January. 

Miller,  48,  emphasized  that  he  had  “a 
great  working  relationship”  with  WPWG, 
but  said  Universal  is  a  “more  comics-ori- 
ented  syndicate”  with  a  sales  force  that 
can  find  more  clients  for  “Non  Sequitur.” 

“I  had  to  put  my  career  and  family 
first,  especially  with  a  daughter  entering 
college,”  said  the  four-time  National  Car¬ 
toonists  Society  award  winner,  whose 
comic  runs  in  more  than  400  newspapers. 

Miller  —  who  had  five-year  (1992-97) 
and  three-year  (1997-Jan.  31,  2000)  con¬ 
tracts  with  WPWG  —  also  did  the  now- 
defunct  “Us  &  Them”  strip  for  Universal 
and  has  his  books  published  by  the  Uni- 
versal-affiliated  Andrews  McMeel. 


When  asked  for  his  reaction  to  Miller’s 
departure,  WPWG  Editorial  Director  and 
General  Manager  Alan  Shearer  said: 
“Wiley’s  a  great  cartoonist  and  we  wish 
him  well.”  He  declined  further  comment. 

“Homer”?  Miller  pulled  the  comic 
from  WPWG  syndication  this  summer 
with  plans  to  do  it  only  for  his  Web  site  if 
he  found  2,(X)0  paid  subscribers  by  Janu¬ 
ary  {E&P,  Aug.  14,  p.  29). 

Although  more  than  1,200  subscribers 
had  signed  up  so  far.  Miller  decided  to 
concentrate  on  “Non  Sequitur”  as  it  goes 
to  Universal.  The  cartoonist,  who’ll  also 
spend  time  moving  from  Iowa  to  Califor¬ 
nia  next  year,  does  plan  a  series  of 
“Homer”  books. 

‘Peanuts’  cartoonist 
battling  colon  cancer 

“Peanuts”  creator  Charles  Schulz  has 
been  diagnosed  with  colon  cancer  that 
was  reportedly  discovered  during  his 
Nov.  1 6  emergency  surgery  for  a  blocked 
abdominal  aorta  (E&P,  Nov.  20,  p.  30). 


The  course  of  treatment  was  being 
decided  this  week,  with  no  public  indica¬ 
tion  of  how  early  the  cancer  was  caught. 

Schulz,  77,  had  completed  daily 
“Peanuts”  strips  through  the  end  of  1999 
and  Sunday  ones  through  mid-February, 
according  to  United  Media  Vice  President 
of  Corporate  Communications  Diane 
Iselin.  who  said  the  syndicate  will  distrib¬ 
ute  reruns  after  that  if  the  cartoonist 
needs  more  time  to  recuperate. 

“Peanuts,”  which  turns  50  next  Oct. 
2,  runs  in  2,600  newspapers. 

Another  risque  cartoon 
parody  site  shuts  down 

A  humor  Web  site  called  “Shtick!”  has 
shut  down  an  area  containing  risque  cap¬ 
tions  inserted  into  more  than  25  well- 
known  syndicated  comics.  For  the  story, 
see  the  Nov.  29  “Syndicate  World”  col¬ 
umn  on  E&P's  Web  site  at  http:// 
www.mediainfo.com/ephome/news/ 
newshtm/webnews/syndicate.htm. 

—  Dave  Astor 
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■  I  refresher  courses  and  for  training 

shaftless  press  in  Lafayette  compris¬ 
es  two  eight-couple  stacks  of  H-type 
units  (back-to-back  four-color),  two 

color),  and  two  two-couple  units, 

Strout  said  the  two-couple  units 
are  partially  equipped  H-type  (four- 
couple)  units  that  are  “built  that  way 
for  expansion.” 

Each  pair  of  opposing  couples  is 
HHMHHHHHIHHHHBHHHiHHi  powered  by  own  motor  rather 
Trahan  pointed  out  that  simulation  than  by  gears  connected  to  a  main  line  shaft 
users  can  train  at  their  own  speeds  and  on  driven  by  a  central  motor.  The  motors’  elec- 
schedules  that  accommodate  production  tronic  synchronization  speeds  registration 
needs.  Once  new  equipment  is  installed  and  improves  start-up,  cutting  waste  by  up 
and  running,  the  simulator  can  be  used  for  to  50%,  according  to  Strout.  ■ 


presses  to  Thomson  |L^ 
K  Newspapers,  MAN 

Roland  supplied  simulation  technol-  |||P 
ogy  that  enables  operators  to  learn 
to  use  the  new  equipment  without 
consuming  ink,  plates,  and  paper.  H  M 
First  installed  at  Thomson  South  H 
Louisiana,  the  simulator  was  used  to  I  fl 
cope  with  everything  from  register  I  ^ 
to  ink-water  balance  to  web  breaks.  ■  ^ 
From  Paris-based  manufacturing 
simulation  developer  Sinapse,  the 
PC-based  software  makes  an  opera- 
tor  “correct  anything  that  could  go  HHi 
wrong,  then  counts  the  number  of  copies  it 
takes  to  get  it  right,”  said  Steve  Strout, 
Thomson’s  chief  technology  officer. 

“We  want  to  ensure  our  employees  have 
the  appropriate  education  and  training”  to 
get  the  most  from  expensive  modem  press¬ 
es,  said  Strout.  who  calls  the  simulator 
“another  tool  for  our  employees  to  build 
their  process  of  lifelong  learning.” 

Using  a  simulated  console  identical  to 
the  one  on  the  press,  operators  select  exer¬ 
cises  that  help  with  28  types  of  problems. 
One  computer  monitor  shows  the  press  con¬ 
trol  settings;  another  displays  various  ad¬ 
justments’  on-press  effects  on  a  page. 

Sherman  Trahan,  production  director  in 
Lafayette,  La.,  said  10  operators  used  simu¬ 
lation  to  train  for  their  Uniset  press.  The 
software  was  shipped  two  weeks  ago  to 
Appleton,  Wis.  —  where  Thomson  is  in  the 
midst  of  installing  more  Uniset  towers. 

C  Jerry  Morgan,  Appleton’s  pro¬ 
duction  director,  said  last  week  that 

Ohalf  of  his  new  pressroom’s  10  units 
were  in  place,  along  with  two  fold- 
j  ers  and  some  reelstands.  Compris- 

ing  six  eight-couple  towers  and  four 
V  ^  four-couple  towers,  the  press  is 
11  configured  in  two  five-unit  lines. 

DWebs  can  be  brought  across  the  two 
three-high-formerboard  folders, 
■mm  said  Morgan.  With  another  folder  to 
^  J  be  installed  on  the  other  end  of  the 
line,  he  said,  the  equipment  can  be 
^  J  mn  as  a  single  press  or  as  two  or 
even  three  presses,  as  needed. 

“It’ll  be  about  January  15th  ... 

a  before  we  start  using  the  simulator,” 
said  Morgan. 
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and  its  nationwide  network  of  plants. 

Not  that  customers  have  noticed 
much  change  in  ink  anyway. 

“You  hate  to  see  another  supplier  go 
by  the  wayside,  but  1  guess  in  the  indus¬ 
try  it’s  the  norm  now,”  said  Dennis  Radtke. 
purchasing  manager  at  the  Minneapolis 
Star  Tribune,  which  alternates  between 
US  Ink  and  Flint,  depending  on  bids. 

“We’ve  had  no  problems  with  supply 
or  price,”  said  Sam  Mirza,  Chicago  Trib¬ 
une  purchasing  executive.  “But  we’ve 
been  exclusively  Flint  [customers]  for 
years  now.” 

News  ink  prices  industrywide  have  not 
increased  for  several  years.  Harbin  said. 

Flint  Ink  Latin  America  is  acquiring 
Brazilian  ink  maker  Companhia  Quimica 
Industrial  Brasileira  (CQIB).  With  pro¬ 
jected  1999  sales  of  $3 1  million,  CQIB  is 
the  third-biggest  ink  supplier  in  Brazil 
and  among  South  America’s  largest. 

In  October,  Flint  bought  Polychem, 
Argentina’s  largest  ink  maker.  “We  are 
strengthening  our  global  position  by  ex¬ 
panding  through  local  acquisitions,”  said 
Chairman  and  CEO  H.  Howard  Flint  II. 

Both  South  American  ink  companies 
will  continue  operating  under  their  own 
names.  —  Mark  Fitzgerald 


And  then  there  were  two.  When 
Flint  Ink  purchased  The  Ink  Co., 
North  America’s  news  ink  market 
narrowed  essentially  to  Flint  and  US  Ink. 

Over  its  22  years.  The  Ink  Co.,  West 
Sacramento,  Calif,  never  broke  through 
to  become  a  major  player  in  the  news  ink 
market.  As  consolidation  took  hold  of  the 
industry,  it  faced  the  same  fate  as  other 
smaller  companies.  In  recent  years,  Dai- 
nippon  Ink  and  Chemicals.  US  Ink’s  par¬ 
ent  company,  bought  up  Heritage  Inks 
(J.M.  Huber  Corp.’s  old  Printing  Ink  Div¬ 
ision),  which  had  similar  market  share. 

Ann  Arbor,  Mich. -based  Flint’s  share 
of  the  North  American  news  ink  market 
increased  from  40%  to  45%  as  a  result  of 
the  purchase,  said  Norm  Harbin,  Flint 
news  ink  products  director.  Flint’s  world¬ 
wide  sales  exceeded  $1  billion  in  1998. 

“Being  large  helps  you.  You  have 
more  opportunities  to  take  advantage  of 
the  economies  of  scale  to  take  some  of 
the  costs  out  of  business,”  Harbin  said. 
“The  Ink  Co.  found  as  they  went  on  that 
they  were  having  difficulties  continuing 
in  the  newspaper  market.” 

Customers  won’t  notice  any  effect 
from  the  purchase,  said  Harbin,  because 
Flint  will  keep  The  Ink  Co.’s  formulas 
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Prepress 

IBM  Corp..  White  Plains,  N.Y.,  plans 
joint  product  developments  with  CCI  Eu¬ 
rope,  Aarhus.  Denmark,  and  Kennesaw, 
Ga.,  and  with  SAP  AG,  Walldorf,  Germany. 

With  CCI.  it  will  develop  an  archive  that 
will  allow  CCI  customers  to  manage  edito¬ 
rial  and  advertising  content  for  all  media. 
The  firms  aim  to  integrate  the  NICA/6000 
multimedia  archive  component  of  IBM’s 
media  asset  management  (which  integrates 
content  storage,  retrieval,  and  distribution 
with  other  business  processes)  with  CCI’s 
NewsDesk  and  AdDesk  systems. 

IBM  and  SAP,  supplier  of  enterprise¬ 
wide  resource  planning  systems,  plan  to 
create  a  “near  seamless  interface”  of  IBM’s 
Business  Media  Architecture  framework 
with  the  SAP  Media  solution  to  help  media 
customers  better  exploit  content  by  stream¬ 
lining  its  management  and  operations  and 
linking  those  areas  with  other  parts  of  their 
businesses  using  new  and  installed  tech¬ 
nologies.  Also,  planned  support  for  the 
mySAP.com  collaborative  business  en¬ 
vironment  will  enable  electronic  commerce 
with  subscribers,  advertisers,  and  other 
media  business  partners  via  the  Internet, 
intranets,  and  extranets. 

IBM  Business  Media  Architecture  is 
based  on  IBM’s  DB2  digital  library  and  var¬ 
ious  electronic  business  technologies.  DB2 
repositories  already  can  be  shared  between 
Business  Media  Architecture  applications 
and  the  SAP  Media  solution  by  linking  dig¬ 
ital  assets  stored  in  the  library  with  media 
objects  stored  in  the  SAP  Media  solution. 

Advanced  Technical  Solutions  Inc., 
Wilmington.  Mass.,  supplied  AdVisor  sys¬ 
tems  with  redundant  servers  in  use  at  New 
York’s  Daily  News  (60  Windows  NT  client 
workstations)  and  The  Press  of  Atlantic 
City,  Pleasantville.  N.J.  (28  Windows  98 
clients).  The  order-entry  system  relies  on  a 
Sybase  SQL  relational  database,  Microsoft 
Word  and  Excel,  and  SeaGate  Crystal 
Reports  integrated  with  an  ATS  user  inter¬ 
face.  It  presents  information  as  a  tabbed 
folder;  gives  a  sales  representative  a  view  of 
an  ad  as  it  will  appear  in  print;  offers  calen¬ 
dar  scheduling,  access  to  customer  billing 
information,  and  an  activity  log;  and  inter¬ 
faces  to  classified-pagination,  business-sys¬ 
tem,  credit-card-checking,  remote-entry, 
online-posting,  contact-management,  and 
special  classified  spell-check  software. 

Output 

Western  Lithotech,  St.  Louis,  brought 
out  the  Lith-X-Pozer  7S,  with  automatic 


plate  loading  for  greater  speed  and  less 
manual  labor.  Tlie  240-pIate-per-hour  ( 1 20 
double-page  plates)  exposure  unit  loads  up 
to  1,250  plates  from  a  skid  or  trolley  and 
automatically  de-leafs  plates  using  air  jets, 
reducing  manual  labor  and  risk  of  plate 
damage.  The  7S’s  single-axis  transport  sys¬ 
tem  delivers  plate  and  films  to  a  single  set 
of  registration  pins.  Its  three-pin  configura¬ 
tion  accommodates  web  changes  and  pro¬ 
vides  ±0.001 -inch  film-to-plate  registration. 

The  Mitsubishi  Chemical  subsidiary 
also  sold  a  DiamondSetter  435  platesetter 
and  DiamondPlate  92  processor  to  Dagblad 
Trykk,  Oslo,  Norway.  The  computer-to- 
plate  exposure  unit’s  twin  laser  heads 
image  up  to  226  single-page  plates  per 
hour,  scanning  at  an  inch  per  minute  at 
1200  dpi.  Standard  resolution  range  is 
KXK)- 1 270  dpi;  high  resolution  is  2540  dpi. 

ECRM,  Tewksbury,  Mass.,  offers  an 
enhanced  version  of  its  large-format 
StingRay  6300  imagesetter  for  fast  output 
and  accuracy  (one  broadsheet  newspaper 
page  in  45  seconds;  175  Ipi  screens  with 
repeatability  within  25  microns)  using  a 
holographic  disc  rather  than  multifaceted 
polygon  mirror.  Able  to  output  formats  up 
to  25  inches  wide,  the  6300HS  images  at 
any  of  10  resolutions,  from  1000  to  2540 
dpi,  for  newspaper  and  commercial  work 
using  film,  paper  and  polyester  plates.  Its 
cut-to-sizes  film  feature  allows  unmanned 
integration  with  automatic  platemakers. 
Optional  head  and  tail  punches  afford 
more  accurate  registration  and  productive 
platemaking. 

Konica  Graphic  Imaging  USA  Inc., 
Glen  Cove,  N.  Y,  supplies  a  25-inch  capstan 
imagesetter  with  Holotek  imaging  at  up  to 
60  inches  per  minute.  The  EV-jetsetter  9100 
has  a  maximum  resolution  of  2540  dpi  and 
26-micron  spot  size  for  producing  color 
separations  of  up  to  175  Ipi.  Standard  and 
custom  head  and  tail  punches  are  available. 
Film  transport  maintains  constant  tension  to 
ensure  accuracy  and  repeatability.  Imaged 
media  can  be  cut  to  size. 


Pressroom 

MAN  Roland  Inc.,  Westmont,  III.,  has 
introduced  Pecom  ServerNet,  software  per¬ 
mitting  printers  to  network  presses  and  set 
press  parameters  remotely,  speed  make- 
ready  via  ink  presetting,  remotely  monitor 
pressroom  activity,  interface  management 
information  systems  with  the  press,  add 
software  components  as  needed,  and  up¬ 
grade  the  Windows  NT  hardware  indepen¬ 


..... .on  .the.  supply,  side 


dent  of  the  ServerNet  software.  Compo¬ 
nents  are  Job  Pilot,  for  presetting  multiple 
jobs  or  presses  at  one  monitor;  Press  Mon¬ 
itor,  for  remote  access  to  pressroom  infor¬ 
mation;  Prepress  Link,  to  send  image/plate- 
setter  data  for  presetting  proper  ink  den¬ 
sities;  and  Management  Link,  to  integrate 
with  management  information  systems. 

For  the  last,  MAN  reached  agreement  to 
create  a  two-way  interface  between  its 
Pecom  ServerNet  and  PlantManager  data- 
collection  systems  from  Logic  Associates 
Inc.,  White  River  Junction,  Vt. 

Post-press 

Kaspar  Sho-Rack’s  TK-Advantage 
Division.  Shiner,  Texas,  has  released  ver¬ 
sion  8.0  of  its  Single  Copy  Management 
System,  which  supplies  point-of-sale 
information  to  single-copy  and  circulation 
managers  by  capturing  sales  information 
from  newspaper  racks’  electronic  coin 
mechanisms.  Information  includes  load 
time,  first  and  last  two  sales  times,  total 
sales  in  24  programmable  time  slots,  and 
total  cash  accepted.  TK-Advantage  also 
supports  sales  data  from  retail  outlets.  The 
information  is  collected  in  a  Microsoft 
Access  database,  from  which  reports  can 
be  generated. 

Business 

Geac  Publishing  Systems.  Tampa. 
Fla.,  installed  Collier-Jackson’s  Vision- 
Shift  Attache  at  the  St.  Louis  Post-Dis¬ 
patch.  Running  under  Microsoft  Windows 
NT  4.0  and  SQL  Server  6.5,  VisionShift 
Attache  facilitates  ad  order  entry  for  sales 
representatives  in  the  office  or  on  the  road, 
and  is  designed  to  improve  the  ad  sales 
process. 

Already  using  Collier-Jackson’s  World 
Class  Series  Advertising  system  for  ac¬ 
counts  receivable  and  billing,  the  Post-Dis¬ 
patch  converted  to  VisionShift  Attache 
from  an  Atex  order-entry  system.  Collier- 
Jackson  interfaced  Attache  to  the  paper’s 
ad-tracking  system  and  its  ad  layout  sys¬ 
tem  from  Managing  Editor  Inc.  The  soft¬ 
ware  will  be  loaded  onto  sales  staffers’ 
laptops  for  mobile  use  early  next  year. 

Atlanta-based  sister  company  Geac 
Computer  Systems  (the  SmartEnterprise 
Solutions  division)  acquired  for  $17  mil¬ 
lion  the  financial  and  human  resources 
management  systems  business  of  Clarus 
Corp.,  also  of  Atlanta.  Bringing  Geac  300 
new  North  American  customers,  the  mid¬ 
market  application  provider  posted  1998 
revenues  exceeding  $40  million. 
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786-5930,  Fax  (516)  379-3812 


AUTOMOTIVE 


WE  LL  DO  the  writing,  you  sell  the 
ads!  Enhance  your  auto  section  and 
your  ad  sales  with  an  in-depth  look 
at  all  the  new  models.  AUTOMOTIVE 
NEWS  2000  New  Car  &  Truck  Preview 
Package.  Complete  specifications 
and  photos.  Contact  the  Automotive 
News  Syndicate. 

Joe  Hanley 

(212)  254-0890.  Fax  (212)  254-7646. 


APPRAISALS/BROKERAGE 
Call  Dick  Briggs  (864)  457-3846 
RICHARD  BRIGGS  &  ASSOCIATES 
Box  579,  Landrum,  SC  29356 


C.  BERKY  &  ASSOCIATES,  INC. 
Consultants  •  Appraisals  •  Brokers 
(561)368-4352 
123  NW13th  St.,  Suite  21 4-7 
Boca  Raton,  FL  33432 


ENTERTAINMENT 


WHAT’S  YOUR  PAPER  WORTH? 
Find  Out  Today!  It's  Free! 
www.mediamergers.com 


“Hollywood  Behind  the  Scenes” 
Hook  readers  with  insider’s  view  of 
what  stars  are  really  doing/with  photos 
E-mailed  or  US  mail  (800)  959-9977 


NEWSPAPER  BROKERS 


UPDATE  YOUR  FOOD  SECTION 
with  Low  Carb  Cuisine 
—  a  collection  of  low  carbohydrate 
recipes.  For  more  information  visit: 
http://members.aol.com/biwaldron 
or  contact  BJWaldron@aol.com 


770  Sold -Est.  1959 
W.B.  GRIMES  &  COMPANY 
24212  Muscari  Court 
Gaithersburg,  MD  20882 
Larry  Grimes-Pres.  (301)253-5016 
Wren  Barnett,  South  (828)  749-6397 
Stephen  Klinger,  S.West/West 
(505)  524-0122 

John  Szefc,  Midwest  (914)  291-7367 
Michael  Bradley,  Northeast 
(508)  563-2835 


ABSOLUTELY  the  finest  in  crosswords 
PUZZLE  FEATURES  SYNDICATE 
Call  (800)  292-4308  /  (909)  766-761 7 


ANNOUNCEMENTS  I 


BUSINESS  OPPORTUNITIES 


McGann  &  Co. 

New  and  Old  Media  projects/ventures 
jmcgann@aug.com 
(904)  826-1335 


DORMAN  E.  CORDELL 
Specialty  Enterprises,  Inc. 
1 3240  Peyton  Drive 
Dallas,  TX  75240 
(972)  960-0096 


NEWSPAPER  BROKERS 


NEWSPAPER  BROKERS 


Confidential  Appraisall  BolithO~Cribb 
tor  Estate,  ESOP,  &  AsSOCiatCS 
Partners,  Bank,  Tax,  PuUication  Brokerage 

Stock,  Assets  *  Appralaels 

- -  eeL19Z3 


We  have  sold 
thousands  of  | 
publishing  companies  I 
since  1923  i 


Please  call  us  to  discuss  your  options  in  a  sale 


John  Cribb 
406-586-B621 
104  E.  Main,  Suite  402, 
Bozeman,  MT  59715 
lcribbwltnt.net 


Jhn  Hicks 
307-084-9407 
336  US  16  East, 
Buffaio,  WY,  82834 
]fhicliaetrib.com 


Tom  Karavaids 
941-403-4133 


268  Edgemere  Way  E., 
Nmles,  FL  34105 
tokisW  mlndspi1ng.com 


For  a  Hating  ofpubHaatiorm  for  saie. 


tokis^  mindapi1n9.co 

to  www.ciibb.com 


NEWSPAPER  BROKERS 


GAUGER  MEDIA  SERVICE,  INC, 
Appraisals,  Mergers,  Acquisitions 
David  E.  Gauger 

PO.  Box  627,  Raymond,  WA  98577 
(360)  942-3560,  Fax  (360)  942-9896 


GREGG  K,  KNOWLES 
Knowles  Media  Brokerage  Services 
Affiliated  with  Mel  Hodell 
Nationwide  Sales,  Acquisitions,  Mergers 
51 96  Benito  St,  #  1 1 ,  Montclair,  CA  91 763 
(909)  626-6440,  Fax  (909)  624-8852 
www.media-broker.com 


Leader  in  Sale 
of  Community 
Newspapers 


Check  our  References 

(214)265-9300  Ted  Rickenbacher 
Rickenbacher  Media 

6731  De.sco  Dr.,  Dallas,  TX  75223 
www.rkkcnbacheriiifclia.fom 


BILL  MATTHEW  COMPANY 
conducts  professional,  confidential 
negotiations  for  sale  and  purchase  of 
highest  quality  daily  and  weekly 
newspapers  in  the  country.  Before  you 
consider  sale  or  purchase  of  a  prop¬ 
erty,  you  should  call  (727)  733-8053  or 
write  Box  3129,  Clearwater  Beach,  FL 
34630. 

No  obligation  of  course. 


MEDIA  AMERICA  BROKERS 
Lenox  Towers,  Suite  1000 
3390  Peachtree  Rd.  NE 
Atlanta,  GA  30326 
(404)  364-6554,  Fax  (404)  364-6533 
Lon  W.  Williams 


MICHAEL  D.  LINDSEY 
Experienced  —  Confidential 
229  Stetson  Dr,  Cheyenne,  WY  82009 
(307)  772-0003,  Fax  (307)  772-0004 


PHILLIPS  PROPERTIES,  INC. 
Consultants  -  Investments 
Management  -  Brokers 
PO.  Box  21 9 
Baker,  FL  32531 
Phone  (850)  537-4040 
Fax  (850)  537-4050 


NEWSPAPERS  FOR  SALE 


NEWSPAPERS  FOR  SALE 


FOR  A  LIST  OF 
Publications  For  Sale  Go  To ... 
vvvvw.mediamergers.com 


FOR  CURRENT  LISTINGS 
GOTO 

www.cribb.com 


TEXAS  county  seat  weeklies,  others. 
Free  list.  Bill  Berger,  ATN,  1801 
Exposition,  Austin,  TX  78703-2833. 
(512)  476-3950 


NEWSPAPERS  WANTED 


JMPC,  Est.  1983,  sells  community, 
suburban,  niche,  daily,  and  weekly 
newspapers,  in  90-120  days.  Phone 
(614)  889-9747.  http://www.jmpc.net 


FACKELMAN  NEWSPAPERS  SEEKS 
to  add  quality  publications  to  our  fam¬ 
ily  of  community  newspapers.  Think¬ 
ing  of  selling?  Please  consider  us. 
Cash  or  terms.  Confidential.  Call  Marc 
A.  Richard  (850)  785-7709  or  mail  Box 
2265,  Panama  City,  FL  32402. 


PUBLICATIONS  FOR  SALE 


•  Central  California  Coast:  Multi- 
Day  Newspaper  -  with  press.  FY 
'99  gross  over$1M. 


•  Northern  California:  2  Weeklies 
One  staff,  gross  $500K.  Near  ocean 


•  Business  Magazine  -  Monthly, 
serves  high  demographic  market. 
'99  CF  projection  $200K. 


•  6-Nameplate  GP.  Suburban  Com¬ 
munity  Newspapers  -  3  semi¬ 
monthlies,  1  monthly,  2  monthly 
regional  specialty  publications.  '98 
gross  $800K-i- .  Positive  CF. 


•  Small  Weekly.  Mountain  area.  '98 
gross  $78K. 

Mel  Hodell.  Broker.  More  listings  coming 

Gregg  K.  Knowles,  Exclusive  Agent 
(909)  626-6440,  Fax  (909)  624-8852 


vwvw.media-broker.com 


EQUIPMENT  &  SUPPLIES  — ^ 


CAMERA  &  DARKROOM 


NO  NONSENSE  50“  WEB 
SQUeeze  Lenses 
Herb  Carlbom  -  CK  Optical 
(310)  372-0372 


EQUIPMENT  FOR  SALE 


TWO  CHESIRE  LABELING  MACHINES 
Heat  wheel  and  glue  wheel. 
Bought  new,  still  like  new. 

Call  (256)  546-0600,  ask  for  Bill 
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EQUIPMENT  &  SUPPLIES 


PRESSES 


COMMERCIAL  PRESSES/AUXILIARIES 
Brush  Dampener  Conversions 
(81 5)  648-461 1 ,  Fax  (81 5)  648-2856 


DON'T  SELL  YOUR  PRESS 
Until  You  Contact 
Newman  International,  L.L.C. 

Web  Press  Sale 

"Worldwide  Marketing  of  Commercial 
Web  and  Newspaper  Web  Presses” 

PRESSES  WANTED:  HARRIS  V25 
V22  VI 5A  VI 5D  or  845;  KING  Process 
Color  or  Daily;  GOSS  Community 
Urbanite  Metro;  SOLNA  D30  C96 

Tel;  (913)  648-2000 
Fax;  (913)648-7750 


METRO,  URBANITE,  COMMUNITY, 
SC,  SSC,  MAN  4/2  presses.  AL  TABER 
(770)  552-1528,  Fax  (770)  552-2669 


MOST  EXTENSIVE  SELECTION  OF 
USED  NEWSPAPER  PRESSES 
ON  THE  INTERNET  AT 
www.webpresses.com 


PRESS  FOR  SALE 
1 3-unit  Goss  Community  SC/SSC 
comprised  of  1  -three  high,  3-two 
highs,  4  mono  units.  Equipped  with 
pneumatics,  brush  dampening  and 
motorized  comps.  Clean  &  in  excellent 
condition.  Can  be  seen  running. 

Inter-Continental  Graphics  Inc. 

(941)561-6401  inter@sprlntmail.com 


PRESSES 

Goss  3:2  Folders  23  9/10”,  22  3/4”, 
22",  21  1/2”,  21“ 

New  or  Rebuild  Goss  R.TP  42”  +  45“ 
Goss  Y  columns  all  sizes 
Goss  Metro  Units 
Harris  1 650  folder  22  3/4” 

Northeast  Industries,  Inc. 

Tel:  (800)  821-6257 
Fax:  (323)  256-7607 


FERAG  EQUIPMENT 


FERAG  MULTI  CELL 
STACKER  COMPLEXES 
FOR  SALE 

Contact:  John  Wills 

Miom:  (516)  843-3003 
Fa»  (516)  843-2280 


MELVILLE,  NY 


MAILROOM 


ALL  MAILROOM  EOUIPMENT 
MULLER  MARTINI 
Stitcher/Trimmers  &  Inserters 
Joe  Scott  &  Associates,  Inc. 
(256)  997-9355  Fax  (256)  997-9656 


MAILROOM 


LARGE  GROUP  OF  1 992  QUIPP 
CONVEYOR  COMPONENTS 
(stream,  floor,  stackers) 

Muller  227  Inserters/Pockets 
Kansa  480  Inserters 
MID-AMERICA  GRAPHICS,  INC. 
(800)  356-4886,  Fax  (816)  887-2762 

MAILROOM  EQUIPMENT 
Standlee  and  Associates,  Inc. 
(407)  273-5218  Fax  (407)  273-901 1 

NEWSTEC,  INC. 

Specializing  in  SLS/Muller  Martini 
and  Heidelberg  Inserting  Systems 

•  Spare  Parts  •  Training  •  Installation 

•  Mailroom  Systems  •  Inserter  Controls 

•  Buy/Sell  Used  Mailroom  Equipment 

Terry  Connors,  Director  of  Sales 
Phone:  (508)  850-7945 
Fax:  (508)  850-7951 
www.newstec.com 


PRE-OWNED  MAILROOM  Equipment 
Bill  Kanipe,  ALTA  GRAPHICS,  INC. 
(770)  428-5817,  Fax  (770)  590-7267 


WANTED  TO  BUY 


BUYING  news  photos,  sports,  politics, 
personalities,  events.  Any  quantity, 
anywhere.  Call  Jim  1  (800)  872-9990. 


WANTED  DEAD  OR  ALIVE 
Muller  Martinl/Harris 
Inserters  &  Stitchers/Trimmers 
All  Mailroom  Equipment 
Joe  Scott  &  Associates,  Inc. 
(256)  997-9355  Fax  (256)  997-9656 


WANTED:  Presses  -  Inserters 
Call:  Bill  Kanipe  or  Al  Taber 
ALTA  Graphics  Inc. 

(770)  428-5817,  Fax  (770)  590-7267 


CIRCULATION  SERVICES 


!!!  1  ANSWER 

METRO  NEWS  SERVICE,  INC. 
Nationwide  TELEMARKETING 
Horace  Southward 
(877)550-1515 

E-mail:  mns1@metro-news.com 
www.metro-news.com 

Ml!  ONE  ALTERNATIVE  FOR 
PRUDENT  NEWSPAPERS  Ml! 
Circulation  Development,  Inc. 
Teleservices  For  Newspapers 
(800)  247-2338 
www.circulation.net 

Aggressive,  Product  Orientated 
Outbound  Telemarketing  Solutions 

Northwest  Circulation  Sales,  Inc. 

A  Full  Business  Partner  ™ 

(877)  540-8754 

BLENKARN  TELEMARKETING 

•  Auto  pay  experts 

•  Automatic  Bank/ 

Credit  Card  Transactions 

Joseph  Skaff  (800)  21 8-6731 

JOHN  A.  BURKE 
NY  •  NJ  •  PA 

CIRCULATION  MARKETING  SERVICES 
Phone/Fax:  (516)  588-2735 


INDUSTRy  SERVICES 


CIRCULATION  SERVICES  CIRCULATION  SERVICES 


CIRCULATION  SERVICES,  INC. 

The  Prepaid  Subscription  Telemarketing  Leader 
Offering  The  Programs  Innovative  Circulators  Need. 

•  25%  Minimum  Prepaid  Subscription  Sales 

•  Post  Start  Verification  with  Instant  E-mail 

•  Do-Not-Call  File  Cleanup 

•  Upgrade  Conversions  &  Non-Pay  Restarts 

Call  1-888-343-0470  for  more  information 


CIRCULATION  SERVICES 

HEADLINE  PROMOTIONS,  INC. 

TELEMARKETING  SERVICES 

NEW  SUBSCRIPTION  GENERATION 
STOP  SAVER  & 
VERIFICATION  PROGRAMS 

Programs  tailored  to  meet  your  needs. 
Professional  representation 
that  you  demand. 

COMPARE!  Test  Programs  Available 

E-mail  Hdlinel  @aol.com 
for  a  list  of  references. 

Dennis  McQuillan 
(800)  260-9823 


MARKETING  PLUS  INC. 
Telemarketing  specialists  in  circula¬ 
tion  development.  Custom  programs 
for  any  size  publication.  State  of  the 
art  predictive  dialer.  We  have  many 
years  of  experience  delivering  Qual¬ 
ity  plus  Quantity  sales!  Phone  (732) 
738-5100,  Fax  (732)  738-5115 
E-mail  JanMont@Earthlink,com 


PRO  STARTS 

THE  TELEMARKETING  PROS 
EXPERTISE  IN  A  FULL  RANGE  OF 
SALES  SERVICES  INCLUDING 
DATABASE  MARKETING 
TOM  ZGONC  (800)  776-6397 


TELE  DIRECT  MARKETING,  INC. 
(912)  226-6100,  Fax  (912)  226-5414 
“newspaper  telemarketing  experts” 


TELEMARKETING  PROFESSIONALS  Inc 
Coast  to  Coast  Telemarketing 
Over  25  years  of  experience 
to  the  Newspaper  Industry 
Our  quality  Is  second  to  none 
Al  Schreibman  (800)  830-3776 


COMPUTER  SOFTWARE 


SOFTWARE  for  AR,  classifieds, 
scheduling  &  circulation.  Fake  Brains, 
Phone  (303)  791-3301 
http://www.fakebrains.com 


PUBLISHER  CONSULTANTS 


CRADICK  &  MINIE.  Confidential 
Consultants  to  Publishers.  70  years 
combined  industry  experience.  (888) 
41 4-5038  or  minie5382@aol.com 


PRESSROOM  SERVICES 

DO  YOU  NEED  HELP  ON  YOUR 
ELECTRICAL  DRIVE  SYSTEM? 

MASTHEAD  can  provide: 

New  or  used  drive  motors  and  consoles 
for  single  or  double  width  presses. 
Also:  Parallel  drives,  horsepower 
upgrades  or  new  AC  Drive  Con¬ 
versions. 

MASTHEAD  INTERNATIONAL 
(800)  545-6908,  24  hour  line 
(505)  842-1357 
PO.  Box  1952 
Albuquerque,  NM  87103 

PRESSROOM  CLEANING  PROBLEMS? 
Dirty  presses,  ceilings,  walls,  beams? 
Unsafe  floors,  catwalks  and  lad- 
denways?  Dirty  air  handling  systems, 
duct  work? 

Daily  Service  Contracts 
One  Time  Service 
ALL  WORK  DONE  TO  YOUR 
COMPLETE  SATISFACTION! 

30  Years  experience! 
PRESSROOM  CLEANERS 
CALL  TOLL  FREE  (800)  657-21 1 0 


ACADEMIC 


MIAMI  UNIVERSITY'S  JOURNALISM 
program  Invites  applications  for  a 
tenure  track  position  at  the  rank  of 
assistant  professor,  beginning 
August  2000.  The  successful  candi¬ 
date  will  join  our  other  journalism 
faculty  in  teaching  240  print  majors 
as  well  as  students  in  public  rela¬ 
tions,  broadcasting  and  English 
education.  The  ideal  candidate  will 
be  able  and  willing  to  teach  courses 
ranging  from  introductory  newswrit¬ 
ing  to  advanced  special-topic 
courses.  Experience  in  print  journal¬ 
ism  is  required.  Experience  in  one  or 
more  of  the  following  areas  is  desira¬ 
ble:  computer-assisted  reporting, 
new  media,  and  undergraduate 
teaching.  Master's  degree  by  August 
2000  required;  PhD  an  asset  but  not 
required.  Send  application  letter, 
resume,  cv  and  samples  of 
journalistic  or  scholarly  work  to 
Dianne  Sadoff,  Chair  Department  of 
English,  Miami  University,  Oxford, 
OH  45056.  Screening  of  applications 
will  begin  October  15,  1999  and  will 
continue  until  the  position  is  filled. 
Women  and  minorities  encouraged 
to  apply. 

Miami  is  an  EEO/AA  employer. 


Fax  Your  Ad  (212)536-8800 


www.mediainfo.com 


EDITOR  &  PUBLISHER  '  NOVEMBER  27,  1  999 
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HELP  WANTED 


ACADEMIC 


THE  SCHOOL  OF  JOURNALISM 
of  the  Annenberg  School  for  Com¬ 
munication  at  the  University  of 
Southern  California  (USC)  invites 
applications  for  up  to  six  tenure-track 
positions.  The  School,  which  aspires 
to  become  the  nation’s  best  at  train¬ 
ing  21st-Century  journalists  and  pub¬ 
lic  relations  practitioners,  seeks  fac¬ 
ulty  who  can  contribute  to  one  or 
more  of  the  following  areas:  digital 
photography  and  graphics;  new 
media  (electronic  publishing,  com¬ 
puter-assisted  reporting,  online 
information  sourcing);  broadcast 
journalism,  radio  as  well  as  TV  news, 
news  magazine  and  documentary; 
print  journalism,  including  magazine 
writing  and  specialized  reporting; 
issues  of  diversity,  including  race 
and  ethnicity,  in  news  employment 
and  coverage;  media  ethics  and  crit¬ 
icism;  public  relations. 

The  School  offers  Bachelor’s 
degrees  in  print  journalism,  broad¬ 
cast  journalism  and  public  relations, 
and  Master’s  degrees  in  broadcast, 
international,  and  print  journalism, 
and  strategic  public  relations.  About 
550  students  are  enrolled.  The  fac¬ 
ulty  consists  of  14  full-time  members 
and  35  part-time  professionals  from 
major  California  media.  It  includes 
research  scholars  and  writers  and 
broadcasters.  The  School  is  known 
for  its  emphasis  on  professional 
experience,  but  it  also  seeks  candi¬ 
dates  with  outstanding  records  of 
academic  scholarship. 

The  School  benefits  from  state-of- 
the-art  facilities  for  broadcast  and 
online  journalism,  encourages  stu¬ 
dents  to  intern  abroad,  and  partici¬ 
pates  in  interdisciplinary  activity  with 
International  Relations,  the  Marshall 
School  of  Business,  the  School  of 
Communication  and  other  units 
across  the  campus.  The  School  of 
Journalism,  along  with  the  Schools 
of  Engineering  and  Cinema- 
Television,  also  is  active  in  the 
Annenberg  Center  for  Communica¬ 
tion. 

USC  is  an  AA/EO  Employer.  The 
School  seeks  a  faculty  as  diverse  as 
the  city  of  Los  Angeles. 

Faculty  rank  and  salary  will  depend 
on  the  successful  candidates’  back¬ 
grounds.  Applications  will  be 
reviewed  starting  immediately  for  the 
20(X)-2001  academic  year. 

Candidates  are  asked  to  send  a 
cover  letter — no  phone  calls,  please — 
describing  their  background, 
interests  and  areas  of  expertise,  a 
curriculum  vitae,  a  small  sample  of 
publications  or  other  creative  work, 
and  the  names  of  three  references  to: 

Loren  Ghiglione 
Director,  School  of  Journalism 
Annenberg  School  for  Communication 
University  of  Southern  California 
3502  Watt  Way,  Suite  322 
Los  Angeles,  CA  90089-0281 


ACADEMIC 


THE  UNIVERSITY  OF  MARYLAND’S 
College  of  Journalism,  10  miles  from 
the  White  House,  seeks  a  faculty 
member  to  teach  multi-media  and 
on-line  journalism  courses.  The  ideal 
candidate  would  have  the  ability  to 
design  and  produce  new  on-line 
Internet  products.  Our  choice  will  be 
the  key  on-line  person  in  our  new  all¬ 
journalism  curriculum  in  which  this 
dimension  is  required. 

Salary  and  rank  open,  but  we  need 
tenure-track  assistant  professors.  Sub¬ 
stantial  professional  experience  is 
required.  The  successful  candidate 
should  have  a  broad  background; 
Ph.D.  is  desirable  but  not  necessary. 
Women  and  members  of  ethnic 
minority  groups  are  especially 
invited  to  apply. 

For  the  best  consideration  apply  by 
January  31 ,  2000.  Submit  a  cover  let¬ 
ter,  biographical  information  and 
names,  phone  numbers  and  E-mail 
addresses  of  three  references  to: 

Chair,  Search  Committee/Multi-Media 
Dean’s  Office 
College  of  Journalism 
1117  Journalism  Building 
University  of  Maryland 
College  Park,  MD  20742-71 1 1 
EOE/AA 


ACCOUNTING 


CONTROLLER 

Join  a  well-funded  start-up  company 
on  the  ground  floor,  then  hang  onto 
your  hat.  Report  to  the  CEO  and 
oversee  a  centralized  office  responsi¬ 
ble  for  financial  reporting  and  analy¬ 
sis  for  multiple  profit  centers.  You’ll 
direct  a  staff,  oversee  A/R,  A/P, 
budgeting,  internal  controls,  fore¬ 
casting  and  financial  reporting  in  the 
midst  of  acquisitions  and  rapid 
growth.  Strong  spreadsheet  and  com¬ 
puter  skills  a  must.  If  you  have 
newspaper  experience,  a  degree, 
are  very  well  organized  and  love 
rapid  change,  respond  to: 

CEO,  Magicstone  Media 
2841  Canon  Street,  Suite  F 
San  Diego,  CA92106 
Fax:  (61 9)  224-3710 


ACCOUNTING 


ALEXANDRIA  NEWSPAPERS,  INC., 
publisher  of  the  Town  Talk,  a 
40,000-1-  daily  in  central  Louisiana, 
has  an  immediate  opening  for  a 
Finance  Director.  College  degree 
required.  CPA  preferred;  equivalent 
experience  will  be  considered.  Will 
be  responsible  for  financials  of  the 
newspaper  and  two  subsidiary  print¬ 
ing  companies.  Will  serve  as  busi¬ 
ness  advisor  to  the  Publisher  and 
CEO  of  all  three  companies.  Must  be 
able  to  provide  analysis  of  business 
trends.  Five  years  newspa.^er  expe¬ 
rience  preferred.  Must  have  strong 
managerial  abilities.  Salary  based  on 
experience.  Generous  annual  bonus 
and  stock  option  opportunity.  Send 
resume  with  cover  letter  and  salary 
requirements  to  Joy  L.  Williford,  The 
Town  Talk,  PO.  Box  7558,  Alex¬ 
andria,  LA  71306  or  E-mail  to  person- 
nel@thetowntalk.com  Alexandria 
Newspapers,  Inc.,  is  a  division  of 
Central  Newspapers,  Inc.  EOE. 

Drug-free  workplace 


NEWSPAPER  CONTROLLER 
The  Paducah  (KY)  Sun,  the  31,000- 
circulation  daily  flagship  newspaper  of 
Paxton  Media  Group  seeks  a  qualified 
controller.  Applicants  should  have  at 
minimum  a  Bachelor’s  degree  in 
accounting  and  workplace  experience 
in  supervisory  accounting  roles.  Pri¬ 
mary  responsibilities  include  recruit¬ 
ing.  supervision  and  organization  of 
the  newspaper’s  accounting  staff; 
oversight  of  payroll  functions  and  con¬ 
trols:  generation  of  tax,  INS  and  other 
required  government  payroll  docu¬ 
mentation;  managing  and  enforcing 
inventory,  billing  and  cash  controls: 
and  generation  of  budget  reports  and 
projections,  statistical  reports  and  ana¬ 
lyses  as  directed  by  the  publisher. 
Benefits  include  pension  AND  401  (k) 
with  company  match;  choice  of 
health  plans,  and  more.  Send 
qualifications,  references  and  salary 
expectations  to: 

“Controller”,  The  Paducah  Sun, 

Box  2300 

Paducah,  KY  42002-2300 
No  phone  calls,  please. 


FAX  YOVR  AD  212-536-8800 


ACCOUNTING 


OPERATION 

ACCOUNTING  MANAGER 

The  Chicago  Sun-Times,  a  division  of 
Hollinger  International  Inc.,  is  seeking 
an  Operations  Accounting  Manager. 
Position  oversees  nine  staff  responsi¬ 
ble  for  all  Circulation  and  Advertising 
accounting.  Billing,  A/R  subsidiary 
reconciliations,  month-end  journal 
entries,  weekly  flash  reporting,  cash 
processing,  ABC  reporting,  calculation 
of  contractor  payments  and  adjust¬ 
ments  are  all  performed  by  this  group. 
Accounting  degree  and  a  minimum  of 
six  years  of  experience  required. 
Experience  with  Circulation  and 
Advertising  billing  systems  a  definite 
plus. 

Please  send  resume  and  salary 
requirements  to  Helen  McCarthy,  Chi¬ 
cago  Sun-Times,  401  N.  Wabash  Ave¬ 
nue,  Chicago,  IL  6061 1  or  E-mail  to: 
hmccarthy@suntimes.com 


ADMINISTRATIVE 


VICE  PRESIDENT  OF  MARKETING 
THOMSON  CENTRAL  OHIO 
Thomson  Central  Ohio,  a  dynamic 
group  of  daily  and  weekly  newspa¬ 
pers  located  near  Columbus,  is  look¬ 
ing  for  a  senior  marketing  executive. 
This  is  a  fast-paced  job  with  a  variety 
of  responsibilities.  It  is  a  key  position 
in  our  successful,  growing  company, 
and  requires  a  seasoned  pro¬ 
fessional  who  is  smart,  energetic, 
innovative,  and  capable  of  managing 
multiple  complex  tasks. 

This  person  will  be  responsible  for 
our  branding  and  promotion 
activities,  consumer  and  business-to- 
business  marketing  programs, 
market  research,  the  management 
and  application  of  state-of-the-art 
marketing  data  and  analytical  tools, 
relations  with  our  advertising  agency 
and  other  vendors,  and  competitor 
and  market  analysis. 

This  person  will  work  closely  with 
advertising  and  circulation  manage¬ 
ment,  and  with  the  senior  manage¬ 
ment  of  the  group,  and  will  be  a 
member  of  the  group’s  executive  com¬ 
mittee.  This  person  will  supervise  a 
small  department,  and  will  lead, 
coordinate,  and  participate  in  the 
activities  of  a  variety  of  teams. 

A  college  degree,  a  minimum  five 
years  experience,  and  a  proven  track 
record  are  required.  Compensation 
commensurate  with  qualifications. 

Send  resume  with  cover  letter  to: 

VP  Human  Resources 
Thomson  Central  Ohio 
15  N.  Third  Street 
Newark,  OH  43055 
Equal  Opportunity  Employer 


Editor  &  Publisher  1 
mail,  fax,  or  e-mail  line  I 
advertising  copy  | 


ACADEMIC 


ACADEMIC 


SCRIPPS  HOWARD  PH.D.  FELLOWS 


The  E.W.  Scripps  School  of  Journalism  at  Ohio  University  seeks 
mid-career  professionals  from  advertising,  broadcast  news,  mag¬ 
azines,  newspapers,  and  public  relations  to  be  Scripps  Howard 
Teaching  Fellows  in  its  three-year  Ph.D.  program.  The  program, 
among  the  best  in  the  country  in  mass  communication,  will  pay 
fellows  $20,000  a  year  plus  tuition,  renewable  for  two  years. 
Master’s  required.  Contact: 

Patrick  S.  Washburn 
(740)  593-2593 

Program  information:  www.scripps.ohiou.edu 
Applications:  www.ohiou.edu/~gradstu/apps.htm 
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HELP  WANTED 


ADMINISTRATIVE 


THE  MAYNARD  INSTITUTE  SEEKS 
a  Director  of  Programs,  Duties 
include  develop  curriculum  for  man¬ 
agement  and  editing  training  with 
diversity  emphasis,  recruit  faculty, 
enroll  participants,  evaluations, 
budgeting  and  overall  management. 
Need  background  in  journalism,  staff 
supervision  and  journalism  training, 
strong  communication  skills,  experi¬ 
ence  working  with  different  levels  in 
news  organizations,  and  cross¬ 
media  experience.  Extensive  travel. 
Salary  and  benefits  competitive. 
Send  letter  of  application,  resume 
and  3  references  to  Executive 
Search,  Maynard  Institute  for  Jour¬ 
nalism  Education,  1211  Presentation 
Park  Way,  Oakland,  CA  9461 2. 

www.maynardije.org 


PUBLISHER:  Live  and  work  in  Para¬ 
dise.  Manage  a  cluster  of  4  weeklies 
plus  niche  publications  on  Sanibel 
and  Captiva  Islands  in  Southwest 
Florida.  Experience  in  generating 
revenues,  meeting  financial 
objectives  and  publishing  high  qual¬ 
ity  weekly  newspapers  required. 
Solid  base  salary  plus  incentives. 
401  (k),  full  benefits.  Send  resume 
and  salary  history  to  Jack  Glarrow,  cl 
Q  The  Breeze  Newspapers.  RO.  Box 
151306,  Cape  Coral,  FL  3391 5-1 306. 


Your  communication  link  to  the 
newspaper  industn,'  every  week 
since  IHHt. 


ADMINISTRATIVE 


ADMINISTRATIVE 


TARGET  MEDIA  PARTNERS, 
one  of  the  nation’s  fastest  growing 
companies  in  the  weekly  publishing 
industry,  has  immediate  openings  for 
qualified  individuals  to  join  our  team. 
We  seek  individuals  with  a  minimum 
of  five  years  experience  as  a  General 
Manager  or  District  Manager.  The 
qualified  candidates  will  train  in  one 
of  our  offices  for  6  to  9  months  and 
they  must  be  willing  to  relocate  to 
operate  their  own  branch  location. 
We  offer  competitive  compensation 
package  including  base  salary, 
bonus,  comprehensive  health  insur¬ 
ance,  paid  vacation  and  401  (k)  pro¬ 
gram.  Send  resume  and  cover  letter 
to:EDL,1921  Stonebrook  Drive, Knox¬ 
ville,  TN  37923. 


YESSE!  COMMUNICATIONS  Inc., 
a  growing  chain  of  alternative  news¬ 
papers  seeks  a  General  Manager  to 
lead  business  and  sales  operations 
at  Icon,  our  fast-growing  weekly  serv¬ 
ing  Iowa  City  and  Cedar  Rapids.  We 
seek  a  well-organized,  com¬ 
municative  leader  with  media  sales 
experience  to  lead  a  dedicated  staff. 
Send  letter  and  resume  to  Craig 
Hitchcock,  Yesse!  Communications, 
Inc.,  484  Gradle  Road,  Carmel,  IN 
46032,  or  call  him  at  (31 7)  582-0783, 
fax  (317)  582-0799. 


Classified  .\dvertisers: 

If  you  don't  see  a  category  that  fits  your  needs, 
please  call  us  at 
888-825-9149 


ADMINISTRATIVE 


IVIEDIATT 

managementXX 

Recruitment  Specialists 

Some  of  our  current  assignments: 


Advertising  Director  -  .Mid-Atlantic  area;  15,(KK)  to 
20,(XK)  circulation  daily  newspaper;  experienced 
AD  or  RAM:  S6()K  with  car. 

Metro  Editor  -  West  coa.st  daily  (S(),0(X)  to  70,(XX) 
circulation  range):  oversees  staff  of  22;  mid  S60's. 

Associate  Publisher  -  Southwestern  business 
journal  seeks  aggressive  sales  oriented  individual: 
solid  gniwth  potential. 


Contact  us  if  you  have  a  recruitment  need... or 
send  your  resume  for  current  or  future  openings. 

1605  Colonial  Parkway,  Suite  240  ■  Inverness,  IL  60067 
847.963.9300  ■  mm2@starnetinc.com  ■  fax  847.934.6607 


ADVERTISING 


RETAIL  ADVERTISING  MANAGER 

Award  winning  family-owned  daily 
newspaper  (28,000  circulation)  in 
northeast  Illinois  is  seeking  a  leader 
for  its  retail  advertising  department. 

We  are  looking  for  someone  with  a 
proven  track  record  of  increasing 
sales.  The  successful  applicant  must 
be  able  to  motivate  and  lead  by 
example.  Experience  in  developing 
and  implementing  successful  sales 
campaigns  is  required. 

The  Journal  has  a  record  of  revenue 
growth,  and  the  right  person  for  this 
position  will  bring  fresh  ideas  and 
leadership  to  a  staff  prepared  for  suc¬ 
cess. 

Duties  include  supervision  of  outside 
account  executives,  handling  of 
major  accounts,  coordination  of 
special  sections  and  promotions,  set¬ 
ting  and  achieving  monthly  revenue 
goals,  conducting  weekly  sales  meet¬ 
ings,  recruitment  and  inten/iewing  for 
new  team  members,  along  with  on- 
the-job  staff  training. 

Competitive  compensation  package 
includes  bonus  and  good  fringe 
benefits.  If  you  have  a  proven  record 
of  personal  sales  achievements,  as 
well  as  leading  others  to  the  same, 
send  resume,  salary  requirements 
and  cover  letter  to: 

Human  Resources 

The  Daily  Journal 

8  Dearborn  Square 

Kankakee,  IL  60901 


ADVANCEMENT 

See  how  far  your  newspaper  career 
can  go  with  Boone  Newspapers,  Inc. 
See  the  JOBS  page  at  our  web  site: 
www.boonenewspapers.com 


ADVERTISING  DIRECTOR 
Creative,  imaginative,  experienced  pro¬ 
fessional  needed  for  high-quality, 
long-established  East  Coast  daily 
business  newspaper.  Print  advertis¬ 
ing  sales  management  experience 
required:  business-to-business  and 
demographic  sales  skills  necessary. 
Lead,  train,  motivate  and  manage  an 
eight-person  display  and  classified 
staff.  Excellent  compensation,  bene¬ 
fits.  Reply  with  resume,  compensa¬ 
tion  history  to  Box  Ot  103, 

Editor  &  Publisher. 


ADVERTISING  MANAGER 
The  Vail  Daily,  a  Colorado  mountain 
7-day  newspaper,  is  looking  for  a 
second  in  command  in  the  advertis¬ 
ing  department.  This  individual 
would  have  direct  supervision  of  our 
outside  sales  reps.  All  display  func¬ 
tion  responsibility.  Hands  on  man¬ 
agement  experience  a  plus.  Send 
resume  and  cover  letter  to  Human 
Resources,  RO.  Box  81,  Vail,  CO 
81658. 


ADVERTISING 


CLASSIFIED  OUTSIDE  SALES 
SUPERVISOR 

The  Florida  Times-Union  has  a 
challenging  classified  advertising 
career  opportunity.  Be  a  part  of  a 
multi-faceted  sales  management 
team.  We  as  the  leader  in  advertising 
and  information  strongly  believe  in 
succession  planning.  Our  qualified 
candidate  must  possess  proven 
sales  and  supervisory  experience, 
with  exceptional  communication 
skills,  both  written  and  oral.  This 
creative  individual  must  be  highly 
motivated  with  the  ability  to  positively 
lead  and  coach  and  outside  sales 
team  in  a  fast-paced  environment. 

The  committed  candidate  will  work 
diligently  to  coach,  train  and  guide 
as  a  team  of  dynamic  advertising 
sales  professionals  and  develop 
sales  skills  to  optimum  performance 
levels.  We  are  seeking  a  sharp  and 
seasoned  professional  with 
sophisticated  marketing  experience 
and  the  ability  to  determine  and 
satisfy  customer  needs. 

We  offer  a  competitive  base  with 
unlimited  earnings  potential  and 
excellent  benefits  package. 

To  take  advantage  of  this  exciting 
career  opportunity,  send/fax/E-mail 
cover  letter  and  resume,  along  with 
salary  requirements  to: 

The  Florida  Times-Union 
Attn:  Employment  Manager 
PO.  Box  1949 
Jacksonville.  FL  32231 
Fax  (904)  359-4695  or 
E-mail:spulmano@tu. infi.net 

We  are  an  equal  opportunity 
employer.  We  consider  applicants 
for  all  positions  without  regard  to 
race,  color,  religion  sex,  national 
origin,  age,  marital  status,  or  the  pre¬ 
sence  of  a  disability,  which  would 
not  prevent  the  performance  of 
essential  job  duties  with,  or  without 
reasonable  accommodation  of  any 
other  protective  status. 

We  are  a  DRUG-FREE  WORKPLACE 


CLASSIFIED  DIRECTOR 
The  Daily  Business  Reviews, 
affiliates  of  American  Lawyer  Media, 
seek  an  experienced  classified 
director.  Excellent  people  skills, 
creativity,  marketing  and  proven 
management  experience  required. 
Direct  sales  groups,  implement  train¬ 
ing  and  motivational  programs  to 
meet  department  goals.  Prepare 
revenue  analysis  and  forecast.  Com¬ 
petitive  salary/benefits  plus  com¬ 
mission  and  bonus  tied  to  goals.  If 
you're  an  enthusiastic  leader  who 
can  energize  our  sales  team  send 
resume  to  Human  Resources.  Daily 
Business  Reviews,  RO.  Box  01 0580, 
Miami,  FL33101. 

Editor  &  Publisher  Classified’s 
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ADVERTISING 


ADVERTISING  OPERATIONS 
MANAGER 

Ready  to  take  your  career  to  the  next 
level  in  one  of  Newsweek  Maga¬ 
zine’s  ITop  10  Hottest  Tech  Cities?! 
Would  you  mind  living  in  the  city 
named  #2  in  Money  Magazine’s 
IBest  Places  to  Live?!  Have  both  finan¬ 
cial  analysis  and  systems  manage¬ 
ment  experience?  Then  you  could 
be  the  candidate  we  seek  to  fill  an 
innovative  new  position  at  the  Austin 
(Texas)  American-Statesman.  Report¬ 
ing  to  the  Vice  President  of  Advertis¬ 
ing,  the  Advertising  Operations  Man¬ 
ager  will  be  responsible  for  financial 
analysis  and  budgeting,  creative  ser¬ 
vices,  ad  make-up  and  quality 
improvement  processes,  as  well  as 
sales  force  automation.  Will  work 
closely  in  collaboration  with  advertis¬ 
ing  managers  as  well  as  other  news¬ 
paper  departments  such  as  ITS, 
Accounting,  and  Marketing.  Qualified 
candidates  will  bring  3-5  years  of 
experience  leading  both  financial 
and  technical  teams,  along  with  solid 
problem  solving  and  negotiation 
skills  to  this  key  role.  Please  submit 
your  resume  with  cover  letter  sum¬ 
marizing  your  qualifications  to: 

Advertising  Operations  Manager 
Human  Resources 
Austin  American-Statesman 
RO.  Box  670,  Austin,  TX  78767 
You  may  instead  E-mail  to: 

aa-sjobs@statesman.com  or 
Fax  to  (512)  445-3883 
Pre-employment  drug  test  and  back¬ 
ground  required.  EOE 


ADVERTISING 


_ ADVERTISING _ 

RETAIL  ADVERTISING  MANAGER 

The  Daily  News  of  Los  Angeles,  the 
San  Fernando  Valley  newspaper 
(201,000  daily,  213,000  Sunday)  is 
looking  for  a  dynamic  Retail 
Advertising  Manager.  Lead  a  team 
of  highly  motivated  sales  managers 
and  sales  associates  into  the  next 
millennium.  Candidate  must  possess 
excellent  people  skills,  lead  the  team 
in  strategic  initiatives  and  implemen¬ 
tation,  and  possess  strong  sales  and 
leadership  skills. 

The  Daily  News  offers  a  wide  range 
of  benefits  including  a  generous 
salary,  excellent  bonus  program, 
medical,  401  (k)  and  more. 

Send  resume  and  employment  history 
to: 

Paul  Ingegneri 
Advertising  Director 
Daily  News,  RO.  Box  4200, 
Woodland  Hills,  CA  91 365. 


RETAIL  ADVERTISING  MANAGER 

Experienced  motivational  leader 
needed  to  guide  sales  staff  into  the 
new  millennium.  Prefer  some  market¬ 
ing  and  major  account  experience. 
Resume  to: 

M.  Matranga.  advertising  director. 
Daily  Freeman, 

79  Hurley  Avenue,  Kingston,  NY  1 2401 . 
Fax:(914)331-0366 
E-mail:  Dailyfree@aol.com 


to  place  an  ad  contact: 

michelea@mediainfo.coni 


ADVERTISING 


ADVERTISING 


NATIONAL  ADVERTISING  SALES 
MANAGER 

The  Naples  Daily  News,  a  Scripps 
Howard  newspaper  Is  looking  for  an 
experienced  National  Advertising 
Sales  Manager.  The  ideal  candidate 
must  be  an  energetic  self-starter  who 
can  handle  responsibility  in  a  fast 
paced  sales  environment.  Must  have 
prior  daily  newspaper  experience 
dealing  with  major  national  advertis¬ 
ing  agencies.  Please  send  resume 
and  cover  letter  with  position  title 
and  salary  requirements  in  con¬ 
fidence  to: 

J.  Patrick  Berling, 

Director  of  Sales  &  Marketing 
Naples  Daily  News 
1 075  Central  Avenue 
Naples,  FL34102 

EOE/Drug  Free 


DISPLAY  ADVERTISING  DIRECTOR 
The  Daily  Business  Reviews, 
affiliates  of  American  Lawyer  Media, 
seek  an  experienced  display  ad 
director.  Demonstrated  communica¬ 
tion  and  sales  skills  a  must.  Must 
train,  direct  and  motivate  a  proven 
high-caliber  sales  team.  An 
energetic,  self-directed  person  who 
can  handle  multiple  priorities,  and 
thrive  in  a  fast-paced  and  com¬ 
petitive  environment  will  work  well 
with  us.  Competitive  salary/benefits, 
plus  commission  and  bonus  tied  to 
goals  and  budget.  Send  resume  to 
Human  Resources,  Daily  Business 
Reviews,  RO.  Box  010580,  Miami, 
FL33101. 


ADVERTISING 


Looking  for  a  New  Challen(;e  in 
Newspaper  Safes? 


Valassis  Communications  has  it. 

If  you  are  a  self-motivated,  creative  sales  person  ivith 
proven  marketing  &  sales  success  in  the  newspaper 
industry,  we  want  to  talk  to  you. 


VCI  IS  partnering  with  the  newspaper  industry  to 
successrully  increase  their  local  market  share.  Your 
experience  could  be  key  in  expanding  this  opportunity. 

We  offer  a  competitive  salary  +  commission,  bonuses. 


We  offer  a  competitive  salary  + 
and  benefits  including: 


WWASSIS 

▼  communications.  INC. 


▼  401  (k)  T  Profit  Sharing  t  Stock  Purchase 

Send  resumes  with  reference  #  CK-1120-EP  to: 

Valassis  Communications,  Inc. 

19975  Victor  Parkway 
Livonia,  MI  48152 
Email:  karat>tianc@.valassis.com 


ADVERTISING 


ADVERTISING  MANAGER  for  South 
Dakota’s  largest  community  weekly 
newspaper,  the  award-winning 
Mobridge  Tribune.  Top  pay,  full 
benefit  package.  Call  Larry  Atkinson: 

(800)  594-9418 


CLASSIFIED  ADVERTISING  MANAGER 

Advertising  manager  needed  immedi¬ 
ately  to  lead  growing  department  at  a 
family-owned,  expanding  publishing 
company  located  in  a  modern  building. 
Job  site  is  an  attractive,  smaller  north¬ 
east  recreational  community  near  major 
metropolitan  attractions. 

Company  has  recently  made  a  cluster 
publication  acquisition  and  now  needs  a 
highly-skilled  classified  manager  to  max¬ 
imize  the  growth  potential.  Position 
requires  a  demonstrated  ability  to  lead 
the  classified  department,  sales  and 
sen/ice  as  well  as  manage  the  depart¬ 
ment  information  system. 

A  competitive  salary  and  an  attractive  com¬ 
mission  program  will  provide  solid 
career  advancement.  Excellent  benefits 
and  an  opportunity  to  demonstrate 
ability  in  a  growth  situation. 

Contact:  Polich  Media 
RO.  Box  506 
NewYorkCity,  NY  10021 


ART/GRAPHICS 


DESIGN  DIRECTOR 
Sports  Publisher  seeks  talented, 
detail  and  deadline-oriented  design 
director.  Successful  candidate  will 
be  responsible  for  overall  look, 
design  and  feel  of  VeloNews,  Inside 
Triathlon,  and  Velo/VeloPress  plus 
trade  show  booths,  Web  pages,  col¬ 
lateral  materials,  etc.  Experience 
newspaper  and/or  magazine 
designer  preferred.  Mac  user  with 
excellent  QuarkXPress,  Photoshop 
and  Illustrator  skills  required.  Web 
exp>erience  a  plus.  Resume  and  3  non- 
-returnable  samples  to  HR,  ICI  1830 
N.  55th  Street,  Boulder,  CO  80301- 
2700. 


GRAPHIC  ARTIST 

The  Asian  Wall  Street  Journal  seeks 
a  graphic  artist  to  work  in  its  news 
department  in  Hong  Kong.  This 
person  will  join  a  small  graphics 
team  that  works  closely  with  editors 
and  reporters  to  come  up  with 
creative  ways  to  illustrate  news 
stories.  He  or  she  will  also  be 
involved  in  laying  our  parts  of  the 
dally  paper  as  well  as  special  sec¬ 
tions.  The  successful  candidate  must 
have  experience  with  pagination,  a 
thorough  knowledge  of  QuarkX¬ 
Press,  Adobe  Illustrator  and  Adobe 
Photoshop,  and  at  least  two  years  of 
experience  working  with  newspapers 
or  magazines.  Familiarity  or  experi¬ 
ence  with  Asia  Is  a  plus.  Applicants 
should  send  resumes  and  portfolios 
to  Peter  Stein,  managing  editor.  The 
Asian  Wall  Street  Journal,  GPO  Box 
9825,  Wanchai,  Hong  Kong. 

Fax  (01 1)852-2834-5291 
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HELP  WANTED 


ART/GRAPHICS 


METRO  NEWSPAPER 
Ad  Creative  department  is  seeking 
experienced  art  director  to  supervise 
downtown  staff  and  assist  in  new  pro¬ 
ject  development,  ad  production  and 
design  of  full-color  sales  support 
materials.  Previous  newspaper  expe¬ 
rience  a  plus,  print  media  back¬ 
ground  required.  At  least  five  years  of 
managerial/supervisory  experience. 
Knowledge  of  Macintosh-based 
design  programs,  including  QuarkX¬ 
Press,  Photoshop  and  Illustrator 
Active  participation  In  creative  groups 
and  organizations.  Extensive  awards 
background.  Presentation  skills. 
Copy  writing  skills.  Strategic  planning 
experience.  Send  resume  and  at 
least  three  non-returnable  samples  to 
Alice  Murray,  ad  creative  manager, 
AJC,  72  Marietta  Street  NW,  Atlanta. 
GA  30303. 


THE  (BATON  ROUGE)  ADVOCATE, 
a  100.000  circulation  daily,  is  seek¬ 
ing  an  Information  Graphics/Design 
person  for  our  newsroom.  The  job 
requires  a  proven  ability  to  recognize 
and  develop  graphic  opportunities 
from  a  variety  of  news  and  feature 
stories;  an  ability  to  create  informa¬ 
tion  graphics  including  charts  and 
maps;  Macintosh  skills,  particularly 
in  Freehand,  Photoshop,  QuarkX¬ 
Press  and  Word;  and  an  ability  to 
work  well  with  other  people.  A  jour¬ 
nalism  background  is  required.  An 
artistic  background  is  helpful.  Hours 
and  work  schedule  will  be 
determined.  Salary  is  commensurate 
with  experience.  Mail  resume  to 
Human  Resources,  The  Advocate, 
RO.  Box  588,  Baton  Rouge,  LA 
70821 . 


THE  PATRIOT-NEWS 
a  mid-size  daily  in  Central  PA  has  an 
opening  for  a  full-time  page 
designer/illustrator.  We  design 
feature  fronts,  help  with  news  covers 
and  create  maps  and  graphics. 
You’ll  need  to  know  QuarkXPress, 
Photoshop,  Freehand  and  Illustrator. 
The  job  requires  some  weekend  and 
night  work.  Good  pay  and  benefits  in 
a  growing  city,  just  a  short  drive  from 
Philly,  Washington  and  NY.  Send 
resumes  to  Gerald  Dubs,  The 
Patriot-News,  RO.  Box  2264,  Har¬ 
risburg,  PA  17105. 


CIRCULATION 


DISTRIBUTION  MANAGER 

The  Herald,  a  32,000  circulation 
McClatchy-owned  newspaper  in 
Rock  Hill,  SC  has  an  immediate 
opening  for  a  Night  Distribution 
Manager.  Previous  supervisory  expe¬ 
rience  required.  Experience  with 
Harris  inserting  equipment  a  plus. 
Competitive  salary  and  benefits 
package.  Please  send  resume, 
salary  requirements  and  references 
to  Production  Director,  The  Herald, 
RO.  Box  11707,  Rock  Hill,  SC  29730 
or  fax  (803)  909-4202,  EOE 


CIRCULATION 


CIRCULATION  DIRECTOR 

The  Sarasota  Herald-Tribune,  the 
largest  daily  newspaper  in  the  New 
York  Times  Regional  Newspaper 
Group  at  100,000-plus,  is  looking  for 
an  experienced  individual  to  lead  it’s 
circulation  operation.  The  newspa¬ 
per’s  market  area  includes  com¬ 
munities  of  Sarasota,  Venice, 
Manatee,  Englewood  and  Rt. 
Charlotte,  all  located  on  the  Florida’s 
Gulf  Coast. 

The  qualified  individual  will  have  a 
minimum  of  5  years  experience  in 
newspaper  circulation  management, 
preferably  as  the  top  circulation 
executive  at  a  large  daily.  Must  be  a 
“hands-on”  leader  in  a  very  com¬ 
petitive  arena  and  an  innovator  who 
can  implement  successful,  non- 
traditional  programs  designed  to 
improve  growth  in  circulation  num¬ 
bers. 

We  offer  a  very  comprehensive 
package  of  salary,  bonus  and  flexi¬ 
ble  benefits  second  to  none  In  the 
industry. 

Qualified  candidates  should  send  a 
letter  of  interest  and  current  resume 
to: 

HUMAN  RESOURCES 
Herald-Tribune 
RO.  Box  1719 
Sarasota,  FL  34230 

NO  PHONE  CALLS,  PLEASE! 


HOME  DELIVERY  MANAGER 

The  Daily  Times,  a  branch  of  The 
Thomson  Chesapeake  Newspaper 
Group  located  on  Maryland’s  Eastern 
Shore  is  looking  for  the  right  person  to 
manage  the  Home  Delivery  Depart¬ 
ment  (Daily  and  Sunday).  The  ideal 
candidate  will  have  a  minimum  of  2  to 
3  years  of  successful  experience  in  the 
home  delivery  department  and  the 
ability  to  lead  and  work  in  a  team 
environment. 

Send  all  resumes  to: 

Attn:  Human  Resources 
The  Daily  Times 
1 15  E.  Carroll  Street, 

Salisbury,  MD  21801. 


ADVANCEMENT 

See  how  far  your  newspaper  career 
can  go  with  Boone  Newspapers,  Inc. 
See  the  JOBS  page  at  our  web  site: 
www.boonenewspapers.com 


CIRCULATION 


DIRECTOR  CIRCULATION  MARKETING 
Are  you  ready  to  move  to  the  fore¬ 
front  of  the  newspaper  industry’s 
efforts  to  build  readership,  enhance 
internal  operations  and  strengthen 
market  competitiveness?  Could  you 
provide  the  leadership  and  support 
necessary  to  keep  member  newspa¬ 
pers  informed  on  the  issues  and 
opportunities  confronting  circulation 
and  marketing  executives?  Would 
you  thrive  in  this  highly  visible  role  pro¬ 
viding  insight  and  information  to 
circulation  executives  regarding 
innovative  marketing  practices,  as 
well  as  legislative,  legal,  and 
regulatory  developments? 

Do  you  possess  the  organizational 
and  interpersonal  skills  necessary  to 
manage  the  production  of  marketing 
materials,  grasp  and  share  new  con¬ 
cepts,  and  serve  as  a  skilled 
facilitator  to  successfully  manage  com¬ 
mittees  of  the  industry’s  leadership? 
Have  you  the  flexibility  to  meet  travel 
demands,  manage  multiple  priorities, 
and  work  with  members  of  diverse 
backgrounds  and  viewpoints?  If  so, 
contact  us  today. 

Your  qualifications  should  include  a 
B.S.  in  business,  marketing,  or  journal¬ 
ism,  plus  5-7  years  of  newspaper,  con¬ 
sumer  marketing  and/or  association 
experience  in  a  related  profession. 
Candidates  should  have  a  strong 
grasp  of  the  dynamics  of  the  business 
and  the  challenges  of  marketing  a 
newspaper.  The  director  must  have 
effective  writing  skills  and  proven 
organizational  and  administrative 
skills. 

The  Director,  Circulation  Marketing 
reports  to  the  Vice  Rresident,  Circula¬ 
tion  Marketing  of  the  newspaper 
Association  of  America  (NAA).  The 
director  serves  NAA  members 
throughout  the  U.S.  and  Canada  by 
providing  information  and  resources 
necessary  to  enhance  internal  opera¬ 
tions  and  market  competitiveness  so 
newspapers  may  gain  a  larger  share 
of  the  consumer  market  for  advertis¬ 
ing  and  information. 

NAA  offers  an  attractive  salary  and 
benefits  package,  and  is  an  equal 
opportunity  employer.  For  additional 
information  about  NAA,  please  visit 
our  Web  site  at 

http://www.naa.org 

If  this  is  the  position  you  have  been 
seeking,  please  fax  your  cover  letter 
and  resume  with  salary  history  and 
references  to: 

Attn:  HR-CIRMA  (703)  902-1608 


classified  advertising 
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_ CIRCULATION _ 

RROMOTIONS  MANAGER 
The  Galveston  County  Daily  News  is 
looking  for  an  aggressive,  results- 
oriented  circulation  promotions 
manager.  We  produce  an  award¬ 
winning  newspaper  and  are  willing  to 
provide  the  resources  needed  to 
achieve  our  growth  goals.  The  suc¬ 
cessful  applicant  will  manage  our 
telemarketing  department,  sampling 
program  and  carrier  contests,  as  well 
as  promote  the  newspaper  at  various 
community  events.  The  Daily  News 
is  a  family  owned  newspaper  located 
in  a  historic  city  on  the  Gulf  Coast  of 
Texas.  Rlease  send  your  resume  to: 

Gurney  King 

The  Galveston  County  Daily  News 
RO.  Box  628,  Galveston,  TX  77553 
Or  Fax  to  (409)  744-6268 


EDITORIAL 


AUSTIN  AMERICAN-STATESMAN 
seeks  someone  for  News  Technology 
team  as  a  pagination  editor.  We’re 
looking  for  someone  to  help  with 
training,  troubleshooting  and  tweak¬ 
ing  of  DT  pagination  system.  Appli¬ 
cants  should  have  understanding  of 
Macs,  desktop  publishing  software 
and  have  good  people  skills.  Experi¬ 
ence  with  DT  software  a  plus,  as  is 
newsroom  experience. 

Send  resume  to  Austin  American- 
Statesman,  RO.  Box  670,  Austin,  TX 
78767. 

Fax  (51 2)  445-3883 
E-mail  aa-sjobs@statesman.com 

AMERICAN  LAWYER  MEDIA 
The  country’s  premier  legal  journalism 
company  needs  an  editor  to  run  its  new 
statewide  monthly  in  Florida  covering 
the  business  of  law.  We  re  looking  for  an 
experienced  journalist  who’s  familiar 
with  the  legal  profession,  who  can  write, 
edit  and  assemble  a  network  of  cor¬ 
respondents,  and  who  wants  to  be  the 
state’s  most  influential  legal  journalist. 
Resume  and  clips  to: 

Editor-in-Chief 
Daily  Business  Review 
RO.  Box  01 0589 
Miami,  FL33101 


ADVANCEMENT 

See  how  far  your  newspaper  career 
can  go  with  Boone  Newspapers,  Inc. 
See  the  JOBS  page  at  our  web  site: 
www.boonenewspapers.com 


EDITOR  WANTED 

A  weekly  Middle  Tennessee  News¬ 
paper  is  needing  an  Editor.  Send 
resume  and  clips  to: 

Chuck,  Manchester  Times, 

RO.  Box  191 ,  Manchester,  TN  37355. 


—  ENTERTAINMENT  RERORTER  — 
Afternoon  daily  seeks  aggressive 
reporter  for  entertainment,  GA 
features.  Cover  local  scene,  popular 
music,  film,  popular  culture.  Up  to 
two  years  feature  writing  experience. 
Send  resume,  five  clips  to  Tabitha  J. 
Lacy,  Birmingham  Rost-Herald,  RO. 
Box  2553,  Birmingham,  AL  35202. 
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HELP  WANTED 


EDITORIAL 


EDITORIAL 


EDITORIAL 


EDITORIAL 


BOSTON-BASED  investment  Web 
site,  Raging  Bull,  is  looking  for 
someone  to  edit  copy,  gather  financial 
data  and  help  maintain  content  on  the 
site.  Applicants  should  have  experi¬ 
ence  writing  or  editing  financial  news, 
preferably  with  a  financial  news  orga¬ 
nization.  Knowledge  of  Internet 
usability  and  the  financial  markets  are 
required.  E-mail  resumes  to: 

cblock@ragingbull.com 


VELONEWS  EDITOR 
Sports  publisher  seeks  editor-in- 
chief  for  20-times-a-year  publication, 
VeloNews.  Successful  candidate  will 
be  responsible  for  contents  of  mag¬ 
azine  and  Web  site;  managing 
editorial  staff;  and  directing  freelan¬ 
cers.  Strong  editing,  budgeting, 
management,  writing,  proofing, 
copyediting  skills  and  knowledge  of 
competitive  cycling  essential.  Travel 
to  cycling  events  worldwide.  Cover 
letter  and  r6sum6:  Attn.  HR,  Inside 
Communications,  Inc.  1830  N.  55th 
Street,  Boulder,  CO  80301  -2700. 

E-mail  Jobs@7dogs.com 
Fax  (303)  444-6788  No  calls,  please 


EDITORIAL 


BUSINESS  EDITOR 
Wanted  by  NJ's  most  prestigious 
and  established  chain  of  community 
newspapers.  Will  serve  as  Business 
Editor  for  our  flagship  newspaper, 
and  Editor  of  semi-monthly  Business 
Journal.  Will  develop  concepts/ideas 
for  content,  write  articles  and  work 
with  freelancers  and  columnists.  The 
ideal  candidate  will  have  Bachelor's 
degree,  5  years  editing  experience 
and  a  business  writing  background. 
Experience  in  editing,  page  layout 
and  feature  writing  also  required. 
Supervisory  experience  a  plus.  Must 
be  computer  literate,  detail-oriented 
and  a  team  player.  Send  r^sum^s  to 
Cindy  Mann,  The  Princeton  Packet, 
300  Witherspoon  Street,  Princeton, 
NJ  08542. 


COPYEDITOR 

Copy  editor  needed  for  universal 
desk  on  75,000  circulation  daily  in  sub¬ 
urban  Philly.  Some  layout  experi¬ 
ence  helpful,  but  will  train.  Good 
grammar,  spelling  essential.  Send 
r6sum6  to  Pat  Walker,  Bucks  County 
Courier  Times,  8400  Rt.  13.  Levit- 
town,  PA  19057. 

EDITORIAL 


BUSINESS  REPORTER/EDITORS 
Growing  publisher  of  venture  capital 
and  other  specialized  finance  pub¬ 
lications  needs  skilled  and 
aggressive  reporters  and  editors  to 
expand  our  team.  Owner  is  a  former 
Wall  Street  Journal  editor  who  seeks 
people  who  love  reporting,  have 
classic  “nose  for  news”,  and  write 
crisply  and  convincingly.  One  entry- 
level  position  open:  others  3-f  years 
in  daily  or  weekly  news  setting.  Busi¬ 
ness  reporting  a  must.  Send  resume, 
cover  letter  with  salary  requirements 
and  2  clips  to  Human  Resources, 
BRSI-01,  170  Linden  Street,  2nd 
Floor,  Wellesley,  MA  02482. 

No  phone  calls,  please. 


CITY  EDITOR 

The  Newport  (Rl)  Daily  News  seeks  a 
city  editor  to  lead  a  talented  staff  of  8 
reporters  and  3  photographers  in  cov¬ 
ering  one  of  the  country’s  most  excit¬ 
ing  communities. 

Newport  is  a  world-class  small  city, 
known  for  its  jazz  festivals,  sailing,  his¬ 
tory,  Navy  base,  museums  and 
tourism.  But  it  is  also  a  city  with  more- 
than-routing  coverage. 

This  is  not  a  job  for  a  beginner.  It 
might  be  ideal  for  an  assistant  city 
editor  at  a  larger  paper.  We  are  one  of 
the  best  small  papers  in  New  England 
and  intend  to  get  even  better.  Tell  us 
how  you  can  help.  Send  your  resume, 
samples  of  your  work  and  a  letter 
about  yourself  to  David  B.  Offer, 
editor.  The  Newport  Daily  News,  RO. 
Box  420,  Newport,  Rl  02840. 

No  phone  calls,  please. 


CITY  EDITOR 

We’re  looking  for  a  confident, 
organized  city  editor  for  a  growing 
newsroom  where  fairness  and 
accuracy  are  paramount.  Com¬ 
petitive  salary  and  benefits.  Send 
r6sum6  and  cover  letter  to: 

Ray  Eckenrode,  Managing  Editor 
Altoona  Mirror 

RO.  Box  2008,  Altoona,  RA 16603 


CORY  EDITOR/PAGE  DESIGNER 

The  Daily  Item,  a  30,000-circulation 
regional  newspaper  based  in  central 
Pennsylvania,  is  seeking  an  experi¬ 
enced  copy  editor  with  a  flair  for 
page  design.  Page  production  expe¬ 
rience  using  QuarkXPress  or  similar 
software  and  journalism  background 
required.  Send  resume  with  clips  or 
page  designs  by  Dec  6  to  David  R. 
Hilliard,  The  Daily  Item,  200  Market 
Street,  Sunbury,  PA  1 7801 . 

No  telephone  calls,  please. 


COPYEDITOR 

Located  in  the  foothills  of  the  Smokies, 
The  Daily  Times  of  Maryville,  TN  seeks 
experienced  copy  editor.  Excellent 
benefits.  Send  r6sum6  and  work  sam¬ 
ples  to: 

Larry  Aldridge,  Executive  Editor 
The  Daily  Times,  RO.  Box  9740 
Maryville,  TN  37802-9740 


COPY  EDITOR 

BUREAU  REPORTER 
Be  part  of  an  exciting  redesign  at  a 
Knight  Ridder  newspaper. 

We  need  an  experienced  copy  editor 
who's  capable  of  handling  both 
deadline  sports  and  news.  This  new 
position  was  created  in  response  to 
a  redesign  scheduled  to  launch  in 
January. 

We  also  need  a  hard  news  bureau 
reporter  to  fill  a  vacancy  created  by 
the  move  of  a  writer  to  our  main 
newsroom.  Experience  is  required; 
we'll  consider  recent  grads  with  a 
strong  internship. 

We  are  The  Times  Leader,  a  50,000 
daily/70,000  Sunday  in  Wilkes-Barre, 
PA,  one  of  the  few  remaining  two- 
newspaper  towns  in  the  country. 
We’re  located  about  two  hours  from 
Philadelphia  and  New  York  City  and 
just  minutes  from  the  great  outdoors, 
including  skiing  in  the  Poconos. 
Wilkes-Barre  is  also  the  birthplace  of 
snack  food  icon  Mr.  Peanut  and  home 
to  a  really  inexpensive  housing. 
Although  one  of  the  newer  members 
of  the  Knight  Ridder  family,  The 
Times  Leader  is  viewed  as  a  stepping 
stone  in  the  chain.  We’ve  already 
initiated  training  programs  with  the 
Philadelphia  Inquirer  and  at  the  cor¬ 
porate  level. 

Persons  interested  in  either  position 
should  send  a  detailed  cover  letter, 
r^sum^  and  five  best  work  samples  to: 

Christopher  B.  Ritchie 
Development  Editor 
15  N.  Main,  Wilkes-Barre,  PA  18711 
For  details:  E-mail  chrisr@leader.net 


COPY  EDITOR 


COPY  EDITOR 

The  News-Journal,  a  family-owned 
daily  in  a  highly  competitive  market 
is  seeking  a  copy  editor  with  strong 
editing  and  graphics  skills  who  must 
be  willing  to  learn  Harris  pagination. 
Versatility  and  enthusiasm  are  as 
important  as  experience.  Send 
resume/work  samples  to  Troy 
Moore,  managing  editor/News,  The 
News-Journal,  901  Sixth  Street, 
Daytona  Beach,  FL  321 1 7-8099. 


Business  newswires 

REPORTERS/EDITORS 


Dow  Jones  Newswires,  a  global  leader  in  business  news 
coverage  has  openings  for  jourrmlists  in  several  locations; 

RICHMOND,  VA  PHOENIX,  AZ 

WASHINGTON,  DC  CHICAGO,  IL 

MIAMI,  FL  JERSEY  CITY,  NJ 

(Please  specify  city  of  imerest) 

We  are  presently  seeking  aggressive  Reporters  with  several  years 
experience  to  cover  breaking  news  of  national  significance  and 
report  in-depth  on  companies  and  regional  developments. 
These  jobs  combine  real-time  news  reporting  with  detailed, 
enterprise  coverage.  Previous  financial  reporting  experience 
preferred  but  not  required. 

Editorial  positions  include  Copy  Editor,  Copyreader  and  Reporting 
Assistant.  Qualified  candidates  need  to  balance  speed  with 
the  ability  to  make  copy  sing.  Succinct  headline  writing  and 
solid  news  judgment  a  must.  Recent  college  graduates  will  be 
considered  for  entry  level  positions. 

We  offer  responsible  positions  with  a  prestigious  publisher, 
diverse  career  advancement  opportunities  (including  overseas 
assignments),  competitive  salaries  and  regularly  recognized 
outstanding  benefits  programs. 

Send  a  dozen  of  your  best  clips,  resume  and  cover  letter  to: 

Debra  CalifT,  Dow  Jones  Newswires 
Harborside  Financial  Center 

800  Plaza  Two  DOWJQNES^ 

Jersey  City,  NJ  073II-I100  —  ... 


Email:  debra.califT@dowjones.com 
www.dj.com/careers  eoe  m/f/d/v 


Spend  your  days  skiing,  mountain- 
biking  or  kayaking  in  the  Great 
Northwest  and  your  nights  produc¬ 
ing  the  best  paper  of  its  size  in  the 
nation.  The  Spokesman-Review  in 
Spokane,  WA,  is  looking  for  a  copy 
editor  with  at  least  three  years'  daily 
newspaper  experience  for  its  night 
news  operation.  We  need  someone 
who  can  bring  editing,  headline  writ¬ 
ing  and  layout  skills  to  what  the 
Society  of  Newspaper  Design  has 
called  one  of  the  best-designed 
newspapers  in  the  world.  Our  24- 
person  copy  desk  is  dedicated  to 
journalism  and  our  Eastern  Washing¬ 
ton  and  North  Idaho  communities. 
Send  letter,  r6sum6  and  clips  to: 

Kevin  Graman,  News  Editor 
The  Spokesman-Review 
RO.  Box  21 60,  Spokane,  WA  9921 0-1 61 5 
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COPY  EDITOR 


EDITORIAL 


EDITORIAL 


EDITORIAL 


The  Daily  Gazette,  a  60,000- 
circulation  independent  daily  in  New 
York’s  Capital  Region,  Is  looking  for 
a  copy  editor  to  work  on  the  night 
rim.  Candidates  should  know  how  to 
make  adequate  copy  good  and 
good  copy  great.  They  should  show 
strong  news  judgment  and  a  flair  for 
headlines.  Pagination  experience  a 
plus,  but  not  necessary.  Send 
resum6  and  work  samples  to: 

Thomas  Woodman,  Managing  Editor 
The  Daily  Gazette 
345  Maxon  Road  Extension 
Schenectady,  NY  1 2308 


COPY  EDITOR 

Want  to  work  for  a  creative-thinking 
newspaper  in  a  competitive  market 
that  allows  you  to  grow?  The  Palm 
Beach  Post  is  seeking  a  versatile 
team  player  for  its  30-member 
Universal  Desk.  Duties  Include 
layout,  rimming  and  slotting  on  a  DTI 
pagination  system.  Five  years  of 
copy  editing  experience  preferred. 
Send  inquiries  to  Holly  Baltz,  news 
editor,  P.O.  Box  24700,  West  Palm 
Beach,  FL  3341 6-4700  or: 

hbaltz@pbpost.com 
(please,  send  no  attachments) 


DEPUTY  EDITOR 

The  Los  Angeles  Times  is  searching 
for  a  deputy  editor  for  our  Southern 
California  Living  section.  The  suc¬ 
cessful  candidate  will  help  shape  the 
section's  content  and  presentation 
and  will  fill  in  for  the  editor  in  her 
absence.  We  want  to  publish  a  com¬ 
pelling,  timely  and  sophisticated  sec¬ 
tion  about  the  lifestyle  capital  of  the 
world.  Southern  California,  so  editors 
with  hard  news  backgrounds  are 
strongly  encouraged  to  apply. 
Excellent  word-editing  skills,  man¬ 
agement  experiences,  top-notch  news 
judgment  and  an  Interest  in  lifestyle 
news,  trends  and  issues  are  needed. 
Send  cover  letter,  resume  and  work 
samples  to  Randy  Hagihara,  editorial 
hiring  and  development.  Times  Mirror 
Square,  Los  Angeles,  CA  90053. 


DEPUTY  MANAGING  EDITOR 
Deputy  Managing  Editor  sought  by 
20-year-old  California-based  pub¬ 
lisher  of  national  magazine  aimed  at 
Hispanic  young  adult  market.  Must 
have  at  least  5  years’  professional 
experience  as  publication  or  section 
editor.  Will  contract  with  freelancers, 
edit,  manage  copy  flow,  and  manage 
budget.  Must  have  at  least  B.A.  In 
journalism  or  related  field.  Spanish- 
language  proficiency  preferred.  Visit 
our  website  at 

www.hispanicbusiness.com 
and  send  cover  letter.  r6sum6,  and 
three  examples  of  work. 

Fax:  (805)  964-61 39  or 
E-mail  to:  kglenn@hbinc.com 


MySanAntonio.com  (Hearst/Belo) 
seeks  experienced  online  editors. 
Send  resumes  to: 

lash@express-news.net 


EDITOR  for  free-distribution  award  win¬ 
ning  weekly  covering  the  city  of  Fort 
Pierce  in  the  southeast  coast  of  Flor¬ 
ida.  He  or  she  will  be  responsible  for 
all  editorial  production  of  the  40-48 
page  community  news-oriented 
broadsheet,  including  supervision  of  a 
reporter  and  clerk.  Will  liaise  with  Port 
St.  Lucie  News  bureau  and  Vero 
Beach  Press  Journal  to  present  the 
best  of  the  week’s  Fort  Pierce  news. 
Must  be  extremely  well  organized  and 
work  well  with  both  staff  and  the  pub¬ 
lic.  Excellent  editing,  writing  and  man¬ 
agement  experience  skills  a  must. 
Pagination  skills  helpful.  Will  be  based 
in  a  small  office  in  Fort  Pierce.  Send 
r6sum6s  to: 

Human  Resources. 

RO.  Box  9009,  Stuart,  FL  34994  or 
fax  to  (561 )  220-891 9.  EOE.  DFWP 


EDITOR-IN-CHIEF 

Health  Care  Association  seeks  an 
Editor-In-Chief  to  produce  pub¬ 
lications  tailored  to  the  news  and 
information  needs  of  long  term  care 
Executives  and  care  managers.  This 
position  will  manage  the  planning, 
editing,  design  and  production  of  a 
four-color,  80 -t-  page  National 
monthly  magazine,  two  monthly 
trade  newsletters,  and  a  weekly 
electronic  newsletter.  Qualifications: 
B.A.  or  related  field;  Minimum  6 
years  reporting,  writing,  editing  a 
must;  knowledge  of  long  term  care 
industry,  policy,  and  legislative  pro¬ 
cess;  ability  to  establish  strategic 
editorial  goals  for  publication;  man¬ 
agement  experience  a  plus.  Send 
resume,  cover  letter,  samples  writing 
and  salary  requirements  to: 

HR  Manager,  AHCA 
1201  L.  Street,  NW 
Washington,  DC  20005 
Fax  (202)  842-3860 


ENVIRONMENTAL  REPORTER 
The  Idaho  State  Journal  in  Pocatello, 
Idaho,  has  an  immediate  opening  for 
a  reporter  to  take  on  environmental 
reporting  and  to  assist  in  statehouse 
reporting.  This  job  may  include  daily 
coverage  of  the  Idaho  Legislature  in 
Boise  up  to  three  months  each  year, 
and  spot  and  enterprise  reporting  in 
a  region  rich  with  environmental 
Issues.  A  successful  applicant  will 
have  the  ability  to:  handle  both  spot 
news  and  in-depth  reporting;  provide 
accurate  and  balanced  coverage; 
take  the  initiative  in  developing 
stories  and  monitoring  stories  in 
progress.  A  minimum  of  two  years  of 
reporting  experience  is  required; 
experience  in  environmental  and/or 
outdoors  and  government  reporting 
will  be  helpful.  Please  send  resume 
and  clips  of  most  recent  work  to 
Steve  Miller,  managing  editor,  Idaho 
State  Journal,  RO.  Box  431, 
Rocatello,  ID  83204  or  E-mail: 
smiller@journalnet.com  Include  a  let¬ 
ter  in  which  you  describe  in  a  para¬ 
graph  or  two  what  your  approach  to 
environmental  reporting  would  be. 


EUROPEAN  AND  PACIFIC 

STARS  AND  STRIPES 
COPY  EDITOR 

Are  you  good  enough  to  copy  edit  a 
newspaper  delivered  around  the 
world?  if  so,  we  re  looking  for  you! 
European  and  Pacific  Stars  and 
Stripes,  the  daily  independent  news¬ 
paper  for  the  military  ser- 
vicemembers  overseas,  is  searching 
for  a  news  desk  copy  editor  to  join  a 
dynamic,  creative  team  of  journalists 
in  the  central  office  located  in  the 
National  Press  Building  in  Washing¬ 
ton,  DC.  We  are  looking  for  a  copy 
editor  who  can  meticulously  edit  wire 
and  staff  copy;  spot  holes  in  stories; 
write  headlines  with  flair;  paginate; 
and  bring  energetic,  original  thinking 
to  the  table.  Passion  for  journalism  a 
must!  Salary  range  is  $35,000  to 
$50,000.  Please  send  a  resume  and 
cover  letter  to  NAF  Personnel  Office, 
Building  11,  Room  2-106  WRAMC, 
Washington,  DC  20307-5001 . 

Fax:  (202)  782-0547  or 
E-mail  to  jobs@stripes.osd.mil 

Stars  and  Stripes  is  an 
Equal  Opportunity  Employer 


EXPANDING  ONLINE  news  opera¬ 
tion  seeks  web-sawy  editors  and 
writers  for  crisp,  concise  stories  on 
topics  health,  technology,  entertain¬ 
ment  and  politics  as  well  as  compell¬ 
ing  features  and  essays  aimed  at 
baby  boomers.  Please  E-mail: 
rickb@thirdage.com  and 
cc  billp@thirdage.com 


FAST-GROWING  INTERNET 
business  news  service  seeks  Editor.  3- 
5  years  experience,  strong  copyedit¬ 
ing  and  rewriting  skills  desired.  Busi¬ 
ness  experience  a  plus.  Stock  options, 
competitive  salary  and  unlimited 
career  potential.  Reply  to  Rich  Heidorn 
(609)  730-9294,  richh@vertinews.com 

FEATURES  WRITERS: 

The  Palm  Beach  Post,  a  175,000 
circulation  daily  in  South  Florida,  has 
openings  for  two  features  writers. 
Must  be  able  -  and  willing  -  to  do 
quick-turn  dailies  as  well  as  longer, 
more  serious  pieces.  We  are  looking 
for  talented,  high-energy  writers  with 
excellent  reporting  skills  and  no 
shortage  of  ideas  to  Nicole  Piscopo, 
features  editor.  The  Palm  Beach 
Post,  RO.  Box  24700,  West  Palm 
Beach,  FL  3341 6. 

YOU’RE  READY  TO  RUN  THE 
NEWSROOM? 

Great.  Come  be  the  managing  editor 
of  a  five-day  AM  that’s  pushing  7,000 
and  aims  to  keep  growing  by  building 
on  strong  local  content.  Our  ME 
moved  up,  and  we’re  looking  for 
someone  who  wants  to  do  the  same. 
We  need  an  accomplished  reporter 
with  the  skills  to  lead,  edit,  coach  and 
organize  who’s  ready  to  help  make  a 
good  paper  better.  Weekly  or  small 
daily  experience  a  plus.  We're  an  hour 
from  the  Gulf  and  serve  a  great  place 
to  live.  Send  resume  and  cover  letter 
to  James  Ricketts,  publisher,  Jackson 
County  Floridan,  RO.  Box  520, 
Marianna,  FL  32447. 
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E-mail:  jricketts@wfeca.net 
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looking  for  an  Ft.  Lauderdale 

experienced  and 

dynamic  editor  to  manage  its  news  and 
entertainment  weekly  in  Ft.  Lauderdale.  This 
position  requires  a  solid  background  in  news 
and  superior  management  ability.  The 
managing  editor  works  directly  with  writers  to 
help  shape  local  news  coverage  and  to  edit 
magazine-length  stories.  The  managing  editor 
also  supervises  the  day-to-day  operations  of 
the  editorial  department.  Fine  writing  and 
editing  skills  are  essential;  the  interview 
process  includes  a  test. 

New  Times  offers  competitive  salaries  and 
benefits.  Interested  candidates  should  send 
cover  letter,  resume  and  clips  to: 

Christine  Brennan 
Executive  Managing  Editor 
New  Times,  Inc. 

P.O.  Box  5970 
Denver,  CO  80217 

To  learn  more  about  New  Times,  visit  our  website  at  www.newtimes.com. 
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ILLINOIS'  BEST  SMALL  daily  has  2 
immediate  openings:  sports  editor, 
and  police/courts/county  gov¬ 
ernment  reporter.  A  Copley  newspa¬ 
per,  we  have  top  benefits, 
opportunity.  Ask  for  Jeff  Nelson  at: 

(800)  747-5462  or 
E-mail  nelson@sj-r.com 


INVESTIGATIVE  REPORTER: 
North  Carolina’s  most-honored 
alternative  weekly  seeks  a  highly 
skilled  investigative  reporter  to  help 
us  crusade  for  social  justice  in  Jesse 
Helms'  back  yard.  Applicants  should 
have  at  least  five  years’  magazine  or 
newspaper  experience,  along  with  a 
talent  for  turning  good  reporting  into 
great  narratives.  Send  letter,  resume, 
references  and  clips  to  Reporter 
Search,  The  Independent,  RO.  Box 
2690,  Durham,  NO  27715. 

No  fax,  phone  or  E-mail,  please. 

MANAGING  EDITOR 
Looking  for  leadership  for  a  very 
talented,  very  stable  newsroom.  Busi¬ 
ness  daily  in  midwest  that  is  very  suc¬ 
cessful  and  respected  in  our  city  and 
business  community  and  has  been 
for  98  years.  Good  benefits  and  a 
great  opportunity. 

Box  08970,  Editor  &  Publisher. 

NEWS  EDITOR 

for  South  Dakota’s  largest  com¬ 
munity  weekly  newspaper,  the 
award-winning  Mobridge  Tribune, 
Top  pay,  full  benefit  package.  Call: 

Larry  Atkinson  (800)  594-941 8 

EDITORIAL 


EDITORIAL 


LEGAL  AFFAIRS  WRITER 
The  American  Bar  Association  seeks 
reporter  to  write  hard-hitting  news 
stories  and  features  for  its  award¬ 
winning  monthly  magazine  for  law¬ 
yers,  the  ABA  JOURNAL.  The  posi¬ 
tion  requires  a  college  degree,  a  law 
degree  or  equivalent  experience  and 
at  least  5  years  experience  in  journal¬ 
ism.  Legal  reporting  background  a 
plus.  The  ideal  candidate  works  well 
under  pressure,  develops  original 
story  ideas,  writes  with  flair,  con¬ 
ducts  thorough  research  and 
pursues  investigative  articles. 

We  offer  a  starting  salary  com¬ 
mensurate  with  experience  and  a 
comprehensive  benefits  package. 
Please  submit  resume  and  salary 
requirements  to: 

Annette  Reyes,  Human  Resources 
AMERICAN  BAR  ASSOCIATION 
750  N.  Lake  Shore  Drive 
Chicago,  IL  60611. 
Fax:(312)988-5177 
EEO 

BUSINESS  REPORTER  NEEDED 
Atlanta  Business  Chronicle,  one  of 
the  country’s  top  weekly  business 
journals,  is  seeking  an  experienced 
reporter  to  cover  Atlanta’s  fast-paced 
commercial  real  estate  industry.  A 
reporter  with  at  least  several  years’ 
experience  on  daily  papers  is  pre¬ 
ferred.  Contact: 

David  Allison,  editor 
Atlanta  Business  Chronicle 
Phone  (404)  249-1039 
E-mail:  dallison@amcity.com 

EDITORIAL 


STo"  Kansas  City 

bolster  the 

staff  of  its  newest  paper,  PitchWeekly  of 
Kansas  City.  Our  newspapers  publish 
hard-hitting,  magazine-style  news 
and  feature  stories.  This  work  goes 
beyond  mere  fact-finding  -  we  want  staff 
writers  who  can  craft  compelling 
narratives,  analyze  complex  subjects  and 
put  the  city's  news  in  perspective. 

New  Times  offers  competitive  salaries 

and  benefits.  Interested  candidates  2ll% 

should  send  cover  letter,  resume  and 

clips  to: 

Andy  Van  De  Voorde 
Executive  Associate  Editor 
New  Times,  Inc. 

RO.  Box  5970 
Denver,  CO  80217 

To  learn  more  about  New  Times,  visit  our  website  at  www.newtimes.com. 


EDITORIAL 


LOOKING  FOR  THE  BEST: 

The  Syracuse  Newspapers  in 
Syracuse,  New  York,  (145,000  daily, 
195,000  Sunday)  seeks  experienced 
reporters  who  love  the  buzz  you  get 
when  you  break  news  and  who  have 
a  strong  respect  for  community 
news.  We  have  two  vacancies:  a 
cops  reporter  in  one  of  our  bureaus 
and  a  neighborhoods  reporter  on 
our  city  desk.  If  you  have  daily 
newspaper  experience  and  you  think 
you  have  what  it  takes,  send  your 
resume  and  your  best  clips  to 
Richard  A.  Sullivan,  The  Syracuse 
Newspapers,  P.O.  Box  4915, 
Syracuse,  NY  13221.  For  further 
information,  call  (315)  470-6082  or 
E-mail:  rsullivan@syracuse.com 


MANAGING  EDITOR 
Mid-Atlantic  weekly  newspaper 
group  needs  editor  for  its  lead 
paper.  This  is  a  top-to-bottom  job. 
Must  be  excellent  copy  editor,  who 
can  turn  so-so  copy  into  good  writ¬ 
ing  on  deadline.  Solid  writing  and 
ability  to  train  young  staff  also 
required.  The  editor  will  do  some  cov¬ 
erage  and  be  able  to  fill-in  for 
reporters  when  necessary.  Writing, 
editing,  competitive  approach  are 
key,  layout  ability  not  essential. 
Salary:  $30, 000-range,  health  plan, 
two  weeks  vacation,  retirement  pro¬ 
gram  being  developed.  Send  cover 
letter,  resume  and  samples  to  Box 
08967,  Editor  &  Publisher. 


MANAGING  EDITOR 
Hands-on  editor  needed  to  lead  staff 
of  25  for  six-day,  AM  daily  in  32,500 
circulation  in  the  Shenandoah  Valley 
of  Virginia.  Excellent  opportunity  for 
individual  with  strong  news  sense 
and  outstanding  management  skills. 
Must  be  able  to  publish  a  balanced 
newspaper  with  primary  emphasis 
on  local  news,  then  state,  national 
and  world. 

Must  be  a  good  motivator  and  trainer 
and  experienced  in  computers, 
layout  and  design.  Website  experi¬ 
ence  helpful.  Great  quality  of  life  in  a 
market  that  has  a  City-County  popu¬ 
lation  of  100,000  with  four  colleges. 
Send  r6sum6  to: 

R.  Morin,  editor 

Daily  News-Record  RO.  Box  193 
Harrisonburg,  VA  22801 

MANAGING  EDITOR 
Position  now  open  for  experienced 
journalist  to  move  into  management 
in  our  6-day/5,500  circulation  daily 
located  in  the  heart  of  Kansas.  Appli¬ 
cant  must  be  able  to  train  and 
motivate  our  young  staff  as  well  as 
being  a  proficient  writer,  editor  and 
possess  definite  layout  ability.  This  is 
an  exceptional  opportunity  to  locate 
in  the  beautiful  plains  state  of  Kansas 
and  become  a  vital  part  of  our 
flagship  newspaper.  Send  r^sum^, 
references  and  salary  requirements  to: 

Gary  Mehl 

The  McPherson  Sentinel 
RO.  Box  926,  McPherson,  KS  67460 
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NATIONAL  MAGAZINE  SEEKS 
free-lance  higher  education  reporters. 
Knowledge  of  university  administra¬ 
tion  and  issues  and/or  technology  use 
preferred,  but  will  consider  others  with 
excellent  reporting/writing  skills.  Send 
clips,  resume  to 

Box  01 1 07,  Editor  &  Publisher, 

1515  Broadway,  1 2th  Fir., 

New  York,  NY  10036. 


NEWS  EDITOR  for  Mississippi  PM 
daily  (circulation  8,500).  Main 
emphasis  is  page  layout,  with 
occasional  writing.  Must  be  facile 
with  QuarkXPress  and  good  at  meet¬ 
ing  deadlines.  Solid  copy-editing 
skills  desired.  Send  resume  and 
layout  samples  to  Jenny  Humphryes, 
managing  editor.  Greenwood  Com¬ 
monwealth,  P.O.  Box  8050, 
Greenwood,  MS  38935-8050. 

E-mail:  jenny@gwcommonwealth.com 

NEWS  EDITOR/REPORTERS 
Thomson  West  Virginia/Virginia,  pub¬ 
lisher  of  two  daily  papers  with  total 
circulation  of  55,000,  seeks  a  news 
editor  to  lead  a  desk  of  editing  and 
design  professionals.  We  also  have 
openings  for  reporters  here  in 
southern  West  Virginia  -  a  natural 
paradise  with  snow  skiing,  whItewater 
rafting,  hiking,  hunting  and  fishing 
opportunities.  Send  work  samples 
and  r6sum6  to: 

Frank  SaylesJr 

Director  of  Readership  Development 
Thomson  West  Virginia/VA 
RO.  Drawer  P,  Beckley,  WV  25801 

PAGE  DESIGNER 

The  Daily  Gazette,  a  60,000-circulation 
independent  daily  in  New  York’s  Capi¬ 
tal  Region,  is  looking  for  a  page 
designer.  Responsibilities  include 
design  of  Sunday  section  fronts, 
supervision  of  graphics  work  by  part- 
timers  and  free-lancers;  and  general 
design  direction  for  daily  Sunday 
papers.  Candidates  should  have  news 
design  experience  and  proficiency 
with  QuarkXPress,  Freehand,  and 
Photoshop.  Send  r6sum6  and  work 
samples  to: 

Thomas  Woodman,  managing  editor. 
The  Daily  Gazette, 

2345  Maxon  Road  Extension, 
Schenectady,  NY  1 2308. 

PAGINATOR/COPY  EDITOR 
Employee-owned  27,000  daily  with  a 
tradition  of  excellence  is  looking  for 
an  experienced  page  designer/copy 
editor.  QuarkXPress  a  must.  Enjoy 
Yellowstone  and  Grand  Teton 
national  parks  nearby.  Send  r^sum^ 
and  clips  to  Jared  Johnson,  Post 
Register,  333  Northgate  Mile,  Idaho 
Falls,  ID  83401  or  E-mail: 

jjohnson@idahonews.com 

CITRUS  COUNTY  CHRONICLE, 
a  growing  daily  on  Florida’s  sunny 
Gulf  coast,  is  accepting  applications 
for  copy  editors  and  reporters.  Send 
r^sum^  to  Editor,  Citrus  Chronicle, 
1624  N.  Meadowcrest  Boulevard, 
Crystal  River,  FL  34429. 
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IMPORTANT!  Please  tell  us  about  yourself: 


E&P 


52  ISSUES. 
75  BUCKS. 


□  YES!  Please  enter  a  one  year  subscription  to  E&P  in  my 
name.  I  pay  only  $1.44  per  week  -  a  savings  of  $61.00  off  the 
cover  price! 


Name 


E-mail 

Company 

Address 


City _ State _ Zip 

□  Save  me  more  money!  Send  me  two  years  for  only  $135 

□  Bill  me.  □  Payment  enclosed.  Charge  my  □  VISA  □  MC  □  AMEX 

# _ Exp. _ 


Signature _ 

Detiict  (X  Columbia  residents  please  add  applicable  sales  tax.  Canada  residents  please  add  GST.  Your  subsciiplion  Is  tax  deduct 
International  (outside  U.S.  and  Canada):  U.S.  $125  surbee  U  S.  $315  air 

^  RECYCLED  PAPER 


A.  Your  Business  (Check  Only  Qng  Category) 

1 .  ^  Daily  Newspaper 

7.  J  Graphic  Arts  /  Printing 

2.  j  Weekly  Newspaper 

Service  /  Newspaper 

2a.  j  Radio  Station 

Supplier 

2b.  j  TV  Stations 

8.  J  News  Service/ Feature 

2c.  j  Cable  TV  Network 

Syndicate 

2d.  j  On-line  City  Guide 

9.  J  Publicity  and  Public 

6.  j  Magazine /Other 

Relations 

1  Publication 

10.  _i  Library  /  Federal  /  State 

i  2e  j  Software  Provider 

and  Local 

;  3. -i  Corp  ./lnd./Assn. 

Governments 

Buying  Advertising 

11.  J  Education;  Students/ 

'  Space 

Teachers 

I  4.  _i  Advertising  Agency 

Other  (Please  specify) 

j  5.  J  Newspaper  Rep. 

j  B.  Your  Occupation  (Check  Only  Qae  Category) 

1  A.  J  Publisher 

M.  J  PR  Mgr. 

B.  J  President 

0.  jProd  Mgr. 

C.  jV  President 

P.  ^Composing  Mgr. 

D.  J  Editor 

0.  J  Circulation  Mgr. 

D1.  J Producer 

R.  _i  Editorial  Dept. 

D2.  _i  Station  Mgr. 

S.  J  Advertising  Dept. 

03.  J  News  Dir. 

T.  J  Circulation  Dept. 

D4.  jOir.  New  Media 

V.  J  Production  Dept. 

D5.  J  Content  Dir. 

W.  J  Promotion  Dept. 

D6.  J  Webmaster 

X.  J  Freelance  Artist/Writer 

E.  jGeneralMgr. 

Y.  J  Newspaper  Dealer/ 

F.  jBusiness  Mgr. 

Distributor 

G.  -1  Controller 

Z.  J  Retired 

H.  J  Advertising  Mgr. 

AA.  J  MIS  Mgr. 

1.  J  Sales  Mgr. 

BB.  J  Prepress  Mgr. 

J.  J  Class  Mgr. 

CC.  J  Mailroom  Mgr. 

j  K.  J  Research  Mgr. 

Other  (Please  specify) 

■  L.  J  Promo  Mgr 

3B9L2 


_ classified  advertising 

1515  Broadway,  New  York,  NY  10036  •  lisad@mediainfo.com  •  michelea@mediainfo.com  •  hazelp@mediainfo.com 


Fax:  (212)  536-8800  •  Phone  1-888-825-9149 


HELP  WANTED 


EDITORIAL 


PAGE  DESIGNER/COPY  EDITOR 
The  Paducah  (KY)  Sun,  flagship 
newspaper  of  Paxton  Media  Group, 
is  seeking  a  copy  editor/page 
designer.  Ideal  applicant  will  be 
equally  at  home  producing  cogent 
headlines  and  concise  copy;  and 
designing  sections  fronts.  Page  One, 
and  attendant  graphics:  Time  will  be 
roughly  split  between  these  two  func¬ 
tions.  The  Sun  is  a  31,000- 
circulation,  7-day  AM  with  sub¬ 
scribers  in  17  western  Kentucky  and 
southern  Illinois  counties.  Salary 
$30xxx  based  on  qualifications  and 
experience.  Paxton  Media,  which 
operates  26  daily  newspaper  in  nine 
states,  offers  pension  AND  company- 
matched  401  (k);  choice  of  health  plans, 
other  benefits,  and  opportunities  for  pro¬ 
fessional  advancement.  Send  resumes 
to  Executive  Editor  Karl  Harrison  at  The 
Paducah  Sun,  408  Kentucky  Avenue, 
Paducah,  KY  42001 . 


PUBLIC  EDITOR. 

The  Philadelphia  Daily  News  is  looking 
for  a  creative,  hands-on  editor  who 
believes  in  impassioned  reporting  and 
vivid  writing  to  lead  our  civic  journal¬ 
ism  efforts.  The  Daily  News,  a  sharp, 
gutsy  tabloid,  seeks  to  mobilize  the 
citizens  and  leaders  of  our  city  to  help 
Philadelphia  imagine  its  future.  If  you 
care  about  the  fate  of  American  cities, 
want  to  practice  journalism  with  heart 
as  well  as  head,  and  believe  that  the 
press  can  and  should  re-energize  the 
community,  this  is  the  job  for  you. 
Send  your  vision  and  resume  to 
Deborah  Licklider, 

New  Initiatives  Editor, 

PO.  Box  7788,  Philadelphia,  PA  19101 


PULITZER  PRIZE  winning  southwest 
Ohio  daily  seeks  an  experienced 
sports  editor  to  bring  its  local  cov¬ 
erage  to  the  next  level  as  we  expand. 
Strong  editing,  planning  and  pagina¬ 
tion  skills  are  required.  We  also  need 
two  beat  reporters  who  have  experi¬ 
ence  digging  up  stories  for  a  daily 
newspaper  and  can  paginate  with 
the  best  of  them.  Both  positions 
require  superb  knowledge  of  QuarkX¬ 
Press.  If  you  feel  you’re  among  the 
best,  fax  us  your  resume  at  (937) 
372-1951  or  E-mail  us  at: 

nblizzard@xeniagazette.com 


REPORTER:  Lively  Mississippi  six- 
day  daily  (circulation  8,500)  has 
opening  for  productive,  versatile 
writer.  High  standards,  congenial 
environment.  Send  resume  and  clips 
to  Jenny  Humphryes,  managing 
editor.  Greenwood  Commonwealth, 
PO.  Box  8050,  Greenwood,  MS 
38935.  E-mail: 

jenny@gwcommonwealth.com 


REPORTER: 

The  Sacramento  Business  Journal  has 
a  rare  opening.  We  require  driving 
curiosity,  a  knack  for  story  telling  and 
a  passion  for  accuracy.  Resume,  clips 
and  references  to  1400  21st  Street, 
Suite  200,  Sacramento,  CA  9581 4,  or: 
lwessman@amcity.com 


EDITORIAL 


REPORTER 

The  Antelope  Valley  Press  reporter 
we  seek  will  have  a  couple  of  years 
experience  with  strong  civics  and 
government  background  at  a  daily. 
This  self-starter  will  be  looking  for  a 
move-up  opportunity  from  smaller 
dailies  or  similar  publications.  Our 
aggressive  community  newsroom 
will  provide  the  right  reporter  with  an 
expanded  career  future.  We  coach 
and  foster  award  winners.  Send  resume: 

Human  Resources,  Antelope  Valley  Press 
PO.  Box  4050 
Palmdale,  CA  93590-4050 


REPORTER 

The  High  Point  Enterprise  needs  a 
reporter  who  has  demonstrated 
initiative  and  a  willingness  to  learn  to 
fill  a  new  beat  covering  city  hall  part- 
time  and  writing  news  and  features 
in  a  fast-growing  urban  area  in  North 
Carolina.  The  Enterprise  is  a  31,000 
daily  paper  that  covers  a  city  with 
international  trade  ties  through  the 
furniture  industry  and  Is  located  in 
the  Piedmont,  an  attractive  region 
near  the  Appalachians  and  the  Atlan¬ 
tic  coast.  Please  forward  resume  and 
clips  to  Ken  Irons,  Managing  Editor, 
High  Point  Enterprise,  210  Church 
Street,  High  Point,  NC  27262. 


RETAIL  ADVERTISING  MANAGER 
In-the-field  leader  needed  to  work  with 
2  sales  teams  in  dynamic  vacation 
market.  Retail,  national  and  online 
advertising  responsibilities.  Lead  - 
coach-  GROW  THE  BUSINESS.  Com¬ 
petitive  salary  and  benefits  with  award¬ 
winning  Knight  Ridder  newspaper. 
Top  candidate  will  have  3  years  pro¬ 
ven  newspaper  management  experi¬ 
ence.  Resume  and  cover  letter  to: 

Jackie  Olivetti,  HR  director. 

The  Sun  News,  PO.  Box  406, 
Myrtle  Beach,  SC  29578. 


THE  SOUTHERN  ILLINOISAN 
has  an  opening  in  the  Editorial 
Department  for  an  experienced 
reporter.  We  are  looking  for  someone 
who  is  equally  at  home  with  features 
and  hard  news  and  can  give  us  an 
extra  dimension  with  special  projects 
and  in-depth  reporting.  Candidate 
must  be  a  self-starter  who  can  inde¬ 
pendently  develop  sources  and  stories 
from  a  base  15  miles  from  our  main 
newsroom.  The  primary  responsibility 
of  this  position  is  coverage  of  the  sec¬ 
ond  largest  city  in  our  market.  Send 
resume  and  clips  to: 

Human  Resources  Manager 
Southern  Illinoisan 
PO.  Box  21 08 
Carbondale,  IL  62902 


SMALL  COMMUNITY  PAPER 
in  Northwest  Ohio  seeking  Managing 
Editor  to  coach  and  lead  a  staff  of  7 
eager  and  young  professionals.  Must 
be  comfortable  with  editing,  assign¬ 
ments,  and  page  design.  Send 
resume,  salary  history  and  expecta¬ 
tions  along  with  sample  of  the  news¬ 
paper  your  currently  with  to  Box 
01102,  Editor  &  Publisher. 


EDITORIAL 


SPORTS  COPY  EDITOR 
The  Palm  Beach  Post  is  seeking  a 
well-rounded  copy  editor  with 
excellent  word  and  layout  skills. 
Pagination  experience  is  preferred,  but 
not  required.  Applicants  interested  in 
working  for  a  fast-paced,  metropolitan 
market  should  send  resumes  to: 

Tim  Burke 

Executive  Sports  Editor 
PO.  Box  24700 
West  Palm  Beach,  FL33416 

SPORTS  COPY/LAYOUT  EDITOR 
Strong  design  and  QuarkXPress 
skills  required.  Send  resume,  cover 
letter  and  work  samples  to: 

The  Bakersfield  Californian 
John  Millman,  Sports  Editor 
PO.  Box  440,  Bakersfield,  CA  93302 
Equal  Opportunity  Employer 


SPORTS  EDITOR 

Because  of  a  promotion.  The  Forum 
(Fargo,  ND  -  Moorhead,  MN)  is  seek¬ 
ing  a  sports  editor  for  an  award¬ 
winning  sports  section.  Organiza¬ 
tional  skills  to  head  a  department  of 
four  full-time  copy  editors-designers 
and  four  full-time  writers.  Must 
coordinate  a  department  that  covers 
three  colleges,  high  school  sports  in 
eastern  North  Dakota  and  northwest 
Minnesota,  a  minor-league  baseball 
team,  a  junior  hockey  team,  a  semi- 
pro  basketball  team,  auto  racing, 
golf  and  professional  sports  in  Min¬ 
neapolis. 

The  Forum,  in  anticipation  of  addi¬ 
tional  openings,  also  seeks  appli¬ 
cants  for  a  sports  copy  editor  and 
sports  writer. 

To  apply,  submit  a  letter  of  applica¬ 
tion  and  current  resume  to: 

Kevin  Schnepf,  News  Editor 
The  Forum 

101  5th  Street,  North,  Fargo,  ND  58107 


SPORTS  REPORTER 
The  Evening  Sun  in  Hanover,  PA,  a 
21,000-circulation  award-winning 
afternoon  newspaper  in  southcentral 
Pennsylvania,  needs  a  sports 
reporter  to  cover  the  area  high 
school  sports  scene,  about  10 
schools.  Also  includes  two  Division 
III  colleges.  Division  I  basketball  at 
Mount  St.  Mary’s,  some  Baltimore 
Orioles  and  Ravens  and  Penn  State. 
Pagination  experience  helpful  but 
not  necessary.  Primarily  evening 
hours.  Send  resume,  clips  to  Lori 
Goodlin,  editor.  The  Evening  Sun, 
135  Baltimore  Street,  Hanover,  PA 
17331. 


THE  TRIBUNE, 

a  feisty  105K  daily  in  sunny  Arizona, 
needs  experienced  copy  editors  who 
write  eye-catching  heads  and  can  plug 
holes  quickly.  Slot  experience 
necessary.  Send  resume,  cover,  clips 
from  past  six  months  to  Paul  Maryniak; 
managing  editor.  The  Tribune,  120  W. 
1st  Avenue,  Mesa,  AZ  85210. 

No  phone  calls,  please. 


EDITORIAL 


STAFF  WRITERS 

Intertec  Publishing  seeks  2  Staff 
Writers  for  Wireless  Review  maga¬ 
zine.  Positions  located  in  the  Kansas 
City  area  (Overland  Park,  KS).  Will 
be  responsible  for  writing,  editing 
and  preparing  material  for  pub¬ 
lication.  Requires  minimum  of  3 
years  reporting,  writing  and  editing 
experience:  journalism  or  English 
degree:  desktop  publishing  experi¬ 
ence.  Must  be  articulate,  comfortable 
interviewing  CEO’s,  write  clear,  con¬ 
cise  copy.  Send  resume  and  letter 
with  salary  requirements: 

Intertec  Publishing,  MS-Writer,  9800 
Metcalf,  Overland  Park,  KS  66204; 

FAX:  (913)967-1846; 
margo_shaw@intertec.com 

STARTUP  PHILADELPHIA 
newspaper  is  searching  for  a  sports 
writer  who  can  take  readers  beyond 
the  traditional  game  story.  We  want  a 
writer  who  goes  beyond  cliches, 
somebody  who  can  deliver  the  goods 
on  Philadelphia  sports  on  a  consistent 
basis.  The  person  selected  will  be 
responsible  for  covering  the  many 
facets  of  sports,  including  the  city’s  pro¬ 
fessional  teams  and  area  colleges. 
Send  your  resume  and  cover  letter  to: 

TPI  Metro-PA,  Land  and  Title  Building, 
100  South  Broad  Street, 
Philadelphia,  PA  191 10. 

Fax  (21 5)  569-9597. 


VERSATILE 
DESIGN  EDITOR 

100K  NE  Ohio  PM  wants  a  no-holds- 
barred  design  editor  who  can: 

•  Take  a  gray  page  and  make  it  sing 

•  Meet  deadlines 

•  Figure  out  how  to  get  it  all  in  and 
make  it  look  good 

•  Handle  copy  editing  once  in  a 
while  without  fussing 

•  Paginate,  paginate,  paginate 

Interested?  Tell  us  why  in  your  cover 
letter  and  show  us  what  you’re  doing 
now.  Design  a  ONE-PAGE  resume 
and  send  it  PDQ  to: 

Mike  Braun 
Chief  design  editor 
The  Vindicator 
1 07  Vindicator  Square 
PO.  Box  780 
Youngstown,  OH  44501 
(No  phone  calls  please) 

Equal  Opportunity  Employer 


THE  CONCORD  (NH)  MONITOR 
has  an  opening  for  a  general  assign¬ 
ment  reporter  to  work  out  of  a  3- 
person  bureau.  The  Monitor  is  a  7-day 
AM  recognized  by  the  Columbia  Jour¬ 
nalism  Review  as  the  best  small 
newspaper  in  the  country.  Candidates 
must  have  excellent  writing  skills,  col¬ 
lege  or  professional  news  experience, 
and  the  ability  to  generate  story  ideas 
from  a  beat  comprising  several  towns. 
College  degree  required.  Send 
resume  and  5  clips  to: 

Hans  Schulz,  Concord  Monitor, 

Box  1177, 

Concord,  NH  03303-1 177. 
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EDITORIAL  1 

EDITORIAL 

MARKETING  SERVICES 

1  MARKETING  SERVICES 

SPECIAL  EVENTS  MANAGER 

The  New  York  Times  is  currently  seeking  a  creative  thinker  and  strong  imple- 
menter  skilled  and  proficient  in  the  field  of  special  events  planning  and  man¬ 
agement.  Candidate  must  have  5-7  years  event  planning  or  related  experi¬ 
ence.  Knowledge  of  and  experience  in  promotion,  public  relations  and 
strategic  marketing  is  also  helpful.  This  person  will  be  responsible  for  taking 
events  through  the  complete  cycle  from  conception  to  design  to  completion. 
Candidate  must  also  have  proven  experience  in  managing  complex  projects 
simultaneously  with  tight  deadlines  in  a  fast-paced  environment. 

College  degree  or  equivalent  business  experience  required.  Candidate  must 
have  excellent  organizational,  written  and  oral  communication  skills.  Com¬ 
puter  literacy  essential. 

SENIOR  MANAGER, 

MEDIA  RELATIONS  AND  COMMUNITY  AFFAIRS 

The  New  York  Times  is  currently  seeking  a  creative,  energetic  publicist  to  han¬ 
dle  media  relations  and  assist  with  Community  Affairs  projects.  Ideal  candi¬ 
date  will  have  a  thorough  understanding  of  the  media  industry,  excellent  pub¬ 
licity  and  writing  skills,  and  proven  solid  judgment.  Reports  to  Director  of  (Com¬ 
munity  Affairs.  Requires:  5-8  years  of  strong  publicity  experience  in  fast-paced 
environment.  Newspaper  or  magazine  experience  preferred.  PC  skills  and 
knowledge  of  the  Internet  and  Web  a  plus. 

MANAGER  OF  CIRCULATION  PROMOTION 

The  New  York  Times  is  currently  seeking  an  energetic  creative  thinker  to  work 
on  consumer  newsstand  and  home  delivery  promotions.  Candidate  must 
have  experience  in  and  possess  understanding  of  marketing  and  promotion. 
This  results-oriented  person  is  responsible  for  business-building  promotions 
and  marketing  programs  from  concept  through  implementation  for  The  New 
York  Times  newspaper.  Candidates  must  have  excellent  organizational,  writ¬ 
ten  and  oral  communication  skills.  Candidate  must  be  detail  oriented  and 
have  the  ability  to  execute  and  manage  multiple  projects  simultaneously  with 
tight  deadlines  in  a  dynamic  environment.  Over  5  years  related  business 
experience  and  computer  literacy  required.  Magazine  or  advertising  agency 
experience  is  a  plus.  Position  reports  to  Managing  Director  of  Marketing  Ser¬ 
vices. 

In  addition  to  an  excellent  salary  and  benefits  package  you  will  find  an  environ¬ 
ment  committed  to  diversity,  challenges  and  growth.  For  consideration, 
please  fax  or  E-mail  your  resume  Including  salary  requirements  to: 

Hrresume(@nytimes.com 


Expect  the  World  vvww.nytimes.com 
Fax  (212)  556-1011 
Equal  Opportunity  Employer 

We  regret  that  we  can  only  respond  to  those  resumes 
_ we  are  interested  in  pursuing _ 


A  CALL  TO  COPY  EDITORS 
We’re  looking  for  two  word  pros  to 
fill  vacancies  on  our  local  news  and 
sports  copy  desks.  If  you  have  some 
daily  newspaper  experience,  if  you 
get  a  charge  out  of  making  sure 
copy  is  squeaky  clean  and  if  you  con¬ 
sider  copy  editors  to  be  the  true 
advocates  for  readers,  then  contact 
us.  Send  your  resume  and  tear 
sheets  to  Richard  A.  Sullivan,  The 
Syracuse  Newspapers,  RO.  Box 
4915,  Syracuse,  NY  13221.  For  fur¬ 
ther  information,  call  (31 5)  470-6082  or 

E-mail:  rsullivan@syracuse.com 

GENERAL  ASSIGNMENT  REPORTER 
The  NewsTribune  is  a  mid-size,  Mon¬ 
day  thru  Saturday  PM,  located  about 
1  1/2  hours  from  Chicago,  midway 
between  Rockford  and  Peoria,  IL. 
Good  starting  salary  and  benefits. 
Family-owned  operation  in  which 
your  ideas  will  be  heard.  Ideal  candi¬ 
date  will  have  previous  newspaper 
experience  and  knowledge  of  local 
government.  Editing  and  layout  expe¬ 
rience  helpful.  Send  resume  and 
clips  to  Joyce  McCullough, 
NewsTribune,  426  Second  Street, 
LaSalle,  IL  61 301. 


THE  PEKIN  DAILY, 

an  award-winning  15,000  six-day  daily 
near  Peoria,  IL  needs  a  reporter.  We 
seek  a  highly  motivated,  detail- 
oriented  person  to  cover  local  police 
and  court  news.  Applicants  may  be 
recent  graduates.  Superior  English 
skills  and  a  journalism  degree  are 
required;  a  Master’s  degree  in  journal¬ 
ism  is  preferred.  Pay  is  between 
$19,000  and  $20,000,  depending  on 
the  candidate’s  qualifications.  Send 
resume  and  writing  samples  to  Editor 
Joel  Steinfeldt,  Daily  Times,  P.O.  Box 
430,  Pekin,  IL  61 555. 


THEATER  WRITER 

The  Charlotte  Observer,  the  largest 
newspaper  in  the  beautiful  Carolinas, 
needs  a  reporter-critic  to  cover  a 
growing  theater  scene.  We  want  an 
experienced  writer  who  can  produce 
in-depth  features,  insightful  reviews 
and  cover  breaking  news  about  arts 
and  entertainment.  Send  10  clips, 
including  examples  that  show  pro¬ 
vocative,  challenging  and  entertain¬ 
ing  arts  criticism.  Also  include  a 
resume  and  a  brief  description  of 
how  you  might  cover  the  theater 
beat.  Candidates  should  have  at 
least  five  years  of  professional  expe¬ 
rience,  including  some  at  a  daily 
newspaper  covering  theater  news. 
Send  to  Jim  Walser,  senior  editor. 
The  Charlotte  Observer,  RO.  Box 
30308,  Charlotte,  NC  28202. 


MANAGING  EDITOR  SOUGHT 
for  established  weekly  newspaper 
with  tradition  of  excellence/ 
independence  in  sophisticated,  rural 
Vermont  ski  town.  Great  staff,  quality 
of  life.  Skills  in  management, 
technology,  writing/editing  a  must. 
Send  resume,  letter,  clips,  to  Pub¬ 
lisher,  The  Stowe  Reporter,  P.O.  Box 
489,  Stowe,  VT  05672. 


SKILLED  REPORTERS  AND  EDITORS 
wanted  for  HealthSCOUT,  the  Internet’s 
fastest  growing  daily  wire  service 
devoted  to  consumer  health  news.  This 
is  a  deadline  environment.  Reporters 
and  editors  should  be  able  to  turn 
around  a  story  quickly,  while  ensuring 
its  liveliness,  fairness  and  accuracy. 
These  jobs  are  not  for  beginners.  Expe¬ 
rience  is  needed  with  a  wire  service, 
daily  newspaper  or  daily  broadcast 
news  operation:  expertise  in  health  and 
medical  reporting  a  major  plus. 
Respond  with  a  letter  and  resume  to 
Executive  Editor  Barry  Hoffman: 
bhotfman@rxremedy.com 

STATEHOUSE  BUREAU  CHIEF 
Vermont’s  largest  daily  seeks  a  skep¬ 
tical,  inquisitive  reporter  -  a  tough 
interviewer  and  good  writer  —  who  is 
intrigued  by  government.  You  must 
have  an  eye  for  what  will  interest  real 
people.  You’ll  write  stories,  guide  2 
bureau  reporters  and  play  a  role  in 
newsroom  leadership.  Send  resume, 
clips  to  AME  Geoff  Gevalt,  The  Burl¬ 
ington  Free  Press,  RO.  Box  10,  Burl¬ 
ington,  VT  05402. 


INFORMATION  SYSTEMS 


GRARHICS  SYSTEM 
ADMINISTRATOR 

This  person  would  be  responsible  for 
maintaining  the  Unix  operating 
system  of  The  Los  Angeles  Times’ 
image  production  and  archiving 
system.  Duties  include  system  trou¬ 
ble-shooting,  monitoring  of  work 
flows  in  several  departments,  main¬ 
taining  the  integrity  of  multiple  image 
databases,  user  administration,  doc¬ 
umentation,  and  development  of 
web  interfaces.  A  minimum  of  three 
years  experience  in  UNIX  system 
administration  and  at  least  one  year 
of  experience  in  Sun/Solaris  system 
administration,  as  well  as  three  years 
experience  in  RERL  and  shell  script¬ 
ing  are  required.  Understanding  of 
user  and  system  issues  related  to 
graphic  and  image  file  formats  a 
must.  So  is  knowledge  for  and  expe¬ 
rience  in  a  publication  environment. 
Experience  in  Web  design,  espe¬ 
cially  HTML,  JavaScript  and  CGI 
programming,  are  also  required. 
Experience  with  SYBASE  is  desira¬ 
ble.  Rlease  apply  to  Dorothy 
Ingebretsen,  editorial  library  director. 
Los  Angeles  Times,  Times  Mirror 
Square,  Los  Angeles,  CA  90053. 


NEW  MEDIA 


VERMONT  DAILY  NEWSPARER 
looking  for  webmaster  to  bring 
newspaper  and  other  sites  online 
with  MSAccess  and  web  interface. 
Knowledge  of  related  software/ 
systems  necessary.  Excellent  salary 
and  benefits.  Contact  G.  Johnston, 
RO.  Box  668,  Rutland,  VT  05701 .  Or 
E-mail  graciej@rutlandherald.com 

To  Place  Your  Ad 
888-825-9149 


PRESSROOM 


FOUR  COLOR  OPERATOR 
The  Tribune,  located  in  sunny  Mesa, 
Arizona,  is  looking  for  experienced 
four-color,  open  web  press  operators 
with  mechanical  aptitude.  Position 
requires  working  nights,  weekends 
and  holidays.  Please  fax  your  name, 
telephone  number  and  best  time  to 
call  to  (480)  898-6401  and  mention 
the  position.  The  Tribune  is  an 
Equal  Opportunity  Employer 


PRESSROOM 


PRESSMAN  -  Urbanite,  experienced. 
Top  Pay  For  Top  Man.  Union  Bene¬ 
fits  Include  Health,  Welfare,  Pension 
and  4  Weeks  vacation  after  3  years. 
12  Paid  Holidays.  Also  Weekends 
and  Part  Time  Openings  available  for 
Web  Pressman.  Call  Michael  Reicher 
(51 6)  484-3300  Ext.  204  or 
Fax  Resume  (516)  484-6749 


E&P  Classified  Advertising 

1515  Broadway,  New  York,  NY  10036 
888-825-9149 
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ADMINISTRATIVE 


EDITORIAL 


COMMUNITY  PUBLISHER  SEEKING 
position  as  Publisher/General  Man¬ 
ager.  20  years  of  good  solid  experi¬ 
ence  in  advertising,  circulation,  niche 
market  products  and  commercial 
printing.  Living  in  southern  Arizona 
will  relocate. 


Call  Lonnie  at  (520)  663-1 763  or 
E-mail  landp@uswest.net 


20-YEAR  journalist,  shared  Pulitzer 
Prize,  lawyer,  fluent  in  Spanish, 
author,  but  slightly  disabled,  want 
job  as  Legal  Affairs  reporter. 
Telecommuting  preferred,  using  my 
phone.  E-mail,  fax.  Contact  RO.  Box 
8781 ,  Silver  Spring,  MD  20910  or: 

Phone:  (301)  585-3450 


PUBLISHER'S  CONSULTANT: 


I  work  as  the  publisher’s  right  hand, 
for  as  long  as  needed,  to  solve  ad 
revenue,  circulation  and  editorial 
problems.  Also  able  to  develop  and/ 
or  implement  new  policies.  Skilled  in 
cold  starts  or  in  new  edition  devel¬ 
opment.  Thirty  years  experience  in 
daily,  weekly  and  TMC.  All  services 
confidential.  Call  Michael  Bradley  at: 

(508)  563-2835  or 
E-mail:  mbradley@capecod.net 


CONSUMMATE  PROFESSIONAL 
former  foreign  correspondent/bureau 
chief  now  based  in  Denver,  seeks 
challenging  position  at  any  level. 
Send  queries  to: 

journalist@bigfoot.com 
or  call  (303)  674-5859. 


PRODUCTION/TECH 


EDITORIAL 


EXPERIENCED  EDITOR-REPORTER 
19  years  wants  in  home  work.  (509) 
453-3224  or  obi  knowbeee@aol.com 


PRODUCTION  MANAGER 
25  years  experience.  All  aspects  of 
production  from  pagination  and  com¬ 
puters  to  distribution.  Looking  for 
medium  or  small  daily,  weekly  or  com¬ 
mercial  challenge. 

DLIBLDIST@aol.com 


E&P'S  CLASSIFIED 


the  newspaper  indusrty’s 
meeting  place. 


888-825-9149 


\  E&P  EMPLOYMENT  ZONE  CHART 

\  Use  zone  number  to  InrJicate  location  without  specific  identification 


NC 

■4“  f 


CLASSIFIED  ADVERTISING 
INFDRMATION 


DEADLINES 


LINE  ADS  -  Tuesday  at  noon  (EST)  for  the  next  Saturday’s  issue. 
DISPLAY  ADS  -  Space  reservation  8  days  prior  to  publication 
date;  camera  ready  copy  5  days  prior  to  publication  date. 


LINE  AD  RATES 


Rates  are  per  line,  per  issue,  3  line  minimum,  count  approximately 
34  characters  and/or  spaces  per  line,  no  abbreviations. 


HELP  WANTED 

(includes  online  posting) 

1  week  . $11.75 

2  weeks  . $10.35 

3  weeks  . $9.05 

4  weeks  . $7.85 


POSITIONS  WANTED 

(includes  online  posting) 

1  week  . $5.50 

2  weeks  . $4.60 

3  weeks  . $3.80 

4  weeks  . $3.40 


ALL  OTHER  CLASSIFICATIONS 

(online  not  included) 

1  week . $10.10 

2  weeks  . $8.90 

3  weeks  . $7.80 

4  weeks  . $6.75 


BOX  REPLY  SERVICE 

Count  box  service  as  an  additional  line  in  copy 
Line  Ms  -  Add  $15.(X)  per  insertion 
Positions  Wanted  -  Add  $7.50  per  insertion  USA 
All  international  box  reply  -  $30.00 


DISPLAY  AD  RATES 


The  use  of  borders,  boldface,  logos,  etc.  on  classified  ads  charged 
the  following  rates  per  column  inch,  per  insertion. 

(1  column  inch  minimum) 


1  week  . $121  pci 

2  weeks  . $110  pci 

3  weeks  . $104  pci 

4  weeks  . $100  pci 


PAYMENT 


Make  check  payable  to  Editor&  Publisher 
BSiiSSBI  or  charge  to  your  American  Express. 
VISA  ISW^  MasterCard  or  Visa.  Please  supply  name 

iicnHR  on  card,  account  number,  expiration  date 

and  card  holder's  signature. 

Please  note:  Internationa]  ads.  new  acxxxjnts  and  positions  wanted  ads  owst  pre-pay. 


TO  PLACE  AN  AD 


Mail,  fax  or  e-mail  line  advertising  copy.  Please  include  the  following 
information:  1.  Name,  2.  Company,  3.  Mailing  Address,  4.  Phone, 

5.  Ad  Classification,  6.  No.  of  insertions,  7.  Amount  $  enclosed. 


Or  place  your  ad  online  www.mediainfo.com 

Please  contact  us  for  display  ad  copy  specifications  and  procedures 

MAIL;  Editor  &  Publisher  Classified  Ads 

1515  Broadway.  12th  Floor.  New  York,  NY  10036 
FAX:  (212)  536-8800 
E-Mail:  ha2elp@mediainf0.com 
michelea@mediainfo.com 
Lisad@mediainfo.com 


I  I 
I  ' 


QUESTIONS? 


VOICE:  (888)  825-9149  (Monday  -  Friday  -  9  AM  -  5  PM  EST) 

Hazel  Preuss 
Michele  Appello 
Lisa  Dixon 

FAX:  (212)  536-8800  or  E-mail:  hazelp@mediainfo.com  anytime. 


■■■  ^  ■  ■ 


www.mediajnfo.com 


With  all  the  talk  about  Y2K  doom  and  gloom,  it’s  easy  to  forget  the  excitement 
associated  with  a  new  year,  a  new  century,  a  new  millennium. 

And  for  the  Interactive  Newspapers  Conference  and  Trade  Show  2000,  February 
9th  - 1 2th  in  New  Orleans,  it’s  also  a  new  beginning.  For  each  year  we  start  with 
a  blank  sheet  of^Daper. 

We  read.  We  network.  We  confer  with  the  veterans.  We  chase  the  hotshot 
upstarts.  We  tackle  the  most  current  trends. 

ZODD. 

Promises. 


Here’s  uihat  we  haue  in  store  for  you,  so  far: 


■  The  Reign  Over  E-Commerce" 

-  a  keynote  presentation 

■  Organizing  to  Win:  Separation  or 
Integration?  -  Structures  and  Strategies 
for  Improving  Competitive  Effectiveness 

■  Quality  Journalism  on  the  Net 

■  Emerging  Tools  and  Technology  for 
Non-Technical  Types 

■  Marketing,  Branding  and  Promotion 

■  Community  Publishing  -  2000  Style 

■  Online  Competitive  Case  Study  - 
Magazine  Style 

■  Elections  2000 

■  Advertising  and  Sponsorships 

■  Money  Left  on  the  Table? 


■  Online  Competitive  Case  Study  - 
Broadcast  Style 

■  Key  Strategies  for  Interactive 
Advertising  -  A  keynote  presentation 

■  The  New  Convergence:  Classifieds  and 
E-Commerce 

■  Portal  Strategies  -  Local,  Regional,  Networks 

■  Shared  Vision:  The  Heart  and  Soul  of  a 
Winning  Team  -  a  keynote  presentation 

■  Underage  Web  Habits 

■  The  EPpy^*^  Awards  Dinner 

■  Keynote  Speaker  Helen  Thomas,  UPl 
White  House  Bureau  Chief 

■  Roundtable  Discussions  K 

■  The  Future:  Survival  of  the  Fittest 


Stick  with  what  works.  Introduce  new  features.  Hlways  euolue. 

Our  "biggest  and  best  Conference  ever"?  Yes.  Again.  As  grows  this  industry,  so, 
too,  do  we. 

Putting  together  a  relevant  and  dynamic  program  (with  speakers  to  match)  is  an 
exciting  challenge^  Months  of  preparation  go  into  planning  a  program  that 
addresses  the  mdst  significant  issues  defining  the  interactive  newspapers 
industry.  The  result? 


■  Quality  Content.  ■  Diversified  Presentations.  ■  Satisfied  Customers. 

Interactiue  newspapers  Conference  and  Trade  Show  2000. 
_  Promises...to  deliuer. 

.  •  Editor  &  Publisher’s  1 1th  Annual 

V  INTERACTIVE  NEWSPAPERS 
CONFERENCE  AND  TRADE  SHOW 

FEBRUARY  9-12,  2000  •  NEW  ORLEANS,  LA 

Conference.  Hyatt  Resency,  New  Orleans  •  Trade  Show:  Ernest  N.  Morial  Convention  Center 


nUne  at  wwui.mediainf 


For  sponsorship  ^  trade  show  exhibit  opportunities,  call  your  E&P  sales  re|}rKentative  or  Dennis  O’Neill  (212)  675-4380,  ext  117;  denniso@niedtainfo.con) 
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Joe  and  ‘Buddy’:  legends  of  N.J. 


The  first  one  sang  “La  di 

di,  la  di  da”  a  la  Curly  of 
the  Three  Stooges  in  the 
newsroom,  managed  his 
diabetes  under  ridiculous 
conditions,  and  always  got 
a  photo  of  a  beautiful 
woman  in  the  paper. 

The  second  one  com¬ 
manded  respect,  was  quick  1 
with  a  quip,  and  always 
backed  his  reporters. 

They  were  pros.  They 
didn’t  climb  the  ladder.  W 
They  didn’t  plot  to  win 
awards.  And  anybody 

who  saw  their  paychecks 
1  j  r  Itwasatabla 

knew  they  didn  t  do  it  for 

the  money. 

Joe  Buscaino  and  Walter  “Buddy” 
DeLazaro  worked  their  crafts  in  the  shad¬ 
ow  of  the  journalism  capital  of  the  world. 
Despite  their  talents,  neither  had  aspira¬ 
tions  to  work  in  New  York,  other  than  to 
follow  a  story. 

Both  men  died  this  autumn,  just  days 
apart.  Joe,  who  had  fought  off  heart 
attacks  and  strokes  since  retiring  in  the 
late  ’80s,  finally  succumbed  to  a  massive 
heart  attack.  Buddy  gave  in  to  cancer. 
Both  were  in  their  70s. 

Rumor  has  it  they  worked  at  The  Daily 
Journal  in  Elizabeth.  N.J.,  since  birth. 

They  didn’t  see  exaggeration  in  movies 
like  “The  Front  Page”  and  suffered  when 
the  business  shifted  from  hot  type  to  com¬ 
puters. 

But  rookies  who  didn’t  know  a  lead 
from  a  lemon  couldn’t  have  done  better 
than  those  two  as  mentors.  Joe  called  me 
“Butch,”  Buddy  called  me  “Babe,”  which 
called  into  question  the  accuracy  of  what 
they  put  in  the  paper. 

Joe’s  forte  was  breaking  news.  If  it  was 
breaking,  Joe  was  on  it  like  Roy  Rogers 
on  Trigger.  Buddy  tended  to  leads  like  a 
gardener  to  roses. 

The  day  1  met  Joe  was  the  day  the 


It  was  at  a  blaze  like  this  one  where  “Buddy”  made  his  stand. 


Chemical  Control  Corp.  did  anything  but 
live  up  to  its  name  and  made  like  an  A- 
bomb.  It  was  my  first  day  at  work,  first 
newspaper.  Joe  arrived  from  the  scene 
covered  in  crud  and  developed  what 
wound  up  a  piece  in  some  book  about  the 
greatest  newspaper  shots  ever. 

Two  days  later,  he  showed  off  his 
shoes,  melting  from  the  goop  he  slogged 
through  to  get  the  shot. 

Another  time,  when  an  apartment  fire 
broke  out,  Joe  lassoed  me,  his  16,346th  cup 
of  half-drunk  coffee  on  its  way  to  being 
another  cold  statistic,  his  hair  going  coast  to 
coast,  his  parka  flapping  like  condor  wings. 

He  fired  up  the  843rd  car  of  his  career, 
hit  the  gas,  shifted  into  fourth,  swerved 
around  a  truck,  forced  three  people  to  dive 
for  cover,  and  took  a  turn  on  two  wheels. 
Things  deteriorated  when  he  got  out  of  the 
parking  lot. 

With  traffic  doing  a  slow  train  down  the 
road  to  the  fire  —  where  people  were 
reported  jumping  out  of  windows  —  Joe 
raced  along  the  sidewalk  while  1  strapped 
on  all  available  seat  belts. 

“WHAT  THE  HELL  IS  THE  MAT¬ 
TER  WITH  YOU,  WALKING  ON  THE 
[EXPLETIVE,  EXPLETIVE]  SIDE- 


by  Frank  Scandale 

WALK?”  he  screamed. 

He  got  to  the  scene, 
secured  the  amazing  Page 
One  photo  of  some  fireman 
dangling  from  the  roof  with 
a  kid  holding  a  poodle  or 
something,  directed  me  to 
the  key  people  and  action, 
and  complained  he  would  be 
late  for  dinner  and  his  cof¬ 
fee  was  cold.  He  was  in 
heaven. 

Buddy,  fighting  off  arthri¬ 
tis,  used  aspirin,  chili  dogs 
with  the  works,  and  ciga¬ 
rettes  to  ward  off  the  pain.  He 
tried  to  quit  smoking  but  sur¬ 
vived  by  bumming  butts  off 
then-Editor  Richard  Vezza, 
who  quipped,  "Buddy,  your  quitting  smok¬ 
ing  is  costing  me  a  fortune.” 

While  working  the  5  a.m.  shift,  my 
duties  included  checking  police  stations 
for  crime,  then  calling  the  desk  to  get 
“The  Order,”  Buddy’s  equivalent  of  a 
time-bomb  souffle.  1  could  miss  the  mur¬ 
der  story,  but  not  the  Tabasco  on  the  dog. 
And  when  he  fired  up  a  Lucky,  a  repeat  of 
Chemical  Control  seemed  likely. 

On  that  shift.  Buddy  shared  his  com- 
ing-of-age  byline  story. 

When  Buddy  was  a  rookie,  he  couldn’t 
buy  a  byline  from  his  city  editor.  Deter¬ 
mined  to  earn  one,  he  made  his  stand  on  a 
fire  story.  It  was  freezing  outside,  but  he 
kept  working  the  line,  calling  in  takes 
from  a  nearby  house,  then  going  back  to 
get  more  quotes,  more  color,  more  story. 
He  recalled  two  guys  holding  him  hori¬ 
zontal  so  his  feet  were  near  a  fireplace 
while  he  called  in  the  final  take. 

“That  bastard  finally  gave  me  the 
byline,”  he  bragged. 

And  that’s  what  we’ll  remember  them 
for.  Thanks  for  the  bylines,  guys.  ■ 

Scandale  (fscandale@denverpost.com)  j 
is  the  metro  editor  at  The  Denver  Post  g 
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Building  a  Web  site  that  brings  visitors  in  — and  then  brings  them  back  again  — is  no  mean 
feat.  Especially  when  you  consider  that  half  of  all  traffic  goes  to  just  a  handful  of  sites. 
Don’t  despair.  We  can  help.  With  AltaVista'"  Homebase',"  we  can  build  your  newspaper  an  enriched 
Web  site  that  pulls  in  people  with  search,  email,  personalization  features,  and  a  host 
of  information  channels.  Plus,  with  a  link  on  the  toprten  AltaVista  Network,  we  can  also 

push  a  whole  new  audience  your  way.  No  other  portal  solution  offers  _ _ 

this  combination  of  breakthrough  technology  with  built-in  traffic.  So  cheer 


up,  give  us  a  call  and  breathe  in  the  sweet  smell  of  success.  (650) 


AltaVista" 

www.altavista.com 
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VS/EEKEND 


Nearly  44  million  readers  learned  about  a  controversial  medical  procedure 
which  allows  parents  to  select  their  child's  gender.  Just  one  example  of 
the  timely  and  relevant  content  you  can  expect  to  see  in  USA  WEEKEND 
each  and  every  week.  Compelling.  Informing.  Entertaining.  Discover  why 
more  and  more  people  are  reading  USA  WEEKEND  magazine. 


Entertainment 


National  Issues 


Finance 


Fitness 


Technology 


WWW.  usaweekend  .com 


_ ^  ]t 


